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CELEBRATING OUR 





AS 
TEXAS’ MOST ACTIVE 
FHA MORTGAGEE 


Serving Loan Agents, Realtors, 
Material Dealers, Contractors 


$8,000,000.00 
FHA Texas Loans 
in 2 Short Years 


This TEXAS organization is proud 
of the part it has played in the 
building and improvement of Texas 
homes. The growth of our business 
and confidence of our clients is 
gratefully acknowledged with our 
pledge for even greater service. 


MORTGAGE INVESTMENT CORP. 


GREAT NAT’L LIFE BLDG. 


Houston Corpus Christi 


Ft. Worth 


Ours is a record of progress based on 
prompt and efficient service to those 
who finance FHA home building and 
improvement. Because our business is 
coordinated with the service of loan 
agencies, realtors, contractors, and 
material dealers, our trained organi- 


zation is able to serve you better. 


DALLAS, TEXAS 


Branches: 
Austin Amarillo 


Wichita Falls Lubbock 
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WE OFFER A 
COMPLETE 
PHOTOGRAPHIC 
SERVICE 


ANAS sin.) arise 
READ HEN mere ap 





Architectural 
Industrial 
Groups 
Banquets 
Dramatized 
News 
Photomicrographs 
Direct Color 
Murals 
Food 
Tri-dimensional 
Photograms 
Still Life 
Theatrical 
Restoration 











ortraiture... 


Modern photographic technique, full screen make-up 
and a comprehensive selection of varied poses assure 
you of portraits that are delightful, characteristic 


interpretations. 
Sittings at the studio or in your home by appointment. 


ParRkKER-GRIFFITH 
Fis Photography 


: 2007 BRYAN STREET » 7-3043 
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The Bank of Hundreds of Business 
LES firms and Thousands of Individuals 


RGEPUBEIC 
NATIONAL 
BAN 


REPUBLIC NATIONAL BANK 


OF DALLAS—Member Federal Deposit Insurance Corporation 
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Carry a National 
Hotel Universal 
CREDIT CARD 


A National Hotel Universal Credit Card is your 
passport fo travel ease. You can avoid unpleasant 
annoyance and delay in having checks cashed or 
have approved any of the eventualities that may 
occur during your trip. 

So when those personal questions about your 
credit “bob up"—flash a National Hotel Universal 
Credit Card and watch the favorable results. 

Make an Nf for your U: 1 Credit 
Card NOW at any Aifiliated National Hotel or 
write: 





National Hotel Company 
P. O. Box 59 
Galveston, Texas 
i ALAB. 
\ THOMAS JEFFERSON 
N 
VOTER BAUS c'seascsieseccasex ee r 
IAN. 
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COMMERCIAL TIRE CO. 


508 N. Harwood Phone 7-9513 














The Dallas Chamber of Commerce is 
proud to dedicate this issue of Southwest 
Business to the real estate profession and the 
allied building trades. It is proud to portray 
in the pages that follow the great activity 
which Dallas is experiencing in real estate 
and building, and to show Dallas’ dominance 


as a building industries center. 


We believe that Dallas real estate values 
are sound, and that they will continue to 


_ increase as the greater city of tomorrow 


becomes a realization of our dreams. 


J. B. ApovgE, jr., President, 
Dallas Chamber of Commerce 
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Dallas Looks to the 


By BEN CRITZ 


General Manager, Dallas Chamber of Commerce 


N EVERY big city there are legends 

of fabulous fortunes made in real es- 
tate. In every big city are beautiful homes 
and gardens, show places to which the 
visitor is introduced with pride. 


Dallas is like other big cities of Amer- 
ica in these respects. Great fortunes have 
been built upon Dallas real estate. There 
are beautiful homes and gardens. But Dal- 
las is different from most big cities of 
America — different in ways which are 
difficult to translate into description, but 
which are nonetheless real and obvious. 


The most important difference is that 
sound logic puts the emphasis on Dallas’ 
present and future, rather than on its 
past. 


Many of America’s big cities mush- 
roomed during the 1880’s and ’90’s and 
the early 1900’s, while Dallas was still 
little more than a village. They grew rap- 
idly—too rapidly to give much 
attention to the kind of growth 
they were experiencing. Their 
industrial centers sprang up 
overnight, and tens of thousands 
of foreign-born workers were 
imported to man the machines in 
their factories. Their boundaries 
spread so fast that it was impos- 
sible to control and direct their 
growth. 


A Look at the Past: Dallas’ Main 
Street, looking west from the Prae- 
torian Building, about 1910. Note the 
triumphal arch erected at Main and 
Akard to welcome the Elks’ Conven- 
tion. The next two decades brought 
the Main Street skyscraper canyon.” 


Their great foreign-born populations 
poured in on them so fast that it was dif- 
ficult to assimilate them, to instil in them 
the American ideals and standards of liv- 
ing. Drab similarity marked block after 
block and street after street of homes in 
many big cities. Overcrowded areas were 
inevitable. Another decade or so, and in- 
tolerable slum conditions blighted most 
of the great metropolitan centers. 


Today many of America’s big cities 
feel that years gone by were their “golden 
age.” Long-vacant skyscrapers are being 
demolished and one- or two-story “‘tax- 
payers” are replacing them. The big in- 
dustries which were concentrated in those 
cities are breaking up—establishing fac- 
tories and distribution facilities within 
the nation’s various natural, regional mar- 
kets. In some instances they are actually 
decreasing their interests in the highly in- 
dustrialized centers of the North and 


Future 


East; in others, their expansions are tak- 
ing the form of additional new branch 
offices and branch factories within the 
regional markets, rather than add to fa- 
cilities in the congested centers. The great 
industrial centers are either losing people 
and payrolls, or they are failing to gain 
any. Their future growth will be at a 
greatly diminished rate, experts believe, in 
comparison with the last 50 or 60 years. 

Those cities look old, grimy and dirty. 
The mistakes which they made in build- 
ing are hard to correct now. By slow, 
evolutionary process they may remove 
slums and other civic blights. They may 
retain their industries and their payrolls— 
may even show relatively important gains 
—as the nation recovers its buying power 
and the national market again moves into 
a cycle of expansion. Their real estate 
values may be sound now, and may show 
gains once more, but they can hardly be 
expected to show the increment of the 
last half century. 

In Dallas, however, the present and the 
future far overshadow the past. 


Dallas was a city of only 40,000 people 
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A Look at the Present: Downtown Dallas by night, made from the top of the Medical Arts Building. Copyright, Lloyd M. Long. 


at the turn of the century. It was a ju- 
venile in a family of American cities 
which were fast arriving at maturity. 

In 1900, Dallas’ real estate values 
seemed fabulous in comparison with 1841, 
when John Necly Bryan built his one- 
room log cabin on the banks of the Trin- 
ity River, the first home in Dallas. They 
seemed fabulous even in comparison with 
the 1860’s, when hunters brought wagon 
trains loaded with buffalo hides into Dal- 
las from the West, and sold the hides for 
a dollar apiece while the meat went beg- 
ging at two cents per pound. 

Since 1900, Dallas’ population has in- 
creased approximately nine-fold, from 
40,000 to 360,000. It increased to 92,104 
in 1910, to 158,976 in 1920, and to 
273,097 in 1930. Today it is a metropolis 
in every sense of the word—and as sym- 
bol of its metropolitan greatness Dallas 
has one of the most imposing skylines to 
be found in any city, regardless of size. 

Dallas’ record of growth justifies pride, 
but the achievements of the past do not 
in any way dim the brightness of the fu- 
ture. If it were just a question of Dallas 
having increased in population 750 per 
cent since 1900, and today facing a fu- 
ture of relative stagnation, the outlook 
for Dallas real estate values would be bad. 

But—Dallas is still showing a net gain 
in population of about 15,000 persons a 
year. Furthermore, Dallas is the dominant 
manufacturing and wholesale center fo1 
the Southwest, which we call the Dallas 


Market. The Dallas Market today is ap- 
proximately one-eighth of the national 
market, with one-seventh of the national 
buying power. Manufacturers are fast 
recognizing that it is no longer good busi- 
ness to attempt to serve this market from 
outside factories and distribution facil- 
ities. More and more they are coming to 
recognize their need for factories and 
distribution facilities within this regional 
market, to serve it from within rather 
than from without. 
Industrial Growth 

The benefits of this industrial decen- 
tralization trend are obvious in Dallas to- 
day. Dallas is virtually the center of den- 
sity of population and buying power in 
the vast Dallas Market. Its advantages of 
location, of transportation facilities and 
of living conditions make it the natural 
and logical choice of decentralizing man- 
ufacturers. The proof of the pudding is 
the fact that industrial developments and 
expansions in Dallas in the last three years 
have been the biggest in any similar 
period in the city’s history, representing 
investments of more than $15,000,000. 

People and payrolls are coming to Da!- 
las faster today than ever before. Th: 
Dallas Chamber of Commerce industrial 
department, aggressively working to 
bring new factories and distribution fa- 
cilities to Dallas, has found greater re- 
sponse and greater interest in recent 
months than at any other period. 

Dallas continued 


seems assured of 
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growth — with stability. And growth 
means that real estate values can be main- 
tained and extended. 

Because Dallas was slower in becoming 
a big city, it has been able to profit by 
mistakes that other cities have made. It 
did not have the problem of rapidly as- 
similating large foreign elements. In the 
1930 Census, Dallas had only six per cent 
foreign-born population, and that small a 
percentage has been easily assimilable. The 
American Way — American ideals and 
standards of living —is more prevalent 
in Dallas than in almost any other city. 
Likewise, Dallas has been able to profit 
from the mistakes made by other cities in 
their too-rapid growth. Dallas entered the 
ranks of big cities late enough to appreci- 
ate the need for orderly growth. Wise 
zoning and sound building restrictions 
have given Dallas uniformly attractive 
residential sections, instead of the more or 
less isolated beautiful homes to be found 
in the average big city. Slum conditions 
have been held to the minimum. Dallas 
has built an inspiring skyline, and with 
equal civic pride it has developed out- 
standingly attractive and useful business 
areas in the residential districts. 


In brief, the future promises that Dal- 
las wili become a much bigger city — 
400,000, 500,000, 750,000 or even 
1,000,000 people. The market which Dal- 
las serves is so great, its resources are so 
abundant and so varied, and its room for 

Continued on Page 29 
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1841—A One-Room Log Cabin- 
1939—A City. of. 360,000 People 
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Dallas’ soot-free skyline is 
one of the most imposing in 
America. This view is from 
the reclaimed Trinity River 
industrial district, looking to- 
ward the east. The east 
levee of the industrial dis- 
trict is in the foreground. 
Frank Rogers Photo. 
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The birthplace of Dallas. John Neely Bryan, 
Tennessee immigrant, built this one-room log- 
cabin on the east bank of the Trinity River in 
1841 — the first home in Dallas. The recon- 
structed cabin today stands on the courthouse 
lawn, 100 yards from its original site. Today’s 
Dallas of 360,000 people has absorbed a num- 
ber of other communities which were once 
larger than Dallas. Parker-Griffith Photo. 
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A bird's-eye view into the heart of 
downtown Dallas. A distinguishing 
characteristic of the Dallas skyline is 
its sparkling cleanliness. Fortune has 
referred to Dallas as “one of the 
most nearly smokeless cities on the 
continent.” Copyrighted photo by 
Lloyd M. Long. 
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HE OUTPOSTS have been passed and we are 
approaching America’s new frontier. As al- 
ways, some souls there are who fear the unknown. 


Real property—or real estate—has long endured 
signal tragedies, or taxes, foisted upon an unsus- 
pecting public. Legalized plundering has been con- 
summated in the name of tax equalization. The 
victims are just beginning to realize their plight— 
and the greatest sufferers are not the owners of 
real estate. 

Land and the structures properly placed thereon 
are remarkably resistant to ordinary economic ills. 
Real property has weathered the most severe 
storms of mass short-sightedness. Because of the 
eventual wisdom of those who work with the earth 
—the productivity of real property will continue 
to accrue to the general welfare of Dallas and the 
community so long as the ownership and the many 
rights thereto remain vested in individuals who are 
under no common compulsion. 

Real estate and its many functions provides the 
nucleus for the efficient utilization of the con- 
structive efforts of the entire citizenship. Virtually 
every line of endeavor agrees that “Business is good 
when real estate is active.” As a barometer of 


Shown here are typical Dallas homes — the foundation 
of the city’s growth and progress. Parker-Griffith Photos. 


Face the New Frontier 


By Lovell Turner 
President, Dallas Real Estate Board 


future general business activity, the several phases 
of real estate have demonstrated remarkable 
accuracy. 

The productivity of real estate — present and 
that which reasonably may be expected—must, of 
necessity, determine the activity thereof. Restric- 
tive and ill-advised legislation — be it national, 
state, county or municipal — can have no result 
other than to act as a definite deterrent to sound 
real estate activity. 

Morals can not be imposed upon people by leg- 
islation but an informed public opinion can and 
will bring about a condition of principles that be 
for the general good. 


The members of the Dallas Real Estate Board 
have long worked to bring about a sound develop- 
ment of Dallas. The Board is mindful of the many 
interests of the community, and strives to encour- 
age an orderly fulfillment of Dallas’ objectives. 
Realtors of Dallas, representing many years of suc- 
cessful real estate experience, are hopeful that a 
trail of confidence can be blazed through the exist- 
ing tax confusion. Property rights and private 
ownership of property must be 
maintained, if we propose to keep 
our personal rights. 

America’s new frontier —‘Ex- 
travagant Taxation’’—is here. 
Waste and useless services must be 
eliminated. Present resources must 
be conserved, including the value 
of all existing real estate. The prof- 

Continued on Page 60 


























F A DALLASITE wants to have built 


a dog house or a skyscraper, a chicken | 


coop or a mansion, he can find both the 
materials and the labor in Dallas, the con- 
struction industries center of the South- 
west. 


Dallas firms not only supply the ma- 
terials and handle the contracts on the 
great volume of construction in Dallas 
County, but they are also engaged in big 
construction jobs throughout Texas and 
more than a dozen other states. 


This concentration in Dallas of the 
building trades and architectural, con- 
tracting and supply firms means much to 
the city in population and buying power. 
Construction in Dallas is handled largely 
by Dallas firms, from the drafting of 
plans to the actual execution of the con- 
tract. In addition, Dallas firms which do 
a great volume of construction outside of 
Dallas County maintain their general 
offices and clerical forces, their banking 
accounts, and their supervisory labor or- 
ganization in Dallas. And they often pur- 
chase a large volume of their materials 
from Dallas firms even for out-of-town 
construction jobs. 


Dallas undoubtedly ranks among the 
five or six most important building trades 
and general contracting centers in Amer- 
ica. 

A survey of reports by the F. W. 
Dodge Corporation reveals that some 20 
general contractors in Dallas are now ac- 
tually engaged in construction projects 
outside of Dallas County totaling more 
than $12,000,000 in contract value. 
These jobs are scattered from Fort Ben- 
ning, Ga., to New Orleans, La.; from 
Houston, Texas, to Council Grove and 
Caldwell, Kansas; and from Shreveport, 
La., to San Antonio and Wellington, 
Texas. 


A Dallas firm holds the contract on a 
$1,000,000 office building in Houston. 
Altogether, Dallas contractors have some 
$2,000,000 worth of construction under- 
way in Houston at this time. Another 
firm holds the contract on the United 
States’ cotton research laboratory in New 
Orleans. Still another has a $750,008 
project in San Antonio. The list of con- 
truction projects in the South, Southwest 
and Middle West which have been award- 
ed to general contractors in Dallas in- 
cludes army barracks, schools, city halls, 
auditoriums, post offices, courthouses, the- 
aters, stores and office buildings. In sev- 
eral instances, Dallas architects were also 
retained on the projects. 


Dallas... 








This $12,000,000 construction pro- 
gram for which Dallas is headquarters is 
over and above the engineering construc- 
tion contracts held by Dallas firms. One 
Dallas engineering contractor is engaged 
in two Pacific Coast projects whose total 
cost will be more than $50,000,000, and 
is also one of the contractors on a new 
tunnel being dug beneath the Hudson 
River in New York City. A large per- 
centage of all engineering projects—high- 
way and railroad construction, dams and 
irrigation systems—in the Southwest and 
West is handled by Dallas firms. Dallas 
also has a number of engineering consult- 
ants who plan and supervise engineering 
construction jobs throughout North 
America. 

When a Dallas firm secures a big out- 
of-town or out-of-state contract, it gen- 
erally sends its foremen and other key 
men to the job and obtains the rest of 
its labor locally. Those key men, however, 


Parker-Griffith 


maintain their homes in Dallas. The firms 
have Dallas banking connections, and 
their out-of-town contracts add to the 
volume of Dallas’ banking business. And 
their general offices and clerical forces are 
permanently stationed in Dallas. Were it 
not for the great volume of out-of-town 
business, the Dallas staffs — the perma- 
nent, stationary organizations of the con- 
tractors — could not be so large. 


That is why it is important for Dallas 
to have these contractors who operate 
over great territories. That is why it is of 
vital interest to Dallas business when a 
local firm secures a construction Contract 
in New York or Los Angeles, in Houston 
or Spokane. 


Only recently, a Dallas pipe line con- 
tractor was awarded a contract for a 112- 
mile pipe line job in the Middle West. As 
key city of the oil industry, Dallas also 


Continued on Page 66 
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OR its size, Dallas undoubtedly re- 

ceives as much attention from insti- 
tutions seeking investments in real estate 
mortgages as any city in the United 
States. By actual count, some 121 differ- 
ent lending institutions have placed mort- 
gage loans upon Dallas real estate in the 
past year. Insurance companies lead the 
field in number with 62, while the bal- 
ance is made up of 16 banks, 10 building 
and loan associations, and several local 
mortgage companies. A number of the 
latter were organized especially for the 
handling of FHA loans. 


Of the 62 insurance companies lending 
in this area, 10 have their home offices in 
Dallas and the rest are represented by 
correspondents or branch offices. Several 
building and loan associations are han- 
dling FHA loans in addition to their con- 
ventional type loans. It is of further in- 
terest to note that of the banks which 
have made loans in Dallas, several are 
located out of the city. 

Some idea of the extent to which mort- 
gage companies lend in Dallas can be 
taken from the records of mortgages and 
renewals. In 1938 over $67,000,000 was 
invested in real estate mortgages in Dal- 
las. This represented a total of 9,616 dif- 
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ferent transactions, of which 6,592 were 
new mortgages and 3,024 were renewals. 
The average transaction was for $6,967. 


Mortgage practice has changed consid- 
erably in the past few years. A survey of 
the mortgage situation will readily dem- 
onstrate that present conditions definitely 
favor the borrower. Costs are less, inter- 
est rates are more favorable, and terms 
are designed to fit the borrower’s needs. 


The old concept of a safe mortgage was 
based entirely upon the ratio of the loan 
to the appraised value of the property, 
which was usually fifty per cent. Appar- 
ently the ability of the borrower to pay 
was not a serious consideration. In many 
instances, in addition to the first mort- 
gage of fifty per cent, a second mortgage 
was placed, which, with the first mort- 
gage, went as high as eighty per cent of 
the appraised value. The first mortgage 


usually was for a term of five years with 
no amortization requirements. This, of 
course, called for renewals every five 
years with additional cost to the bor- 
rower. In times of depression, lending in- 
stitutions are reluctant to renew mort- 
gages without principal reductions, and 
since borrowers oftentimes are unable to 
meet this demand, many homes are lost 
where a long term mortgage would enable 
the borrower to pull through. 


The new type of mortgage is based 
upon a larger ratio of loan to value with 
more consideration paid to the borrower’s 
ability to pay, and a monthly schedule of 
amortization. In this way monthly pay- 
ments are made upon the principal and 
the term of the loan, coupled with the 
amortization payments, is designed to 
keep pace with the natural deterioration 
and obsolescence which takes place in the 
security. 

With the inception of the National 
Housing Act, the mortgage terms were 
further relaxed to open a new field for 
lending. The idea back of the National 
Housing Act was to increase the amount 
of the loan as against the value, and to 
further investigate all matters pertaining 
to the borrower and the security so as to 
arrive at a definite pattern of risk. By 
this means the lending institution secures 
a better mortgage, and, in addition, has 
the FHA’s guarantee against loss of cap- 
ital. 


This new trend applies to both FHA- 
insured and non-FHA mortgages, and the 
mortgagor today has great advantages 
over the mortgagor of ten years ago. 


When all factors are taken into con- 
sideration, the borrower today is in a 
much better position than heretofore. The 
rapid increase in funds available for mort- 
gages has made competition very keen. A 
prospective home owner has any number 
of lending institutions to which he can 
go for information and help. Many com- 
panies welcome an opportunity to go over 
plans and specifications in order to assist 
in planning a house. Thus, homes are bet- 
ter designed and, primarily, the home 
owner gets more for his money today 
than at any time in the past. 


For the prospective home builder or 
home buyer, the best suggestion is to 
carefully study and analyze the various 
possibilities of financing his home. With 
121 different institutions making mort- 
gage loans on Dallas real estate, he has 


Continued on Page 60 
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By Sam C. McIntosh 
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Architectural Trends 


HAT the architecture of our times 

is in process of change is easily ap- 
parent to anyone with the normal facul- 
ties of observation. This applies to all 
architecture, whether of office buildings, 
public buildings, shops, residences, or 
what not. But it is in the design of shops 
and residences that the change is most 
noticeable, simply because there are a 
great number of these being built at the 
present time, and very little of anything 
else. 


And yet with this change going on, 
the Southwest has been slow to accept the 
so called ‘‘modern” trend, particularly in 
residence design, and properly so. Na- 
tionally, the current interpretation of a 
“modern” residence is a box-like struc- 
ture of stucco and glass, devoid of use- 
less ornamentation, and with a “func- 
tional plan” in which considerable space 
is given over to sun decks and out-door 
areas. The hesitancy of the Southwest to 
accept all of this is due to several things. 
First, we spend a great part of our time 
here in attempting to keep out of the 
sun, so that sun decks and too much in 
the way of glass walls, are not desirable. 
Furthermore, the boxlike, utilitarian ex- 
teriors with which the strict modernistic 
designer incases his houses, lack that cer- 
tain charm which Southerners still pre- 
fer in their homes. 


There are, however, certain other items 
for which the modernists stand which 
are finding their way into our current 
designs and are having a most wholesome 
effect on local residences. These are, 
mainly, the liveable, functional plan, the 
simplicity and honesty of the designs and 
the use of the newer materials and me- 
chanical devices. 


In the matter of house plans, more 
thought is being given to the arrange- 
ment of the rooms to make the house 
liveable, comfortable, and economical in 
upkeep, as well as in first cost. For ex- 
ample, bedrooms are generally becoming 
smaller, but more thought is being given 
to proper wall space for furniture, proper 
size and arrangements of closets, and the 
convenient placing of lighting outlets, 
switches, and electric plugs. Because of 
the greater efficiency in the recent design 
of kitchen cabinets, refrigerators and 
ranges, kitchens are becoming smaller. 
The large dining room, except in the 
homes of those who entertain extensively, 
is gradually giving way to a dining alcove 
off the living room. The garage is com- 
ing to be more and more a part of the 
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house proper, since the need of keeping 
it on the back of the lot, (the garage is 
the direct descendant of the old family 
stable), has been removed. 


The exteriors of our homes have been 
simplified by removing all the useless 
gables, dormers and eyebrows, and reserv- 
ing only those quieter, straighter lines 
that make for better mass and propor- 
tions. The choice of materials has been 
simplified as well, so that we no longer 
see combinations of brick, stucco, field 
stone and half-timber work all on one 
over-done exterior. It is gratifying to see 
that the very pleasant, but much over- 
worked, exteriors of white painted brick 
are gradually giving way to materials 
that show a bit more originality and vari- 
ation. 


Because of insulating materials, we can 
do with flat roofs, if we wish, and with 
lower ceilings, and air cooling, which is 


getting closer and closer within the range 
of most pocket books, is allowing us to 
modify the large window sizes we have 
always regarded as mandatory. Compact 
heating units have done away with the 
necessity of basements and furnace rooms, 
while the mechanical and esthetic ad- 
vancement in the design of the homey 
fixtures of the bath room, have made for 
economy of space, as well as for greater 
beauty. The greater use of such new ma- 
terials as plywood, stainless steel, moulded 
glass, colored mirrors, linoleum and as- 
phalt tile flooring is making our recent 
houses better in design as well as easier 
of maintenance. 


It would be difficult to classify the 
currently popular residential types into 
so-called “styles,” because, while a “style” 
may still be the basis of any design, each 
designer now takes the legitimate license 


Continued on Page 37 





Three different interpretations of Dallas architectural trends are offered in these photographs of 
newly-developed residential streets, taken in three different sections of the city. Above, University 
Park; center, Oak Cliff; below. North Dallas. Parker-Griffith Photos. 
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Dallas Invests $2,500,000 


in New Schools 


EARING completion is the greatest 
construction program ever under- 
taken by the Dallas public school system. 


New buildings, additions to old build- 
ings, and improvements to lighting and 
equipment—all completed or under con- 
struction—have involved expenditure of 
about $1,850,000. 


Some $800,000 remains for two addi- 
tional projects ——a new South Dallas 
Junior High School which will cost about 
$450,000, and additions to Technical 
High School, which will cost about 
$300,000. 


Bond Issue Program 

Completed and in use are the new Lin- 
coln High School for Negroes, the Lisbon 
Elementary School, the Leila P. Cowart 
School, and the Adamson High School 
addition. Under construction are the Alex 
W. Spence Junior High School in North 
Dallas, the W. E. Griner Junior High 
School in Oak Cliff, and the new Win- 
netka, Stonewall Jackson and J. W. Ray 
elementary schools. Additions to the 
Cockrell Hill, Arcadia Park and Mount 
Auburn Schools are also under construc- 
tion. Also nearing completion is a 
$75,000 lighting improvement program 
which affects virtually all of the schoo!s. 


All of these projects have been financed 
from a $2,350,000 bond issue voted in 
1937, plus $150,000 which was available 
in the schools’ building fund. In addition 
to the bond money, approximately $653,- 
000 in PWA grants has been received. 
Applications for PWA grants have been 
approved on the South Dallas Junior High 


School and the Technical High School 
additions, and these projects will be 
placed under contract when PWA appro- 
priations are available. 

The most expensive of the new school 
buildings is the Alex W. Spence Junior 
High School, which is under construction 
on the former Oak Grove golf course on 
Capitol between Haskell and Fitzhugh 
Avenues, a few blocks from North Dallas 
High School. Its total cost, including 
site, will be about $477,000. 


Second most expensive building is the 
recently completed Lincoln High School 
for Negroes in South Dallas. Its total cost 
was $451,000. The W. E. Griner Junior 
High School involves conversion of the 
old Winnetka Elementary School, with 
extensive additions to the building and 
completely new equipment, at a total cost 
of $350,000. The new Winnetka Elemen- 
tary School is under construction at a 
cost of $141,000. 

The Stonewall Jackson Elementary 
School, on Mockingbird Lane, is costing 
$150,000; the J. W. Ray Elementary 
School is costing $141,000; the Mount 
Auburn Elementary School addition is 
costing $35,000; the Leila P. Cowart ad- 
dition $100,000; the Cockrell Hill addi- 
tion $24,000; and the Arcadia Park addi- 
tion $15,000. The addition to W. H. 
Adamson High School in Oak Cliff cost 
$176,000. The program has also included 
the purchase of additional land for the 
Forest Avenue High School at a cost of 
$55,000. 

In all instances, Dallas architects and 
general contractors have handled the 


The $450,000 Alex W. Spence Junior High 
School is nearly 50 per cent completed (left, 
pe ’ below). At right is shown the recently com- 
ee pleted Lisbon Elementary School. 







schools’ building program, according to 
Dr. Norman R. Crozier, superintendent 
of the Dallas Independent School District. 


“This construction program, the great- 
est in the history of Dallas’ public schools, 
was necessitated by increased demands on 
our educational system,” Dr. Crozier ex- 
plained. 

“While enrollment in elementary 
schools has shown little increase, there 
has been a heavily increasing demand on 
our advanced schools in recent years. The 
junior high school system has been insti- 
tuted for the benefit of adolescents, and 
our high schools have had to be ex- 
panded. Of particular importance has 
been the increased demand for vocational 
training—a demand which the Board of 
Education has been most anxious to meet 
fully, so that a constantly increasing sup- 
ply of skilled labor will be available as 


the industrialization of Dallas proceeds.” 


Another big construction project for 
the Dallas public school system, which is 
not being financed from the bond issue, 
is the new $500,000 stadium and ath- 
letic plant, near the city’s former water 
purification plant between Industrial 
Boulevard and Parkland Hospital. The 
athletic plant, a WPA project, will be 
used for the first time next Fall. The 
stadium, seating more than 20,000, will 
be the site for all high school football 
games. The big gymnasium adjoining the 
stadium will be used for basketball games 
and other events. The schools’ athletic 
plant will give Dallas its third big sta- 
dium, the others being the Cotton Bowl 
at Fair Park and Ownby Stadium at 
Southern Methodist University. 


The Dallas Independent School District 
has a total enrollment of approximately 
54,000 pupils, exclusive of the night 




































On this page are five of Dallas’ new schools. From left to right, reading down, they are the 
Stonewall Jackson Elementary School, the new Winnetka Elementary School, the Winnetka 


Junior High School, the addition to the University Park Elementary School, and the recently 
completed Lincoln High School for Negroes.—Parker-Griffith Photos. 


schools. This system, with the highest 
possible scholastic rating, is the founda- 
tion for Dallas’ dominance as educational 
center of the Southwest. 

Recent trends in the city’s develop- 
ment have shifted population to areas in 
the metropolitan district outside of the 
Dallas Independent School District. The 
Highland Park Independent School Dis- 
trict recently constructed the new High- 
land Park High School and converted the 
former high school into a Junior High 
School. A big addition to the University 
Park Elementary School is under con- 
struction now. 

A number of other school systems, out- 
side of the Dallas and Highland Park 
districts, have shown almost phenomenal 
increases in enrollment in recent years, 
and have had to erect new buildings to 
take care of the increasing tax on their 
facilities. New schools and additions to 
existing schools have been constructed 
throughout the county. In particular, the 
Vickery and Irving Independent districts, 
in Dallas’ metropolitan area, have con- 
structed new buildings. 

Dallas’ rank as educational center of 
the Southwest is one of its greatest at- 
tractions as a residential city. 

In addition to Dallas’ unexcelled pub- 
lic schools, there are more than a score 


of highly rated private and_ parochial 
schools, embracing the entire educational 
scale from kindergarten through high 
school; two country day schools; the Ter- 
rell School for Boys and the Hockaday 
School for Girls; several junior colleges, 
and more than a dozen outstanding busi- 
ness colleges and vocational schools. As 
the home of Southern Methodist Univer- 
sity and the medical units of Baylor Uni- 
versity, Dallas offers every advantage in 
higher education. 


Dallas’ educational system includes the 
Dallas College (downtown) of S. M. U.; 
the Y. M. C. A. schools; seven business 
colleges; three art schools; eight barber 
and beauty culture schools; one physical 
culture school; one of the seven govern- 
ment-approved aviation colleges in the 
country; and one sewing school. There 
are a number of other technical and voca- 
tional schools, including air-conditioning, 
comptometer and music schools, and 
branches of various correspondence and 
extension schools. 


Many families move to Dallas to give 
their children the advantages of Dallas’ 
fine educational system, plus the nu- 
merous cultural advantages afforded by 
Dallas’ museums, Symphony Orchestra, 
Little Theater and Civic Theater, and 


similar institutions. 
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The $750,000 Stevens Park Apariments, nearing completion, are one of the biggest apartment 


projects in Dallas in several years. 


analysis of all residential construction 
contract awards reported by F. W. Dodge 
Corporation. The Gas Company files show 
that in the first five months of 1939, con- 
tracts were awarded for 1,912 houses, for 
86 duplex apartment houses, and for six 
multi-apartment buildings. 

In other words, the new dwelling units 
placed under contract during the first five 
months of 1939 are the equivalent of 
2,108 homes. If they were placed on 60- 
foot lots, allowing 50 feet for street in- 
tersections at the end of each standard 
city block, these new homes would com- 
pletey fill one side of a street 28 miles 
long. Or, if they were placed on one side 
of the highway, with a 50-foot street in- 
tersection at the end of each standard 


Building Nears Record Level 


NLY once before has there been more 
 eaoomcntiese underway in Dallas 
than there is today. 

A $25,000,000 total on construction 
contract awards in Metropolitan Dallas 
seems assured for 1939. Dallas’ peak 
building year was 1925, when the F. W. 
Dodge Corporation reported that con- 
tracts awarded totaled $39,772,300. In 
the boom year of 1929, Dallas ran up a 
total of $25,524,100, and in 1938 Dallas 
again entered an era of intense building 
activity with a total of $21,497,000. 
From this point, it seems entirely prob- 
able that the 1939 total will equal or ex- 
ceed the 1929 and 1938 levels, and rank 
second only to the peak year of 1925. 

Why so much building activity in 
1939? 

The answer seems to be that for eight 
years or longer, Dallas’ net gain in popu- 
lation far exceeded the number of dwell- 
ing units constructed, so that by 1937 
there was a great backlog of unfilled resi- 
dential requirements. Beginning in 1936, 


gaining momentum in 1937, reaching a 
relatively sensational level in 1938, and 
continuing gains in the first five months 
of 1939, Dallas has been catching up on 
the business of home-building. 

Dallas’ most sensational gains have been 
in residential construction. However, 
there have been substantial industrial de- 
velopments to balance the picture, and 
cautious observers believe that conditions 
are now shaping themselves to the point 
that an early and substantial increase may 
be expected in commercial construction. 

In the light of today’s activities, not 
even the most skeptical have any doubts 
of the soundness of Dallas real estate 
values, nor of the probability that Dallas 
real estate will continue to increase in 
value in the years immediately ahead. 

There are a number of major construc- 
tion projects underway or assured for 
Dallas, but in dollar volume they are 
overshadowed by the new homes and 
apartments which are being built. 

The Dallas Gas Company maintains an 


city block, they would more than bridge 
the distance between Dallas and Waxa- 
hachie. 


To give an idea of the type of homes 
that are being constructed, the Dallas Gas 
Company analysis on May contracts, as 
reported by F. W. Dodge Corp., is shown 
below: 


Homes for 
Price Homes Owner 
Range For Sale Occupancy 
$ 2,500 200 7 
3,000 46 24 
4,000 88 29 
5,000 44 24 
6,000 69 11 
7,000 iz 7 
8,000 8 10 
10,000 9 
12,000 5 1 
15,000 1 3 
15,000 or more 1 4 


The May reports of the F. W. Dodge 
Corp. also included contracts for 35 du- 





Three important construction projects: The home office building of the Republic Insurance Company (left); the offices and factory of the Link Belt Com- 
pany; and the new bakery of the Safeway Stores of Texas, Inc. 
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plex apartment buildings, 18 of which 
were to cost $5,000 or more each. 


In confirmation of this big increase in 
home building is the report of the Dallas 
Power and Light Co., which showed that 
866 houses, 89 duplex apartments and 17 
multi-apartment buildings — the equiva- 
lent of 1,183 single family units — were 
actually under construction in Dallas on 
May 27, 1939. This total was an increase 
of 355 over the number of units actually 
under construction on the corresponding 
date in 1938. In other words, the houses 
actually under construction in Dallas on 
May 27 would have extended down one 
side of a city street for 16 miles. 


Two of the largest residential construc- 
tion projects ever undertaken in Dallas 
have been announced as this issue of 
Southwest Business goes to press, and 
others of a similar size and nature are ex- 
pected to be announced soon. 


Alex Hudson of Hudson and Hudson, 
realtors, announced that construction was 
started June § on the first group of houses 
in a new addition owned by the Cedar 
Springs Development Co. 


He said it is planned to construct 436 
brick veneer cottages, to sell for $4,500 
to $7,000 each. The firm also plans for 
a number of apartment buildings, and 
also a model business section, later in the 
development. The big tract being devel- 
oped begins on Cedar Springs Road and 
runs to Mabel Street, and from Maple 
Avenue beyond Lemmon Avenue. The 
big new Coca-Cola Co. syrup plant, Can- 
ada Dry Ginger Ale plant, and other im- 
portant industrial developments have 
been located in the vicinity recently. Part 
of the development plans include the 
platting of a model industrial area, which 
will be separated from the residential dis- 
trict by a 30-acre wooded park. Christian 
C. Weichsel and his family control the 
Cedar Springs Development Co. 


Ultimate cost of the Cedar Springs de- 
velopment, which will require several 
years for completion will be more than 
$10,000,000, Mr. Hudson said. 

John B. Mills, president of the Pru- 
dential Corporation, announced the pur- 
chase of a site for a $1,000,000 suburban 
housing colony east of Dallas near Mes- 
quite. The Prudential Corporation pur- 
chased 230 acres of the Schuyler Marshall, 
Sr., farm, with options for purchase of 
the remaining 1,361 acres of the farm. 
Sears, Roebuck and Co. announced that 
it would furnish materials and advance 
money for contractors on houses in the 
colony, when arrangements for loans on 
the structures have been made. The Pru- 
dential Corporation will subdivide the 
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Shown above are four of the biggest construction projects underway in Dallas today. They are, 

from top to bottom: The $1,200,000 Veterans Hospital: the $1,750,000 U. S. Prison for Women: the 

$450,000 Fondren Library at Southern Methodist University: and the $250,000 Kroehler Manufac- 
turing Company furniture factory. Parker-Griffith Photos. 


land and sell home sites to developers of 
the colony, which is designed for war vet- 
erans as well as for the general public. It 
is planned that houses will be built on 
five- or seven-acre tracts, with orchards, 
to sell for an average price of $2,500. 
The largest residential construction 
project of the year, when it is placed un- 
der contract soon, will be the $3,500,000 
Negro housing colony, the site for which 


By Andrew DeShong 


Editor, Southwest Business 
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is being purchased now by the Dallas 
Housing Authority. 

In Stevens Park Estates, a $750,000 
apartment building program, providing 
96 apartment units, is nearing comple- 
tion. It is the largest housing program 
which has been undertaken in Dallas up 
to this time. 

Outside of the residential field, Dallas 
has many major projects. 

The new syrup plant of the Coca-Cola 
Co., the latest and most modern of the 


Continued on Page 70 
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ALLAS has become a city of beau- 

tiful homes through a planning 
program that had its inception in the 
organization of the garden clubs of Dal- 
las more than ten years ago, and the be- 
ginning of a study program that changed 
the gardens of Dallas from an ineffective 
hodge-podge of plants to well planned, 
carefully attended spots of beauty. 


Now, with a thousand women actively 
engaged in garden club work in Dallas, 
there are many gardens that may boast 
of plants of such beauty and perfection 
that they would do justice to the coddled 
and nurtured plants of the finest green- 
houses. Women of the city have become 
experts on plant propagation and care of 
the soil as well as control of pests that 
attack vegetation. 

Recognizing the fact that a house is 
not a home until its lawns are made per- 
fect and flowers and shrubbery are 
planted to add balance and dignity, the 
garden club members have injected a 
spirit of rivalry into the matter of home- 
making and have achieved remarkable 
results in the development of our weed- 
covered prairie into homesites of distinc- 
tion. 

Through the influence of garden club 
members, together with nurserymen and 
landscape architects of the city, it has 
been possible to include landscaping as 
an essential part of the cost of home 
construction so that mortgage loans may 
include the beautification of the home- 





Planned Beauty 






By Carey H. Snyder 


Editor, Southern Home and Garden 


site, thus enabling the builder of the 
new home to begin with a foundation of 
shrubbery and flowers that will provide 
something more than a place to live for 
the homeowner. 

So attractive have the homes of Dallas 
become that once each year a pligrimage 
of beautiful homes is conducted by the 
two garden clubs of the Dallas Woman’s 
Club, each tour including a different 
group of homes whose gardens are recog- 
nized as criterions of beauty, good taste, 
and correct planning. The first pilgrim- 
age held a year ago brought nearly 2,000 
visitors and the second pilgrimage in 
April brought an even larger number, 
many of them coming from other cities, 
among whom were a number of notable 
horticultural authorities from other 
states. 

Funds derived from the first pilgrim- 
age were used in the beautification of the 
grounds at Parkland Hospital and the 
funds from the second pilgrimage are 
being used for the beautification of the 
grounds at Hope Cottage. These projects 
are a part of the city planning work of 
garden clubs in recognition of the fact 
that a city cannot be beautiful unless 
its public places conform in character 
and planning to the ideals and achieve- 
ments of the homes. Other annual pil- 
grimages are planned and the funds so 
derived will be used for additional activ- 
ities which will add to the grace and 
charm of public places of the city. 

In the inauguration of the program 
for establishment of all of North Texas 
as a beauty spot, a year ago the Garden 
Clubs of Dallas took the leading role in 


These lawn and garden scenes can be dupli- 

cated or approximated many times in Dallas. 

They are typical of the care and good taste with 

which Dallasites develop their home surround- 
ings. Parker-Griffith Photos. 





the organization of a district planning 
group, composed of Dallas, Collin, Rock- 
wall, Denton, Ellis, Kaufman and Na- 
varro counties with the purpose of 
planning the beautification of the high- 
ways of this area. This work was started 
with the cooperation of the state high- 
way department and, though work of 
that character is slow because of attend- 
ant difficulties in the development and 
growth of shrubbery along highways, 
splendid progress has been made, with 
crepe myrtle, arbor vitae and other shrub- 
bery having been placed along many of 
the state and federal highways through 
these counties. The highway department 
has planted the shrubbery and attended 
it since installation so that within a few 
years, the highways leading through seven 
counties will be beauty spots. 


One of the more recent developments 
is the plan for beautification of the new 
Kaufman-Dallas highway. This construc- 
tion program has not been completed, but 
as soon as the pavement is laid, planting 
of $20,000 worth of shrubbery along the 
route will be started. Property owners 
have agreed to a limitation of billboards 
so that tourists may have a view of the 
natural attractiveness along this route. 


Considerable emphasis has been placed 
upon the planting of trees, flowers and 
shrubbery that have a natural affinity to 
the soil and climate of North Texas, thus 
enabling the gardens of the city to 
develop attractively. In this connection, 
the planting of red bud trees throughout 
the city has given the city one of its 
most appealing decorative schemes in the 
springtime. Several years ago, under su- 
pervision of a garden club committee, 
home-owners throughout Dallas were 
called by telephone and urged to plant 
red bud trees. Response to this was so 
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Dallas Property Owners Reduce 
Their Fire Insurance Costs 





FIRE INSURANCE 
25% OF EACH PREMIUM DOLLAR 
RETURNED TO POLICYHOLDER 





AUTOMOBILE INSURANCE 
15% OF EACH PREMIUM DOLLAR 
RETURNED TO POLICYHOLDER 


25% 


This year hundreds of Dallas property owners will receive dividends of 
25 per cent on their fire insurance, 15 per cent on their automobile insur- 
ance and similar amounts on other property insurance, simply by having 


placed their insurance with the EMPLOYERS CASUALTY CO. 


These dividends represent the savings effected by the EMPLOYERS 
CASUALTY COMPANY’S plan of operation. This company sells direct 
instead of through agents and brokers and insures only preferred risks, 
thereby effecting savings in both selling and underwriting costs. These 


savings are passed on to policyholders in the form of dividends. 


Since the EMPLOYERS CASUALTY CO. is a stock company afford- 
ing all the safeguards of sound, stock company insurance, and since divi- 
dends are paid out of savings resulting from the company’s direct-writing, 
preferred-risk plan of operation, and NEVER out of funds maintained 
for the protection of insureds, you do not sacrifice safety when you save 
the EMPLOYERS CASUALTY way. 


So, why not take advantage of this safe, time proven plan to reduce your 
insurance costs? Dial 2-9331 or call in person at the company’s local 


office in the Interurban Building. 


WRITING 
FIRE +» TORNADO ; HAIL + PLATE GLASS + RESIDENCE 
BURGLARY 1 GENERAL PUBLIC LIABILITY + AUTOMOBILE 
(Fire, Theft, Collision, Public Liability and Property Damage) 
TITLE GUARANTY + GROUP HOSPITALIZATION 


EmMPLoYERS CasuaLtTy Company 


HOME OFFICE, INTERURBAN BLDG. DALLAS ... Telephone 2-9331 
ASSETS $3,189,678.18 ... CAPITAL $500,000.00 ... SURPLUS $426,676.51 


OFFICERS 


Homer R. MITCHELL Chairman of the Board 


A. F. ALLEN x President 
L. W. Groves Executive Vice-President 
Ben H. MITCHELL 5 r ‘ ‘ Secretary 
E. E. Watts . Vice-President and Treasurer 
C. G. WEAKLEY Vice-President and Sales Manager 
A. H. Pryer Assistant Secretary and Assistant Treasurer 
L. A. GuTHRIE Assistant Secretary 
J. T. Martin Assistant Secretary 


SALESMEN IN DALLAS OFFICE 


R. E. WILkINn 
L. V. ANDERSON 
HENRY MILLER 


ALFRED WEBBER, Branch Manager 
W. L. Wicurt, Ass’t Branch Manager 
E. D. GRovEs 


H. K. WiLtiams BERT MANN 
C. L. STEFFENS O’Hara Watts 
PorTER BYWATERS W. A. Black 


FRANK BENNETT 
CHARLES STEPHENS 
Harry CARTER 
JoserH C. JoHNs 


J. D. ToucHon 
MikE TULLY 

C. A. BLESSINGTON 
A. A. VARDELL 





Listen to the Employers Casualty Company Radio Program on WFAA, 2 P.M. Each Sunday 
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Friendly, Courteous, Prompt Service on 


FHA LOANS 


For Building or Buying Homes 


* FAST SERVICE 
* NO DELAYS 
* NO BROKERAGE 


Our all-in-one home financing plan enables you 
to repay your loan from income of rent-size 
payments over a suitable period of time. All 
necessary loan expenses are covered at the be- 
ginning and there are no mortgage renewals or 
extra fees later. 




















Apply 


is in Pca oee te nanny ial Depart- Real Estate Loan Department 


ment which specializes in FHA loans on Dal- 
las bomes. 


The 
LIBERTY STATE BANK 


In The Liberty Bank Building . . . Elm at St. Paul 
DALLAS 

















Member Federal Deposit Insurance Corporation 
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Today's Real Estate Dollar 


N EITHER a homesite or a home you 

get far more for your dollar today 
than you did 10 years ago. And a like 
favorable comparison could be made with 
other periods. But it is true for more 
reasons than the obvious one that the 
depression years and the economic chaos 
of some of those years have brought down 
real estate prices. 


Purchase of real estate, and especially 
the purchase of a home, today has these 
advantages over earlier years: 


1. Not only are today’s purchase prices 
on a level that the man on the street 
knows to be still low; chey are surrounded 
by a series of factors which indicates, so 
far as trained observers can see, a long- 
term upward trend in real estate demand 
(assuming that we have no unpredictable 
catastrophic upheaval in general economic 
conditions). The real estate sales volume 
nationally has been going up for 12 
months without interruption. 


The general curve of real estate sales 
volume had begun to go down for at 
least four years befure the stock market 
crash of 1929. It reached its low in 1933. 
From there it made slow but very con- 
sistent gains through May, 1937, then 
felt somewhat the recession that began 
at that time. It threw off that influence 
early in 1938, and has been gaining with- 
out interruption every month since. The 
most recent index compiled for the Na- 
tional Association of Real Estate Boards 
from official reports from typical metro- 
politan centers shows sales volume now 
at 59.6 per cent of the 1926 rate, as 
against 48 per cent a year ago. 


2. Real estate earning power, which 
measures the value of real estate invest- 
ment whether it is for a home or for 
other employment, is making healthy 
advance. 


Rent trends arc, rightly, closely 
watched by the prospective home-buyer 
as well as by the prospective buyer of 
an apartment building. They are show- 
ing, nationally, a high degree of stability 
both for dwelling and for apartment 
units, and the outlook for the coming 
year is for little change. But the long- 
term movement has been upward since 
1933. Despite the recent business reces- 
sion apartment rents, nationally, have not 
dropped. 


Dwelling rents are now at 83 per cent 
of the rate they averaged back in 1926. 
Apartment rents 2.e still not quite 65 
per cent of that rate. 


3. Interest rates are the lowest we have 
ever known, and the long-term amortized 
mortgage gives the most favorable and 


By 
Herbert U. Nelson 


Executive Vice-President, 
National Association of 
Real Estate Boards 


safest form of financing that has ever 
been available. 


4. While taxes are not decreasing, pub- 
lic understanding of the tax problem 
with respect to real estate is increasing, 
and the days are over when every big new 
piece of public action was charged, with- 
out thought, to the community’s real 
estate. There is real progress toward sys- 
tematic and effective tax modernization. 
Keystone for such modernization would 
be the adoption by the state of a consti- 
tutional limitation on the rate which may 
be levied against real estate. 


The two primary elements of fixed 
charge upon ownership are interest cost 
and tax cost. These two factors determine 
the cost of ownership to a much higher 
degree than is ordinarily realized. Suppose 





A dollar today buys more in 
a homesite or a home than it 
did 10 years ago; the long- 
term movement in real estate 
has been upward since 1933. 





the homebuyer is making equal annual 
payments of $240 a year. If his interest 
is 6% per cent and his mortgage term 
20 years, the house he buys can be a 
$2,700 house. But at exactly the same 
annual payment, if his interest were 41/2 
per cent, he could have a $3,200 house. 


5. Building design has advanced re- 
markably in recent years, particularly as 
to homes. The efficiency of a modern 
home for living purposes is a saving in 
the lives of its occupants that would be 
difficult to measure in money terms but 
that car hardly be over-estimated. 


6. We are making steady progress to- 
ward cutting down to a minimum the 
construction cost of a home. This cutting 
of costs has come from every direction. 
Some of it comes from the introduction 
of new building techniques and new 
materials, from pre-fabrication of build- 
ing units and like progress toward mass 
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production, from better coordination of 
the home production process, through 
large-scale operation, and the like. 


But the men best informed as to what 
is going on in the experimental labora- 
tories of America today in the home 
building field agree that there is nothing 
in sight—either in new materials or new 
processes—that is going to revolutionize 
home costs or make a house built today 
out of date in a few years. 


It is significant that natiorff. building 
statistics show the average amount that 
goes into the construction of a single 
family dwelling getting a little lower 
year by year. FHA figures show the same 
phenomena. This is true despite this 
further fact: 


7. Building material prices are not de- 
clining. They began a very slow long- 
term uptrend at the beginning of 1935, 
rose quite rapidly with the climb of new 
homebuilding in early 1937. Material 
costs then were as high as they were back 
in 1929. They went down somewhat in 
the recession, but have leveled out again. 
They are now at 90 per cent of the level 
they held in 1926, their highest peak in 
our building history. 


No one who contemplates building a 
new home should fail to see the signifi- 
cance of the price bulge that came with 
the last rise of new home construction. 


8. Land planning, and the technique of 
safeguarding the character of home 
neighborhoods, has advanced tremen- 
dously within the last decade. The value 
of a home, both from the point of view 
of satisfactory conditions of living and 
from the strictly monetary point of view, 
depends primarily upon the character and 
stability of the surrounding neighbor- 
hood. This axiom has only recently begun 
to get the place it deserves in general 
public thought. Home buyers today have 
open to them neighborhoods in which the 
value of their dollar is safeguarded over 
the years ahead to a degree that was not 
provided in earlier periods of our city 
building. 


It should be noted that, in respect to 
older houses, our present very favorable 
conditions in respect to mortgage condi- 
tions are by no means assured for an in- 
definite period ahead, despite the huge 
accumulation of savings in our monetary 
institutions waiting for investment. 

Nobody familiar with mortgage con- 
ditions today needs to be told how far 
FHA mortgage insurance has been re- 
sponsible for the present favorable home 
loan conditions. What the buyer needs 


Continued on Page 66 
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ROM a great number of communities 

all over the country where increased 
activity in home building is underway, 
there is reported a notable improvement 
in the type of residential construction 
today as compared to the class of building 
seen in previous periods of unusual home 
building activity. This improvement is 
conceded to be due largely to the use 
today of good quality lumber and sound 
construction methods in the homes that 
are being built. “Jerry” building, which 
in bygone years was rampant during 
home-building booms, at present is a rare 
exception, reports indicate. 


Several factors have contributed to the 
improved character of present day home 
construction and to checking the spread 
of “jerry” building. The factors making 
for better building include the efforts 
made by the manufacturers and retailers 
of lumber to promote the use of good 
quality lumber for homes, and the in- 
sistence of Federal Housing Administra- 
tion officials that the homes built under 
FHA insured loans, shall be safe risks for 
financing agencies and profitable invest- 
ments for the home owners. 


Minimum Standards 


The FHA from the beginning of its 
operations, adopted minimum  require- 
ments for homes built under its insured 
mortgages. These minimum standards 
provide for use of good quality materials 
and sound methods of construction. In 
their efforts to improve dwelling con- 
struction, the lumber producers and deal- 
ers and the FHA officials have actively 
co-operated and they have had the as- 
sistance of architects, engineers, con- 
tractors, building and loan associations, 
realtors—in fact, all elements identified 
with construction in practically every 
community in the land. 


Reliable lumber manufacturers and 
dealers for years have been convinced of 
the necessity for finding effective means 
to merchandise lumber on a quality basis. 
They recognized their responsibility to 
provide lumber that would be entirely 
satisfactory to the great multitude of 
consumers. But while manufacturers did 
produce quality lumber and dealers 
handled it, they were confronted by an 
obstacle set up by the consumers, who, 
being unfamiliar with the differences in 
the quality of lumber, sought to make 
small savings in the cost of their homes 
by purchasing inferior grade and quality 
material, in preference to lumber of the 
proper grade and quality. 

The Southern Pine Association, nearly 
15 years ago, took steps designed to pro- 
mote better building and protect home- 
owners in their investment, by adopting 
the system of grade-marking of lumber. 
Since that time the S. P. A. has spent 
much time, money and effort in educating 
specifiers and consumers to the impor- 





No More ‘Jer 


By A. S. BOTS] 


Assistant Secretary, Sout! 


tance and advantages of using grade- 
marked lumber. Growth of consumer 
acceptance of grade-marked material, de- 
signed for the benefit of lumber buyers 
and users, was steady, although slow. But 
in the last two years demand for officially 
grade-marked lumber has developed rap- 
idly, and the Southern Pine Association is 
gratified to have pioneered in this move- 
ment for the public’s benefit. 





Dallas dealers pioneered in 
merchandising quality lum- 
ber and today “The Dallas 
Plan” is famous throughout 
the country. 





Lumber merchandising, in a great ma- 
jority of cities and towns, for many years 
has been conducted under keen, cut- 
throat competitive conditions. Lumber 
was sold in most instances on a strictly 
“price” basis, without much considera- 
tion given to “quality.” This was not 
profitable to lumber dealers, nor was it 
beneficial for consumers. Seeking to rem- 
edy unsatisfactory lumber merchandising 
conditions, and to promote better con- 
struction, as well, the Southern Pine 
Association about three years ago, after 
careful thought and planning, formulated 
a comprehensive program for promotion 
of the sale and use of “Quality Lumber,” 
known as “The Lumber Dealers Coopera- 
tive Sales Promotion Plan.” This was 
given practical working tests in Houston 
and Dallas, before being extended to re- 
tail lumber dealers throughout Southern 
pine consuming territory. 


Dallas Plan” Succeeds 


The experimental tests proved the prac- 
ticability and effectiveness of the pro- 
gram. Dallas dealers still are operating 
under the program and “The Dallas 
Plan” has become known and _ noted 
among retail lumbermen all over the 
United States. A number of other Texas 
communities have carried on the plan and 
in many widely separated localities of the 
eastern half of the country the program 
has been put into operation with grati- 
fying results by groups of responsible 
dealers, and in numerous other places in- 
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dividual dealers have made use of the 
program for their own benefit. 


In brief, the basis of this sales pro- 
motion plan is the merchandising of 
quality lumber and the education of home 
owners and all identified with home build- 
ing to the necessity for adhering to cor- 
rect construction methods. The program 
provides for local newspaper advertising, 
mailing pieces, literature on materials and 
construction, radio talks, personal contact 
work by salesmen, lumber inspection on 
the job by official S. P. A. inspectors, 
information on correct building prac- 
tices, speakers for gatherings of various 
groups identified with building, and civic 
clubs. It emphasizes the necessity for 
using correctly seasoned, manufactured 
and graded lumber in house building, and 
naturally promotes the sale and use of 
officially grade-marked lumber, for it has 
come to be known that grade-marking 
assures that the lumber is “quality” 
lumber. 


This plan fitted in practically and pre- 
cisely with the sound construction pro- 





15 Cardinal Points” of good 
construction insure a well- 
built house. 





gram of the Federal Housing Adminis- 
tration and the lumbermen in every 
community where “quality” and grade- 
marked lumber campaigns have been 
conducted, have had every assistance from 
FHA officials. One provision of the 
FHA minimum requirements prescribes 
that lumber used in all FHA jobs must 
be seasoned to a maximum moisture con- 
tent of 19 per cent. Certain grades of 
lumber also are specified in the require- 
ments for certain purposes in the build- 
ing, and, of course, the material must be 
of accurate size, width and thickness and 
conform to American Lumber Standards. 


The official grade-marking regulations 
of the S. P. A. require that all branded 
lumber must be accurately manufactured, 
of standard, correct and uniform size, 
width and thickness, of the correct grade, 
and also must be seasoned to prescribed 
moisture content limitations. One of the 
serious difficulties experienced by FHA 


officials in various communities was with 
lumber that was not accurately manu- 
factured, nor of standard or uniform 
size, etc., was of inferior grade and was 
green and unseasoned. 


FHA officials were offered the services 
of official S. P. A. inspectors in numerous 
localities to examine the Southern pine 
used on the job and to instruct FHA in- 
spectors as to Southern pine grades. The 
S. P. A. lumber sales promotion plan pro- 
vides for careful inspection of lumber on 
the job by official inspectors, to assure 
that correctly manufactured, graded and 
seasoned material actually is delivered and 
used in the house. 


Inspection Service 


FHA officials were quick to understand 
the value and advantages of officially 
grade-marked lumber. In several states 
and districts the FHA has adopted the 
requirement that only officially grade- 
marked lumber be used in houses built 
under their insured loans. The Washing- 
ton FHA headquarters, some months ago, 
issued a set of recommendations to state 
directors, suggesting among other things, 
that the state offices require officially 
grade-marked lumber. Negotiations now 
are under way in a number of state FHA 
offices for adoption of the grade-marking 
requirement. Many federal and state con- 
struction agencies also have adopted the 
requirement that all lumber used in public 
projects must be officially grade-marked 
or accompanied by an official certificate 
of inspection. 


In view of the growing demand for 
grade-marked lumber, and in order to 
broaden the source of supply of this cer- 
tified material, the Southern Pine Asso- 
ciation has recently established a Southern 
Pine Inspection Service, through which 
there is available to all competent South- 
ern pine manufacturers, a complete and 
official inspection, grading and grade- 
marking service at actual cost. 


It is interesting to note that in vir- 
tually every community where the qual- 
ity and grade-marked lumber campaigns 
have been conducted, “jerry” building 
has been reduced to a minimum, sound 
construction methods have been the rule, 
green, unseasoned and ungraded, or be- 
low grade lumber has been banished from 
use in house building—except in isolated 
cases—and demand for grade-marked 
lumber has developed. The benefits 
achieved in cities where the quality lum- 
ber campaigns have been conducted, have 
spread to nearby smaller communities, so 
that the beneficial effects of the cam- 
paigns have been far-reaching. 


S. P. A. manufacturers and numerous 
officials and experts connected with va- 
rious federal and state construction agen- 
cies, for some time have been convinced 
that the use of officially grade-marked 
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Fig. F U 


Shown above and on the opposite page are 

the “15 Cardinal Points of Good Construction.” 

Each illustration demonstrates the construction 

methods which should be used at points of 

stress in a house. Details of these “15 Cardi- 

nal Points” are set out in the accompanying 
article by Mr. Boisfontaine. 


lumber is the most economical, practical 
and effective way to assure delivery of 
lumber of correct grade and quality and 
aid in better construction. Grade-marking 
eliminates the substitution of a lower 
for a higher grade, assures that the pur- 
chaser is securing exactly the grade of 


Continued on Page 44 
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J. ELMER TURNER 


Since 1898 


Realtor 


Sales — Rentals — Insurance 


Property Management 


1005 Main Street Telephone 2-1421 








F.H.A. LOANS 
TERM AND MONTHLY LOANS 
NO DELAY 
PROMPT INSPECTION AND CLOSING 
COMMITMENTS ON PLANS AND 
SPECIFICATIONS 


Loan Correspondent for 


NATIONAL LIFE INSURANCE COMPANY 


which is one of five largest 
holders of F.H.A. insured mortgages 


mM. P. CRUM COMPANY 


1115-16-17 KIRBY BUILDING PHONE 7-9933 











Radio Equipment Company of Texas 


Since 1922 
939 SOUTH LAMAR STREET 
DALLAS, TEXAS PHONE 7-8991 


Distributors 
STEWART-WARNER HOME APPLIANCES 


RADIOS * REFRIGERATORS * ELECTRIC AND GAS 
RANGES * ELECTRIC WATER HEATERS 
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FHA Mortgagee Lends 
$8,000,000 In Texas 


Celebrating two years of growth as 
one of Texas’ most outstanding FHA 
mortgagees, the Mortgage Investment 
Corporation announced the completion 
of more than $8,000,000 in loans on 
Texas homes, acording to Wm. S. Brad- 
ley, president. The 
Texas corporation 
with home offices 
in Dallas, serves 
loan agencies. 
realtors, contrac- 
tors and material 
dealers; it is the 
only mortgage 
loan company in 
the nation han- 
dling FHA loans 
exclusively. 

“T he growth 
of this company 
reflects the prosperity of Texas and the 
activity in home building and improve- 
ment in this state,” Mr. Bradley said. 
“Although our two-year volume exceeds 
$8,000,000, our business during the past 
12 months has increased approximately 
300% over the first year.” 

In addition to branch offices in seven 
Texas cities, the Mortgage Investment 
Corporation operates separate companies 
in Michigan, Iowa and Oklahoma, the 
latter company being opened in February 
of this year. Volume in these states, in 
addition to Texas, amounts to $9,700,000. 
The company also represents, as loan cor- 
respondent, the Prudential Insurance Co. 
of America, Equitable Life Insurance Co. 
of Iowa, Life Insurance Co. of Virginia 
and other insurance companies and banks. 





Wm. S. Bradley 


“We are proud of our business not 
only because of its splendid record of 
progress, but because it contributes to 
the growth and prosperity of Texas,” Mr. 
Bradley said. “Our service to those who 
finance, construct and sell FHA homes 
enables Texans to take advantage of their 
government’s cooperation for home own- 
ership and improvement.” 





Braniff Airways Has 
Big May Business 


Braniff Airways’ passenger trafic for 
May missed equaling the biggest revenue 
month in the airline’s eleven year history 
by $2.76, Vice-President Chas. E. Beard, 
Cklahoma City, has announced. October, 
1938, still remains the airline’s best rev- 
enue month. 

Passenger revenues for May, 1939, 
showed a 40.2 per cent increase over May, 
1938, and a 15.2 per cent increase over 
April, 1939. Revenue passenger miles for 
May, 1939, amounted to 1,633,615, as 
compared with 1,119,390 for May, 1938, 
and 1,450,410 for April, 1939. 
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FOOD STORES 


EARLE WYATT % Your Home-Town Grocer 






The merry sound of hammer and saw proclaims Dallas’ greatest 
home-building boom ... and it’s sweet music to our ears. We’re 
proud of anything that contributes to the growth and success of 
our home town, for as Dallas progresses, so do we. 


There are fourteen Wyatt Super Food Stores in Dallas’ major 
neighborhoods . . . and we're ready, willing and ABLE to serve 
you and SAVE FOR YOU! 


100% HOME-OWNED, HOME-OPERATED AND INDEPENDENT 
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SOMEWHERE Il DALLAS THERE'S 
A HOME MEANT FOR YOU 


You may like the east... the north... the 
south . . . the west. 


You may like the airy comfort of the plains... 
the shady invitation of wooded knolls ... the 
beauty of the lakeside or the winding creeks. 


You may like the smart up to the minute of 
the fashionable section or the homey atmosphere 
of the less pretentious developments. 


Messerole Brothers, Builders 
4200 Stanhope 


Rector Investment Co. 
Inwood Road Phone 58-5791 | 9216 Weiss 


Glenn S. Squires 
Phone 5-9100 | 723 S. Ook Cliff Bivd. 


Love Field Realty Co. 


You may like any one of these ... or a com- 
bination of them. But Dallas with its myriad possi- 
bilities as a HOME PLACE has a place SOME- 
WHERE for you... a home place that you can 
point with pride and say THIS IS MINE. 


Find that place with the help of one of the 
Developers of Dallas shown below. They'll be 
happy to aid you, to give you the benefit of their 
knowledge and to help you find that HOME in 
Dallas MEANT for you. 


P. B. Arrington (Real Estate) 
Phone 9-6847 | Liberty Bank Bidg. Phone 2-5313 


W. Wilson Graham & Son, Inc. 


Phone 5-1860 | 1109 Denley Drive Phone 9-5300 


J. B. Rucker Company (Real Estate) 
Praetorian Building Phone 2-4121 
Capehart Co., Inc. (Real Estate) 
623 N. Ook Cliff Bivd. Phone 9-5976 


Cox & Stailey Co. 


215 S. Tyler Phone 6-816] 


Jones Calvert Real Estate & Ins. Co. 
2324 W. Brooklyn Phone 9-1974 
Ist National Bank Bldg. Phone 7-9366 





Lyn E. Davis Real Estate 
905 Main St. Phone 2-9284 


McPeak & Moore (Loans) 


Gulf States Bidg. Phone 2-8031 


R. E. Ransdell (Contractor) 
4504 Normandy Phone 58-2731 


J. Fred Smith (Real Estate) 
7500 Preston Road Phone 58-4195 





Ira DeLoache 


Preston Road Phone 5-5211 


D. J. Patrick (Real Estate) 
Fidelity Bldg. Phone 2-3715 


Smith Company (Real Estate) 
600 N. Akard Phone 2-4721 


R. E. Alexander 


Dallas National Bank Bldg. Phone 7-3073 
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Dallas Realtors: 
City Builders 


HE STORY of real estate in Dallas 

is the story of Dallas itself, for the 
growth and progress of a city are re- 
flected in the development and improve- 
ment of its land. 


Abortive efforts were made to organize 
the real estate men of the city prior to 
the World War. First a Real Estate Ex- 
change which soon fell apart, and later 
the Cooperative Real Estate Firms of 
Dallas, which conducted an advertising 
campaign in a series of newspaper display 
ads. These advertisements played up the 
rapid development of our lustily-growing 
city, and stressed the value of home own- 
ership and of real estate investments. 


Organized in 1919 


The value of this co-operative effort 
to the real estate men led them to or- 
ganize a Board in 1919, under the presi- 
dency of Lawrence Miller, who was then 
vice-president and sales manager of the 
real estate firm of Hahn & Kendall. 


Starting out as a subsidiary of the 
Chamber of Commerce, which was then 
under the enterprising leadership of Pres- 
ident Louis Lipsitz, the Dallas Real 
Estate Board in another year became an 
independent organization, and affiliated 
as a member-board of the National Asso- 
ciation of Real Estate Boards. In 1921 it 


By 
LAWRENCE MILLER 


helped to organize the state association, 
which now includes member-boards in 
cities and towns throughout Texas. 


Other presidents of the local board, in 
the order of their service, are: Porter 
Lindsley, Frank L. McNeny, L. L. Bristol, 
Ballard Burgher, Wurtem D. Jones, J. W. 
Pat Murphy, Henry S. Miller, J. D, Cul- 
lum, Jr., the late, lamented Roy E. Smith, 
W. W. Fisher, B. Felix Harris, F. K. 
Osbourne, R. H. Gamble, H. W. Fisher, 
B. H. Majors, George W. Works, Benton 
H. Stailey, Ralph A. Porter, and Lovell 
Turner, who is now president. All of these 
men, with two exceptions, are still active 
members of the Board. 


The Board operates under a Code of 
Ethics which prescribes proper conduct 
on the part of its members towards each 
other and in relation to its clients and 
the public; and only Board members, 
affiliated with the National Association, 
are privileged to use the term Realtor. 


The Board and its members were 
largely instrumental in furthering the 
Ulrickson Plan of city-wide development, 
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Shown here are the current officers of the 
Dallas Real Estate Board. From left to right, 
front row, they are: Lester A. Russell, first 
vice-president, and Lovell Turner, president; 
back: Tom Cruikshank, executive secretary: 
Alex D. Hudson, second vice-president, and 
Max Ploeger, Jr., secretary-treasurer. Dallas 
News Photo. 


zoning, council-manager form of govern- 
ment, title insurance, uniform contracts 
for the sale and leasing of property, better 
standards of building, restrictions for the 
protection of property against undesirable 
encroachment, lower interest and insur- 
ance rates. 


The Dallas Real Estate Board is con- 
stantly striving to protect property 
against excessive taxation. It advocated a 
city-wide revaluation which was made 
some three or four years ago, and fur- 
nished twelve of the fourteen real estate 
men engaged in this important task. It 
organized the Dallas County Property 
Owners Association, under the presidency 
of Frank L. McNeny, a former Board 
president. 


Conducts Classes 


It has conducted, in co-operation with 
Southern Methodist University, classes in 
Real Estate and Appraising. The Board 
is constantly being called upon by the 
various branches of government, trust 
departments of banks, attorneys for es- 
tates, and individuals, for appraisals of 
real estate values. Only recently the Real 
Estate Board was sustained on appraisals 
in court by the United States government, 
in an important case. 


The Board has, from time to time, 
conducted home shows to encourage the 
owning and building of better homes. It 
has entertained state, regional and na- 
tional conventions. It has long been rec- 
ognized as the unofficial sponsor for all 
good causes and especially those which 
mean progress, development along sound 
lines, long-range planning, the proper 
locating of new industries, the building 
of a bigger and an even better Dallas. 





“Realtor” Means Member 
Of National Association 


The term Realtor is the designation 
which has been adopted by the National 
Association of Real Estate Boards for its 
members who are engaged in the real 
estate business. It is defined as follows: 

‘A person engaged in the real estate 
business who is a Board Member or 
Individual Member of the National As- 
sociation of Real Estate Boards, is sub- 
ject to its rules and regulations, 
observes its standards of conduct, and 
is entitled to its benefits.” 

The term Realtor is the exclusive desig- 
nation for a member of the National As- 
sociation of Real Estate Boards. 
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B. F. McLAIN 


URSUANT to the authorization of 

the Board of Directors of the Dallas 
Chamber of Commerce and in the 
capacity of your National Councilor, I 
attended the annual meeting of the 
Chamber of Commerce of the United 
States held in Washington from May 1 to 
May 4, inclusive, and beg leave to submit 
the following report of my activities in 
the fulfillment of your commission: 

The special interest of the Dallas 
Chamber in the annual meeting of the 
National Chamber this year was the can- 
didacy of Bernard F. McLain, your nomi- 
nee for the office of director of the Na- 





McLain Named Director 
of U. S. Chamber 


associations throughout the membership 
of the National Chamber. As the result of 
this campaign, when the National Coun- 
cil began its deliberations, our candidate 
was unopposed by the nominee of any or- 
ganization member. The Dallas delegates, 
cordially supported by representatives 
from other chambers of commerce in 
Texas, addressed themselves, therefore, to 
the purpose of inducing a sufficient num- 
ber of the members of the National 
Council to invoke a permissive clause of 
the by-laws of the National Chamber and 
to ballot upon the nominee of the Dallas 
Chamber without submitting formal op- 
position from the floor. In this undertak- 
ing we were especially aided by the Hous- 
ton delegation, led by President W. C. 
Morrow of the Houston Chamber, who 
offered and spoke to the requisite mo- 
tions for the Council to elect without 
adherence to the rule. In consequence, 
our nominee was unanimously chosen to 
represent this election district for a term 
of two years. 


Contributing to this happy eventuation 
was the impression that Mr. McLain, him- 
self, had previously made upon the as- 
sembled Councilors in a brief address 
before them. In the form of a symposium 
of comment on economic conditions, a 
business survey was presented by repre- 
sentatives of the six grand geographical 
divisions into which the Chamber has 
mapped the area and economic life of the 
United States. Mr. McLain’s report upon 
the activities and prospects of the South- 
west was most favorably received. Mr. 
McLain, likewise, received the conspicu- 
ous honor of appointment to membership 
on the vital resolutions committee, which 


A Report from 


George Waverley Briggs 


National Councilor, to the Board of Directors 
Dallas Chamber of Commerce 


tional Chamber to represent the seventh 
election district comprising the states of 
Colorado, Kansas, Arkansas, Missouri, 
Oklahoma, New Mexico, Texas and Lou- 
isiana. In promotion of this candidacy, 
the Dallas Chamber, through the offices 
of the Vice-President and General Man- 
ager and the National Councilor, had 
conducted an aggressive, dignified and in- 
formative campaign since the beginning 
of the year, addressed to National Coun- 
cilors of chambers of commerce and trade 
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formulated and presented to the member- 
ship on the closing day of the convention 
a declaration respecting twenty-six sub- 
jects of primary importance in the pro- 
cesses of economic recovery and business 
advance. Salient features of this declara- 
tion were recommendations for the repeal 
of the Wages and Hours Law, rational 
amendment of the National Labor Rela- 
tions Act, drastic curtailment of govern- 
mental expenditures and scientific and 
thorough revision of federal taxation laws. 


From the point of view of the National 
Chamber, and notably that of the Cham- 
bers of Commerce of Texas, there was 
nothing more constructive in the activi- 
ties of the convention than the dinner 
given largely under the auspices of the 
Dallas and Houston Chambers of Com- 
merce in honor of the Texas Congres- 
sional delegation. With only one or two 
exceptions, due to illness or absence from 
the city, all members of our representa- 
tion in the Congress were present, to- 
gether with some sixty-odd hosts from 
the commercial and professional interests 
of the state. Mr. McLain was chairman 
of this meeting and, in due course, turned 
the gavel over to J. W. Evans of Hous- 
ton, vice president of the National Cham- 
ber, who presided during the speaking 
program as toastmaster. Virtually the 
whole responsibility for the arrangement 
of this dinner devolved upon Mr. Critz 
and Mr. Crampton, who evolved and per- 
fectly executed a most enjoyable program 
which tended to bring our business inter- 
ests into a closer relationship with our 
representatives in Congress. 


At the hurried meeting of the new 
Board of Directors, after the convention’s 
adjournment, W. Gibson Carey, Junior, 
of New York, president of the Yale and 
Towne Manufacturing Company, was 
elected president and J. W. Evans of 
Houston was re-elected vice president of 
the Chamber for the ensuing term. 


For the second time in his association 
with the work, the National Councilor 
of the Dallas Chamber was elected to pre- 
side over the National Council as its 
chairman. 


It is not inappropriate here to empha- 
size the importance to Dallas of the resto- 
ration of the Dallas Chamber’s intimate 
relationship with the National Chamber. 
Again we are represented on the Board of 
Directors of the National body after a 
lapse of a number of years in that official 
relationship. By preserving and expanding 
our interest in the activities of the Na- 
tional Chamber, we measurably advance 
and expand the prestige of Dallas in all 
national fields of activity. The regional 
office of the National Chamber is here. 
The regional vice president has always 
worked in the closest harmony with us. 
The chambers of commerce and trade as- 
sociations within our district have dem- 
onstrated their friendship for us. At some 
time, and probably not remote in the fu- 
ture, the National Chamber must turn 
to the Southwest to fill the presidency. 
Dallas should be prepared. 
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Institute of Architects 
Has Strong .Chapter 
By Walter C. Sharp 


Past President, North Texas Chapter A. I. A. 


HE American Institute of Architects 

is the national organization of the ar- 
chitectural profession. Founded in 1857, 
its influence on American architecture 
and the practice of the profession has 
been profound, and today its counsel is 
truly national. 


The Institute has had chapter repre- 
sentation in Texas since 1913, when the 
Texas State Chapter was established. In 
1924 Texas was divided into three dis- 
tricts, North, South, and West Texas, 
with a chapter in each. Early in 1939, the 
territory of the West Texas Chapter was 
again divided and the Central Texas 
Chapter was formed, making four chap- 
ters in the State of Texas. The territory 
of the North Texas Chapter extends, ap- 
proximately, from a line connecting Pal- 
estine, Waco, and Lubbock, to the north- 
ern border of the state; headquarters are 
in Dallas. 


Officers of the North Texas Chapter 
are: Anton F. Korn, president; Wiley G. 


Clarkson, vice-president; Robert J. Perry, 
secretary-treasurer; Arthur E. Thomas 
and Walter C. Sharp, executive board 
members. 


Harry A. Overbeck, member emeritus, 
Dallas, is fellow. 


Members are: Thomas D. Broad, Dal- 
las; Guy A. Carlander, Amarillo; David 
S. Castle, Abilene; Wiley G. Clarkson, Ft. 
Worth; John P. Curtis, Rio de Janeiro, 
Brazil; George Leighton Dahl, Dallas; 
Florian A. Kleinschmidt, Lubbock, An- 
ton F. Korn, Dallas; Otto H. Lang, Dal- 
las; William Joseph Lang, Dallas; E. 
Bruce La Roche, Dallas; Theodore S. 
Maffitt, Palestine; Joseph R. Pelich, Ft. 
Worth; Robert Johnson Perry, Dallas; 
Noah L. Peters, Longvivew; Irving Dal- 
ton Porter, Dallas; William P. Preston, 
Rio de Janeiro, Brazil; Walter Calvert 
Sharp, Dallas; Arthur Elliott Thomas, 
Dallas; Frank O. Witchell, Dallas; F. J. 
Woerner, Dallas; Robert P. Woltz, Jr., 
Ft. Worth. 





The objectives of the North Texas 
Chapter are the nationally expressed ob- 
jectives of the Institute: to unite in fel- 
lowship the architects of the United 
States; to combine their efforts in the 
promotion of the aesthetic, scientific and 
practical efficiency of the profession and 
make the profession of ever increasing 
service to society; to spread an under- 
standing of the art and service among the 
profession in order that it shall give to 
the people a finer art and more scientific 
and efficient service; to foster sound 
training for students in architecture and 
to disseminate knowledge among the peo- 
ple that will increase their knowledge and 
appreciation of beauty and the arts. 





Dallas Looks to the Future 
Continued from Page 8 


additional millions of population is so de- 
sirable, that the city’s continued growth 
seems inevitable. Dallas has a better, a 
more attractive base on which to build 
than the average American city has to- 
day. It has not made as many mistakes in 
city building in the past, and it has the 
opportunity to avoid others in the future. 
If it is Dallas’ destiny to become a city of 
1,000,000 people in the next two or three 
decades, there are few cancerous spots 
which must be carried over into the 
greater city of tomorrow. 

Even today there is a nationwide ten- 
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“COME IN FOR A TANKFUL 
OF SMOOTH PERFORMANCE” 
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power, 
formance. Why not stop at our Gulf 
No-Nox Ethyl pump for a tankful? 


OU’RE due for a big surprise 
when you make your first stop at 


our Gulf No-Nox Ethyl pump. 


For if you haven’t tried No-Nox 
Ethyl recently you don’t know how 
good a gasoline can be! It’s designed 
for modern driving . . . packed with 


mileage, and smooth per- 
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SERVING A GREAT CITY 


When we DELIBERATELY CHOSE Dallas as the city in which to establish this 
business, we knew full well that it would require adequate capital. 


Had we been interested only in the immediate future, we might have spent less. 
But Dallas is too great a city for that kind of policy to be good business. A fly-by-night 
institution—meeting a minimum of payrolls, taxes and service costs—might get by for 
a while. In the long-run, though, Dallas demands a PERMANENT service from a 
business like ours—a PERMANENT service with a record of having met in full the 
obligations of payrolls, taxes and continued progress to care for Dallas’ growth. 

When we established this business we knew we would have to maintain a large 
staff, through dull periods as well as in peak business, in order to maintain the 


highest service efficiency. We knew that we would have a big, stable payroll. Dallas 
institutions like those whose business we have don’t want irresponsible Neon service. 


We knew also that we would have a big tax bill—local, State, Federal, social 
security, all kinds of taxes. That obligation we gladly assumed also because we 
appreciate the opportunity of doing business in a city like Dallas, in a state like 
Texas, in a nation like the United States. 

We knew that we would have to keep ahead of the times, with the finest equip- 
ment that could be obtained for the making, installation and servicing of Neon lighting. 

We knew that nothing but the best would satisfy the Dallas institutions whose 
business we wanted. 

We knew all these things, and we have developed our business while caring for 
all these obligations. 

We hope Dallas recognizes Outdoor Electric Advertising, Inc., as a permanent, 
valued unit in the city’s commercial and industrial life. The way our business has 
grown beyond our most optimistic hopes, leads us to believe so. 


We are proud that we have met all these obligations in full, that we have built 
so sincerely, that Dallas is justified of such confidence in our business. 


WATTY THOMPSON, President 


Outdoor Electric Advertising, Inc. 


2229 CEDAR SPRINGS PHONE 7-8575 DALLAS, TEXAS 
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dency for cities to spread out —a ten- 
dency which will doubtless become more 
pronounced in the future. Faster trans- 
portation, shorter working hours and 
more leisure, and removal of various other 
obstacles to suburban development have 
inspired in many families the desire to 
have their homes on larger tracts of 
ground, with more room for flower and 
vegetable gardens, with more opportunity 
for recreation and for a “home environ- 
ment.” This does not mean that values of 
real estate closer to the downtown section 
of the city will depreciate; there will al- 
ways be circumstances which will require 
a certain proportion of the population to 
live near the business district which is the 
center of the city. There will be a larger 
percentage of the population however, 
which finds it convenient and attractive 
to live farther from the center of the 
city. This trend may prevent real estate 
prices from reaching as high a level as 
they might if cities continued to build 
upward instead of outward, but it will 
also make for a greater “spread” and a 
broader base of home ownership, and for 
greater stability in values. 


Manufacturing plants, also, favor the 
tendency to build outward instead of up- 
ward. More and more industries are seek- 
ing suburban acreage, where they can 
build attractive plants with nearby resi- 
dential developments for their workers. 
This seems to insure that Dallas will never 
have the highly congested, dirty and un- 
healthy industrial districts that already 
exist in many big cities. 


Dallas has plenty of space for this kind 
of development —a development which 
would preserve and enhance the attributes 
of which Dallas is proudest today. 


There are public-spirited people who 
have felt that Dallas is as big a city as 
they want to see it become. They fear 
that further growth would destroy some 
of the values which they hold dearest to- 
day. This attitude seems unduly pessi- 
mistic. Dallas today provides a founda- 
tion on which a much bigger Dallas of 
tomorrow can be built without destroy- 
ing the attractiveness of today’s city, 
without impairing any of the things that 
make life pleasant here now. And in such 
a city, real estate values will be inevitably 
sound, 





Texas Farmers Receive 
27 Millions in April 


Prosperity may not be the word, but 
Texas farmers received $27,006,000 in 
cash income during April, a fourth more 
than in April last year, and nearly 4 per 
cent above the five-year average, Uni- 
versity of Texas Bureau of Business Re- 
search statisticians have announced. 
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Insure Your Ownership 


By Louis W. Turner 


OR YEARS banks, mortgage com- 

panies, insurance companies and other 
financial institutions have insisted on 
title policies on loans made on homes and 
other classes of real estate. Lending mil- 
lions of dollars on thousands of pieces of 
real estate, the heads of these institutions 
soon realized the advantages of safety 
and security afforded by title policies is- 
sued by title companies of financial sta- 
bility and long standing. Accordingly, 
these institutions have long since adopted 
the practice of demanding title policies 
in the majority of cases. 


In contrast, the average family buys 
not over one or two homes in a life time. 
Therefore, the average person has not 
had the experience in real estate trans- 
actions that the heads of these financial 
institutions have had. The average home 
buyer, being inexperienced in real estate 
transactions, has been slower to realize 
the advantages that a title policy affords. 
More and more, however, the cautious 
home buyer is demanding a title policy 
guaranteeing the title good in him when 
buying a home. 


Technical Subject 


Since the subject of land titles is a 
highly technical subject, understood only 
by lawyers and those with long years of 
legal experience in this particular field, 
it is but natural that the average person 
does not understand the meaning and legal 
effect of such terms as General Warranty 
Deed, Contract of Sale, Quit Claim Deed, 
Special Warranty Deed, Abstract of Title, 
Owner’s Title Policy, Mortgagee’s Title 
Policy, Fee Simple Title, etc. It is, there- 
fore, not only advisable but the only safe 
course to follow for the buyer to demand 
a title policy on his home. The services 
of an expert are needed in the buying 
of real estate just as much as the services 
of an expert are needed in an appendicitis 
operation, and no one would even con- 
sider having an appendicitis operation 
performed without the services of a well- 
qualified surgeon. The title companies 
have this expert service to offer on all 
real estate transactions. The companies’ 
attorneys have had years of experience in 
land titles and real estate law. The em- 
ployes of a title company are trained and 
are specialists in their field. It is foolish 
for a person not to avail himself of the 
advantages of this expert service offered 
by title companies. 


Some people think that when they 
have an abstract they have a good title. 
An abstract is merely a compilation in 


brief form of what is supposed to be all 
of the instruments and proceedings of 
record that affect the title to the property 
covered by the abstract. An examination 
of the abstract must be made by an ex- 
pert. The examination might disclose that 
the title is wholly bad. An error might 
be made by the expert examining the ab- 
stract, and also an error might have been 
made in the preparation of the abstract, 
and the home buyer suffers a loss. Where- 
as, if the home buyer had a title policy, 
no abstract would have been necessary 
and the title company would have paid 
the home buyer all loss sustained. 


The average person does not under- 
stand the enormous amount of work and 
complications involved in keeping a daily 
record of the titles to every piece of prop- 
erty in the county. Every day and month 





Why a title policy? It protects 
the purchaser of real estate 
from errors and pitfalls, and 
insures his ownership of the 
property in much the same 
way that fire insurance pro- 
tects him against loss by fire. 





there are hundreds and thousands of in- 
struments and proceedings filed affecting 
the titles to thousands of pieces of prop- 
erty. The title companies maintain a staff 
of specialists to make a daily record of 
these thousands of instruments and pro- 
ceedings. Each instrument and proceeding 
must be indexed and filed as to each piece 
of property it affects. All of this vast 
amount of technical work must be done 
by human labor, and the human race is 
not now, and never will be, infallible. 
Errors are bound to be made. A title 
policy is the only protection available 
from all such errors. The public has long 
since learned to insure against loss by fire, 
and it is just as reasonable and really more 
important to insure against loss of title, 
for in the first case a person loses only 
the house and still has the lot, whereas 
in the latter case a person might lose both 
the house and the lot. 


To clearly understand the extent of 
protection a title policy affords against 
errors, it is well to enumerate some of 
the errors. The policy protects against 
errors of searchers, examiners, closers and 
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inspectors. But a title policy protects not 
only against errors of the title company 
employes but against errors of others, 
such as errors made by the city, county 
and school tax collectors. The collector 
might issue a certificate that the taxes 
are all paid. The certificate might be 
wrong, but if the owner has a title policy 
the title company will pay the taxes. The 
policy protects against errors made by a 
surveyor, errors of the county clerk in 
indexing and recording documents, errors 
of conveyancing and errors in court ac- 
tions and proceedings. The holder of a 
title policy has the assurance and peace 
of mind that if an error has been made, 
the title company will correct the error 
if possible, otherwise will save the policy 
holder from loss and expenses of liti- 
gation. 


Protects Against Forgery 


But, title policies do more than merely 
insure against errors. It would be impos- 
sible to enumerate in detail all of the title 
defects against which a policy does in- 
sure, but some of the more important 
defects will be mentioned. No one can de- 
termine from reading either an abstract 
or the records in the court house whether 
any of the deeds or instruments in the 
chain of title are forgeries. The title com- 
pany cannot determine this question, but 
the policy protects against loss by reason 
of forgeries. 


Likewise it is impossible to determine 
without question that none of the instru- 
ments in the chain of title was executed 
by a minor, an insane person or a person 
otherwise incompetent. Nevertheless, a 
title policy protects against all such 
losses. In buying a new house, the policy 
guarantees that all bills for labor and 
materials have been paid. This is very 
material, for there are many law suits 
involving unpaid claims for labor and 
material on new construction. 


A title policy protects against losses 
caused by false affidavits, perjury, false 
impersonations, undisclosed and missing 
heirs, after-born and adopted children, 
suppressed and undiscovered wills, powers 
of attorney revoked by death, bank- 
ruptcies, unrecorded contracts of sale, 
homestead claims and many other defects 
and claims too numerous to mention. 


While a title policy gives the only 
absolute protection against loss caused by 
errors and defects in title, the service 
alone rendered by the title company in 


Continued on Page 58 
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Chain Stores Big Factor 
in Dallas Growth 


ALLAS has been a six-figure city for 

twenty-five years. Its population 
turned the 100,000 mark in 1914. Its 
growth from town to city since that date 
has paralleled the growth here of a de- 
veloping young factor in the retail bus- 
iness—the chain store. 


Chain stores are older than that, by 
several years. In fact, Andrew Jackson, 
long before he went to Congress or the 
White House, operated a chain of stores 
in Tennessee. But the twentieth century 
has seen most of the experimental devel- 
opment of efficiency in mass distribution, 
with the resultant save-a-dime-of-every- 
dollar in prices to the consumer. The ex- 
pansion of the chain store systems has 
been made principally during these last 
twenty-five years—in fact, mostly since 
the World War. A quarter of a century 
ago there were just a handful of chain 
stores in town; today some 650 chain 
stores in Dallas employ 4,300 workers, to 
whom they pay $4,624,000 a year wages 
and salaries. 


Food chain stores, usually thought of 
first by the average person when chain 
stores are mentioned, first were operated 
in Dallas in 1910. George L. Schmucher 
started the Star Cash system. Then 
United Stores were begun in a competitive 
chain, and as Dallas grew, the chain food 
store field expanded to include Piggly- 
Wiggly, Helpy-Selfy and the Saunders 
Stores. Men who learned the chain food 
store operation in these early systems now 
are active in conducting today’s locally- 
owned and in management of some of the 
nationally-operated chain stores serving 
Dallas today. The Great A & P Tea 
Company started its Dallas system of 
stores in 1926, and Safeway Stores came 
in two years later. 

Five-and-ten stores were about the only 
other chain stores in Dallas a quarter of a 
century ago. Today they are in the field 
of hat stores, shoe stores, clothing and 
general merchandise, candy shops, drug 
stores, automobile supply shops and prac- 
tically every other field of retailing. 

Operations were centralized downtown 
during the years of the first chain stores 
in Dallas. Their managers, alert to the 
wishes and conveniences of their cus- 
tomers, have been quick to build or lease 
in the development of suburban areas 
until today’s housewife can fill most of 
the daily shopping needs within a few 
blocks of her home. 

In Dallas today, chain stores do an an- 
nual retail business amounting to $35,- 
§70,000. This figure is taken from a 
report of the Institute of Distribution, 
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which tabulates an expenditure of $534,- 
000 a year for advertising and printing; 
$1,601,000 for freight, trucking, fuel, 
electricity, repairs and other services, and 
$356,000 in state and local taxes; that is 
without counting in the Texas chain store 
tax, which graduates up to $750 a store, 
making it the highest in the United 
States. And the rents paid for the build- 
ings in modern Dallas run well over a 
million dollars a year—$1,423,000, ac- 
cording to the tabulation. 

New as they are, the chain stores 





compose a permanent and stabilizing in- 
fluence in Dallas and over the country in 
the cities they serve. 


The Texas Press Messenger, official 
publication of the Texas Press Associa- 
tion, last month quoted from an all-indus- 
try survey the fact that on the chain 
stores’ payrolls, one-third of all employees 
have been with the same company more 
than five years; more than another third 
have been with the same company two 
to five years. The balance is chiefly com- 
posed of young saleswomen who do not 
stay long in business life. 


More than 50 per cent of the store 
managers in Dallas have represented their 
companies in this city more than five 
years, according to a survey made by the 
Texas Chain Stores Committee. 


Dallas Paint Factory 
Has Fine Laboratory 


AINTAINING strict and complete 

laboratory control of every batch 

of paint manufactured, has enabled 

Southwestern Paint & Chemical Company 

of Dallas to assemble one of the finest 

laboratories for the manufacture of paint 
to be found in the South. 


The right amount of zinc for this 
climate, correctly balanced with titanium 
and lead and produced under rigid pig- 
ment and vehicle control—this is the 
principle behind Southwestern Paints. 
Each formula is carefully worked out and 
materials are run through a miniature 
mill. After the paint has been mixed un- 
der close laboratory tests, it is further 
tested for color control and at frequent 
intervals under actual weather conditions. 


To handle these tests, much new equip- 
ment has been added to the laboratory of 
the company. An Accelerated Weather- 
ing Unit gives controlled weather condi- 
tions from hot humidity to severest cold. 
This equipment permits tests under every 
imaginable weather condition. One day’s 
test in this machine is said to be equal 
to 30 days of similar, actual weather con- 
ditions. 


To obtain complete data on these tests, 
a weather instrument keeps a daily chart 
of sunlight, rainfall, wind and other ele- 
ments so that at the end of the year 
Southwestern’s chemists have a complete 
record of the outside weather conditions 
to which these test panels have been 
exposed. 


In the program of constantly improv- 
ing the paints and varnishes, a modern 
Day, 5-Roller Steel Mill for the finer 
grinding of paints was installed early in 
the year. This new equipment provides a 


finer grind and increased, more efficient 
production. 

Southwestern Paint Company chemists 
work closely with architects, contractors 
and industrial buyers in handling unusual 
or special paint jobs and in matching 
color requirements. These services are 
available at all times. 

The factory was originally opened in 
1915 as the American Paint & Supply 
Company, principally for the manufac- 
ture of industrial paints. The present 
company, Southwestern Paint & Chemical 
Company, acquired the plant in 1938. 
Since that time, while still handling an 
important volume of industrial orders, 
the swing has been more and more to 
house paints and varnishes for architec- 
tural and household uses. 

J. B. H. Henderson is president of the 
company. Other officers are T. A. Car- 
penter and Fred M. Lege, III, vice-presi- 
dents. Mrs. Shirley Lege Carpenter, sec- 
retary-treasurer. 





New Texas Charters 
Gain in Capital 

Despite a decrease in number of new 
charters granted during April to corpora- 
tions to practice in Texas, more money is 
represented by the new concerns than by 
the more numerous ones chartered in 
March or in April of last year, according 
to University of Texas Bureau of Business 
Research officials. 

A total of 127 new charters was 
granted by the secretary of state during 
April, a decrease of 17.5 per cent from 
March and 20.6 per cent from April 
1938. Total capitalization $2,841,000, 
was up 21 per cent above March and 50.4 
per cent from April last year. 
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Dallas Organizes Society of 
Registered Architects 


By E. B. LaRoche, President 


NEW organization of the architects 

of Dallas has recently been com- 
pleted, under the name of the Dallas 
Society of Registered Architects. It is an 
organization of architects registered under 
House Bill 144 of the 45th State Legisla- 
ture, which is “An Act to Regulate the 
practice of Architecture; to create a State 
Board of Architectural Examiners; ... to 
prevent the practice of said calling or pro- 
fession by unauthorized persons; and to 
provide for the trial and punishment of 
violators of the provisions of this Act by 
fine.” 


Architects of Dallas County have for 
some time felt the necessity of organizing 
a live and efficient Society of Registered 
Architects to promote the best interests 
of the architectural profession; to make 
the profession of ever-increasing service 
to society; and to cultivate good fellow- 
ship among its members. 

The immediate objectives of the society 
are substantially as hereinafter described: 

To council with students and drafts- 
men and to encourage them to intelligent- 
ly and thoroughly prepare themselves for 


architectural practice, and when they are 
ready to present themselves for examina- 
tion before the State Board of Architec- 
tural Examiners. A strong committee has 
been appointed whose duty it shall be to 
encourage and secure a strict conformity 
to the provisions of the state law regu- 
lating the practice of architecture; to 
guard against violations of the law, and 
to report such violations to the state 


board. 


Continuous effort shall be made to 
bring about, on the part of the general 
public, a better understanding and ap- 
preciation of architecture, of architec- 
tural services, and the economic value of 
good design and construction. 


To aid in the accomplishment of these 
ambitions, the society will initiate intel- 
ligent and interesting publicity on mat- 
ters of public interest concerning archi- 
tecture, both from the standpoint of ap- 
propriate and artistic design and of sound 
and economical construction. From time 
to time, exhibits will be offered to the 
public as a means of creating interest in 
and an appreciation of: proper planning 


and conception of various types of build- 
ing. 


The Society is preparing a Code of 
Ethics and Practice designed to establish 
a sound working basis on which its mem- 
bers will regulate their activities to the 
best interest of the community and to 
themselves. 


By creating among our members a bond 
of understanding and fellowship; a faith- 
ful conformity to ethical standards, and 
a determination to render a worthwhile 
contribution to their profession, it is be- 
lieved that lasting good will result to all 
parties concerned and to the community 
in which we live. 


At present the Dallas Society of Regis- 
tered Architects numbers about seventy- 
five members. In other parts of the state 
similar group organizations of architects 
have been, and are being, perfected. 


To bring all of these together into a 
Society of Registered Architects of the 
State of Texas is an immediate goal. Sub- 
stantial progress has already been made 
and a state-wide meeting has been ar- 
ranged for the purpose of completing 
plans for state organization. 


It may be of interest to say that only 
eight states of the Union are still lacking 
in some form of law regulating the prac- 
tice of architecture. 
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Why a Title Policy? 


It protects you when you buy. 6. It does not have to be renewed 





It will help you when you sell. 

It will help you in obtaining a 
loan. 

It will eliminate delays and tech- 
nicalities in passing on your title. 
It insures the return of your 
money if your title is defeated. 


from year to year by the payment 
of new premiums. 


It will fight your battles in the 
courts without expense to you. 


It assumes all the risk and worry. 


“Botton Bo Safe Than Sony” 


and demand a policy 


STATE-WIDE TITLE INSURANCE SERVICE 


Officies and agents in the following cities and affiliations with 
one hundred or more abstract companies 


ABILENE CorSICANA 
AUSTIN CuUERO 
BEAUMONT DaLtias 
BROWNSVILLE EDINBURG 
Corpus CuHrisTI Ex Paso 


FLORESVILLE 
Fort WortH 


SAN ANGELO 
San ANTONIO 


FRANKLIN SEQUIN 
GALVESTON SHERMAN 
Houston Waco 


Srewart TitLe Guaranty Company 


CAPITAL $1.500,000.00 
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ETROPOLITAN DALLAS, the 

smokeless city, can lay just claim 
to the world championship in automatic 
gas water heating and gas house heating 
saturation, according to present statistics 
combined with those of a real property 
survey made several years ago. The figures 
reveal that almost 100 per cent of the 
Dallas dwellings use gas for house heat- 
ing and that 90 per cent use gas hot 
water service. 


In addition to the outstanding im- 
provements which gas appliances have 
contributed to the comfort, convenience 
and economical operation of the modern 
home, sale of such appliances has done 
much to establish Dallas as an outstand- 
ing wholesale distribution center. The 
position of the city in the heart of the 
vast industrial, commercial and domestic 
gas utilization field, makes it an ideal 
shipping point, and aside from Los An- 
geles and Chicago, it is probably the 
greatest gas appliance distributing center 
in the United States. 


In Dallas alone there are some thirty- 
five factory representatives, which means 
an equal number of warehouse stocks dis- 
playing gas appliances; and many of their 
distribution terminals are as far east as 


34 


the Mississippi River, south to Atlanta 
and west to Arizona. 


Dallas distributors have led the field in 
presenting new developments in gas ap- 
pliances. When gas Electrolux refrigera- 
tors were first introduced distributors 
took this strange new appliance that made 
ice with heat, and proved its worth to a 
credulous market. When floor furnaces, 








Typical new Dallas homes which have, during 
the past season, enjoyed the healthful winter 
air conditioning possible with the new closet 
type gas central heating installation, are 
shown at left. The photo below shows how 
the closet type heating unit is installed, with- 
out the necessity of basement space or an 
actual furnace room. Closet, garage, kitchen or 
service porch will accommodate the unit. 


filtered of all dust, with the correct 
amount of moisture added, to registers 
located in each room. Room _ tempera- 
tures are automatically maintained at the 
correct, healthful level by means of a 
thermostat. The system provides the fin- 
est type of healthful winter air condi- 
tioning for every room of the house with 
the additional advantage of individual 


Smokeless City 


By Tommy R. Thompson 


with their thermostat controls and 
healthful circulating air principle, first 
reached the wholesalers, they found the 
Dallas sales area eagerly waiting. Newest 
innovation in gas house heating equip- 
ment is the closet type of furance in- 
stallation, and since its introduction in 
Dallas last August, approximately 100 
have been placed in Dallas homes by 
heating contractors. The unit may be 
installed in a closet, garage, kitchen or 
service porch and supplies warmed air, 








room control. Dallas distributors are 
again leading the field. 
The local gas appliance distributors do 
a business volume of several million dol- 
lars a year from their Dallas headquar- 
ters. In the city alone there are around 
$1,000,000 worth of gas appliances 
sold annually by furniture stores, depart- 
ment, hardware and appliance stores and 
gas utilities and plumbing and heating 
concerns. It is estimated that last year 
Continued on Page 54 





Modern gas ranges, water heaters and refrigerators are among the most numerous items of 
gas appliance merchandise moving through Dallas wholesale markets. The kitchen above is 
equipped with gas appliances from Dallas wholesale centers. 
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Today's Luxury— 
Tomorrow's Necessity 


By P. N. Vinther 


ORTY years ago the American pub- 

lic was viewing with curiosity the 
new horseless carriage and saying here 
was a fine thing for the rich man that 
had no place in the economy of the not- 
so-rich. Today the United States has more 
than one car for each five inhabitants, 
and millions of our citizens derive a 
livelihood from their manufacture, sale 
and maintenance. Twenty years ago the 
electrical engineering classes of technical 
schools were swelled out of all reason by 
the influx of youths who believed in the 
future of radio. Today radio has become 
a household necessity and their confidence 
has been justified. 


Catches Public Fancy 


The popular fancy of the present 
decade is directed toward air condition- 
ing. The air waves are full of advertising 
by schools offering air conditioning 
courses, urging that as in previous addi- 
tions by science to the human comfort 
and pleasure the luxury of today is the 
necessity of tomorrow. All over the coun- 
try theaters were the first to feel the 
pinch of necessity. Restaurants hold sum- 
mer trade and build volume around air 
conditioning. Employers have found in- 
creased employee efficiency in controlled 
weather and are demanding air condi- 
tioned office space. Hospitals, department 
stores, even manufacturing establishments 
are under pressure of competition brought 
about by air conditioning. 


Whatever were the reasons for the in- 
stallation of air conditioning in all these 
various classes of structures and_busi- 
nesses, the net result has been the educa- 
tion of the mass of the American people 
to the increased comfort and higher liv- 
ing and working speeds possible in con- 
trolled atmosphere. It is inevitable that 
this education should generate a demand 
for air conditioned homes in which to 
round out the day; and manufacturers, 
having already skimmed the cream off 
the existing commercial and industrial 
applications, are looking to the residen- 
tial field for their future volume. 

This trend, in fact, has already been 
felt, though principally in the higher 
price brackets. There has scarcely been a 
new residence erected in Dallas in the 
last five years costing $25,000 or more 
that has not been air conditioned or at 
least prepared for the future addition of 
summer cooling, and a great many exist- 
ing homes have been modernized in this 
fashion. 

The principal drawback to the wide- 
spread application of residential air con- 
ditioning has been and is its cost, both 
initial and operating. Air conditioning, 
while it has been developed to a point 
where the bulk of apparatus on the mar- 
ket is no longer experimental, is still not 
cheap. It is widely regarded today just 
as the automobile was a generation ago 
as a luxury for the few who can afford 
it. A commonly expressed opinion is that 





Fresh, purified air and cool comfort, despite closed windows is becoming one of the standards 
of American homes. The air conditioned room above insures a good night's sleep, regardless 


of outside temperatures. Parker-Griffith Photo. 
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Tomorrow’s living standards probably will in- 
clude air conditioning of the home, to give its 
occupants the comfort symbolized in this pic- 
ture of a pretty girl in a spring breeze. 


through new discoveries and develop- 
ments and through mass production 
methods its cost will be brought down 
materially and that then and not till then 
will its use be anything like universal. 


Automobile Parallel 


While it is no doubt true that, due to 
constant engineering effort and to in- 
creased production, there will be some 
lowering of the price level of residential 
air conditioning, the important point this 
opinion overlooks is the irrepressible tend- 
ency of the American standard of living 
to embrace new mechanical comforts and 
conveniences at whatever cost. Here again 
the automobile offers an excellent parallel. 
As has already been said in this respect, 
what was a luxury forty years ago is a 
necessity today to thirty million owners 
and that in the face of the fact that 1939 
models of the lower priced cars cost about 
the same as the 1909 models did. 


Ideas regarding the proper costs and 
fitments in housing itself have expe- 
rienced revolutionary changes. There was 
a time when plumbing had no place in 
the residences of the upper middle class— 


Continued on Page 56 
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It Takes MORE than Living 





_..to Make a House a Home 


LMOST one hundred years ago John Neeley Bryan hewed himself 
A a log cabin home from the virgin forest that lined the banks of 
the Trinity. He built a cabin-house and MADE it a home. John Neeley 
Bryan could do that THEN. But NOW it takes more than living to 
make a house a home. 

Times have progressed; the building trades have advanced at a 
marvelous rate; and Dallas standards have gone forward swiftly so that 
now no one is happy to own a home that is constructed from any but 
the best materials. 

Home building, right now, is at its peak in the entire history of 
Dallas. On every hand we see new dwelling places being erected. They 
range from the most modest to homes whose costs go into six figures. 
And into each of them, whether large or small, should go only the 
the best of materials brought to YOUR building site by Dallas lumber 


Clem Lumber Company 
Cowser & Company 
Davis-Johnson Lumber Co. 
Elliott Lumber Company 
Griffiths & Company 


Blue Diamond Co. of Dallas 
Brewington Lumber Company 
Buell Lumber & Mfg. Company 
Burton Lumber Company 
Chickasaw Lumber Company 
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and material dealers equipped in EVERY WAY to bring you only the 
best from which your home may 
be constructed. These firms de- 
serve your patronage. They merit 
your confidence and will live up 
to your every expectation. 

It takes more than living to 
make a house a home NOW ... 
and these Dallas instiutions have 
everything it takes. When you’re 
planning a home consult one of 
their experts. And when your 
house is built you'll be sure it is 


a HOME. 





McFadden Brothers Lumber Co. 
Oldham & Sumner Lumber Co. 
G. W. Owens Lumber Company 
Wiener Lumber Company 

J. M. Wilcox & Company 


Groves Lumber Company, Inc. 
Higginbotham-Bartlett Co. 
Lingo Lumber Company 
Lyon-Gray Lumber Company 
Macatee, Incorporated 


June, 1939 » Southwest Business 





























Architectural Trends 
Continued from Page 13 


of modifying the style to suit his prob- 
lem, and his own tastes. Because of its 
everlasting simplicity and good propor- 
tions, the Colonial is still a justly popular 
source of many of our best home designs 
in this locality. Whether it be a modifica- 
tion of the formal Georgian type, the 
stately, hospitable Southern Colonial or 
the rambling informal New England 
type, the style still seems to fit our South- 
ern tastes more completely than any 
other. Next in popularity, there probably 
comes the “indigenous Texas house,’’ — 
so well developed a number of years ago 
by David R. Williams, architect, for- 
merly of Dallas. Mr. Williams went back 
to the principle of our Texas colonists, 
whose available materials were limited 
and whose tastes were brought from the 
old countries, resulting in a simplicity 
and honesty of design that is almost mod- 
ern in its very plainness. This type is a 
close cousin to the indigenous California 
style—the “Monterrey” type—which our 
local architects are importing and modi- 
fying to suit our conditions and with 
generally pleasing results. The rambling 
ranch house with its low roofs and wide 
overhanging eaves, is coming into its 
proper place in the life of those who have 
an ample site and love the outdoor life 
it best suits. 


Insulating materials and air condition- 
ing are bringing back modifications of 
the English home, with its low ceilings, 
half attic stories and small casements, al- 
though there is no excuse for an English 
house in Texas in the light of precedent 
or natural climatic conditions. 


The effect of the modern work is very 
noticeable in the way it has made us give 
up our temporary liking for the rather 
ornate Spanish and Italian styled resi- 
dences of fifteen or twenty years ago, and 
turn to simpler and fresher sources. 

All in all, we can say of residential de- 
sign that the tried and true styles of the 
past are still furnishing us with our most 
popular inspirations for current work, 
but that we are beginning to get well 
into a new period where a more charming 
development of what we now call “mod- 
ern” is going to rule. 

As for other, larger work, the Civic 
Center buildings at Fair Park, and the 
recently-constructed schools, are Dallas’ 
best examples of what is current. In all 
of these there is an accent on broad, sim- 
ple surfaces, absence of overhanging cor- 
nices and unnecessary ornament, a har- 
mony and simplicity in the use of ma- 
terials and an almost unanimous choice of 
light colors of stone and brick for the 
exteriors. 

It may be that the near future will 
offer some of our architects an opportu- 

Continued on Page 33 
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MODERNIZE WITH MODERNAIRE 
ATTIC FAN UNITS 











Install MODERNAIRE Attic Fans for Summer cooling of homes, apartments, 
hotels, stores and offices. Why endure Summer torture? With MODERNAIRE, 
your home or business place can be cool and comfortable in hottest weather. 
The above picture shows how the MODERNAIRE Attic Fan operates... It takes 
out the hot air and brings in the cool air. The MODERNAIRE Attic Fan costs 
only a few cents a day to operate. Write or phone for complete information. 


Apartment and rental property owners ... You will keep your tenants and 
rent your property this summer if you have attic ventilation. 


DALLAS ENGINEERING COMPANY 


1115 HALL STREET * PHONE 8-2948 











QUALITY PAINTS 


FOR BUILDING OR INDUSTRIAL USES 


MADE TO STRICT 


LABORATORY CONTROL 


There is no guesswork when you specify 
Scuthwestern Paints or Varnishes. Each for- 
mula is carefully pre-tested and manufactured 
under complete laboratory control. Our chem- 
ists are skilled in handling any unusual or 
special paint jobs and to match any color 
requirements. Their services are available to 
dealers, architects, contractors or individual 


buyers at all times. 


Soilweston_ 


Paint @ CHEMICAL Co. 


2850 N. HASKELL DALLAS 
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Symbolic of more abundant living which will be possible in many Greater Dallas homes 
recently completed or under construction, the certificate which G. C. Buchanan, above, center, 
is receiving evidences the fact that electrical wiring in his new residence at 3645 Southwestern 
Boulevard, shown in the background, conforms to accepted standards of adequacy. Stanley 
Zercher, chairman of the Dallas Adequate Wiring Committee, is shown at the left presenting 
the certificate to Mr. Buchanan. P. M. Rutherford, Jr., secretary-treasurer of the committee, is 
shown at the right beside a sign that Mr. Buchanan’s home is adequately wired. 


HEN Dallasites point joyously to 

the great number of homes being 
built or recently completed here they 
have a very special reason to feel grati- 
fied, for many of the new structures— 
thanks to modern equipment—will be 
livable in every sense of the word. 


Time was when a mere house—four 
walls, a roof and little else—was con- 
sidered a home. But modern ingenuity 
has set higher, better standards, and 
Dallas, the progressive city, is learning 
that abundant living is possible only when 
these standards are met, as many of the 
new homes prove. 


Standards Change 


Even young people of today can re- 
member when mechanical refrigerators 
and radios were rareties. Now these ap- 
pliances are standard equipment in Dallas 
homes, and many other electrical con- 
veniences have become symbolic of graci- 
ous living. The truly modern home is an 
electrical home. This fact must be care- 
fully considered in planning and erecting 
any home worthy of the name. 


Within a period of 25 years the use of 
electricity in the United States has in- 
creased ten-fold. That fact gives some 
indication of how necessary it is for home 
builders to plan wiring systems so that 
they will supply present and future re- 
quirements, and to make provision for 
electrical appliances which should be built 
in when the house is erected. Many Dallas 
home builders are doing these things. 
They are installing enough electrical cir- 
cuits for full power supply and providing 
enough wire capacity in all of the circuits 
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for present and increasing needs, enough 
convenience and lighting outlets and 
enough switches, properly placed, for 
safety and convenience. Also, they are 
installing modern kitchens with every 
electrical convenience, including exhaust 
fans, ranges, built-in dishwashers and 
garbage disposal units, proper lighting 
facilities and plug-in strips for electric 
mixers and other appliances. 


Home laundries also are becoming 
models of efficiency, with electric wash- 
ers, irons and ironers making wash day 
easy. Many homes are being equipped 
with attic ventilation systems, as evi- 
denced by the fact that the sale of attic 
fans in Greater Dallas has more than 
doubled each year since 1935. 





garage and turn them off when they start 
into the house. 

The electrical industry now is in the 
midst of an aggressive campaign to pro- 
mote adequate wiring and thereby pre- 
vent homes from being obsolete when 
they are built. Standards of wiring ade- 
quacy have been promulgated for resi- 
dences and other structures. The Dallas 
Adequate Wiring Committee, of which 
Stanley Zercher is chairman and P. M. 
Rutherford, Jr., is secretary-treasurer, is 
conducting the drive locally. 

Homes are inadequately wired: 

If various appliances must be discon- 
nected to “plug-in” others. 

If arrangement of furniture depends 
upon the location of a few convenience 
outlets. 

If lights dim perceptibly when appli- 
ances are operating. 

If heating appliances, such as irons and 
toasters, come up to temperature slowly. 

If rooms must be entered in darkness, 
which sometimes results in stumbling 
across furniture before a pull chain or 
local switch may be found. 

If electricity is wasted by forgetting to 
turn off lights in the attic or basement. 

If fuses must frequently be replaced or 
circuit breakers reset. 

The Dallas Adequate Wiring Com- 
mittee issues certificates to persons whose 
homes meet accepted standards of wiring 
adequacy. This service is given without 
cost to homeowners. 


Accepted by FHA 


It is regarded as highly significant that 
the committee’s certificates are accepted 
by the Federal Housing Administration 
as evidence of better construction. FHA 
examiners will recognize these certificates 
in appraising property on which loans are 
desired and in deciding upon the size of 
the loan that should be made. 


Adequate Wiring 


By P. M. Rutherford, Jr. 


Silent mercury switches, special radio 
outlets with antenna and ground built in, 
and weatherproof outdoor outlets for 
yard and garden lighting, electric lawn 
mowers and hedge clippers, also are being 
installed. Three-way switches in homes 
make it possible for the occupants to turn 
lights on or off when entering or leaving 
rooms by any door, and switches by the 
driveway enable motorists to turn the 
garage lights on when approaching the 


If the credit is to be granted the elec- 
trical specifications must contain a state- 
ment such as the following: 

“The wiring system embodied in these 
specifications has been planned to con- 
form with the standards of adequacy of 
the National Specifications for Residential 
Wiring. This contractor shall apply for 
and upon completion of the work obtain 
from the Dallas Adequate Wiring Com- 

Continued on Page 60 
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Architectural Trends 
Continued from Page 37 


nity to add another tall office building or 
hotel to our skyline. If so, it is safe to 
say at this writing that it will follow the 
“vertical” trend that was established in 
Dallas as far back as the old Western In- 
demnity building at Main and Poydras 
Streets, and has come on down with such 
creditable offsprings as the Medical Arts, 
Santa Fe, Power & Light, and Tower Pe- 
troleum Buildings, and others. But no 
matter what form it takes, Dallas will 
still be able to boast the best skyline in 
the South or Southwest. 





Liberty Bank Names 
Realty Loan Manager 














JACOB MANKOFF 


Jacob Mankoff, for fifteen years en- 
gaged in the mortgage loan business, Sat- 
urday was appointed manager of the real 
estate loan department of the Liberty 
State Bank, according to Joe E. Lawther, 
president. For the past five years, Mr. 
Mankoff has been a resident of Dallas and 
connected with the real estate department 
of a local insurance company. 





FHA Insures $11,549,480 
In Dallas Mortgages 


The Federal Housing Admin- 
istration has insured mortgages 
on 2,646 new houses in Dallas 
since it began operations here 
late in 1934. The total value of 
those mortgages is $11,549,480 
—a good indication of the vol- 
ume of residential construction 
in Dallas in recent years. 


In addition, the FHA has in- 
sured mortgages refinancing 
loans on previously constructed 
houses in the amount of $3,325,- 
051—838 “old” houses in Dallas. 








50 Years in Dallas 


Title Insurance 


Dependable Abstracts 


Fidelity Union Abstract & Title Company 


1208 MAIN STREET DALLAS, TEXAS 
N. Alex Phillips, Vice President Phone 2-5405 

















Lloctrici 


HAS TRAVELED OUR WIRING SAFELY IN DALLAS 
SINCE 1916 


* 
We Are Bonded and Insured 





ABOVE IS THE HOME OF 


LIBECAP 
ELECTRIC CO. 


OUT DOORS “IN DOORS” 
... WHEREVER LIGHTS 
ARE NEEDED. 


CONTRACTING 
MOTORS e FANS 


caeland Parts 
and. Sowice 


BONDED e INSURED 
IN DALLAS SINCE 1916 


LIBECAP loctric. Company 


208 SO. HASKELL PHONE 3-8136 
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Golf is a year-round sport in Dallas. 


NTIMATE friends say that one of 

Dallas’ prominent bankers is still a 
Dallas banker because he can leave his 
office at 4 p.m., play a good game of golf, 
and be at home in time for dinner. 


A number of years ago, the story goes, 
he received an attractive offer from one 
of the largest New York banks. The offer 
was so attractive, both in prestige and in 
remuneration, that his friends were sur- 
prised when he declined it. 


“Why?” they asked. 


“Because I found out how much trou- 
ble it is to play golf in New York,” he 
explained. “I learned that those fellows 
have to leave the office at 10 or 11 o’clock 
in the morning, ride the subway for an 
hour, have their chauffeurs meet them at 
the end of the line and take them to the 
golf course. If you want to play a game 
of golf up there it’s practically an all-day 
proposition. For my part, I like my fun 
a little less like work. I want to play as 
I go along. I’m staying right here.” 

Most Dallasites feel pretty much the 
same way. As a city, Dallas takes time out 
for play. As a city, Dallas prizes its recre- 
ational facilities, which are unexcelled in 
any city of comparable size. 

The framework for Dallas’ recreational 
facilities is the municipal park system. 
Dallas has 6,945 acres of municipal parks 
and playgrounds, and the adjoining cities 
of Highland Park and University Park 
have 80.4 acres. 


Dallas’ system includes 2,500-acre 
White Rock Lake, Marsalis Zoo, Kiest and 


Municipal and private swimming pools and 
White Rock Lake beach are summer Meccas 
for a big proportion of Dallas’ population. 
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allas Has Fun! 


Tenison Parks, two municipal golf 
courses and 53 other parks and _ play- 
grounds. There is no major section of 
Dallas -without an outstanding munici- 
pal park. 

The National Park Service, in an ac- 
tual census made in 1937, found that 
White Rock Lake is the most popular 
metropolitan or State park in the entire 
Southwest, attracting 771,040 visitors in 
a 138-day period. White Rock, with its 
bathing beach, its bridle trails its picnic 
grounds, fishing piers, sailing clubs and 
similar facilities, is a perfect arena for all 
water sports as well as for hiking, camp- 
ing, picnicking and baseball. Bachman’s, 
another lake in the park system, is a fa- 
vorite with fishermen. 

Marsalis Park Zoo is ranked as the 
finest in the Southwest and one of the 
best in the country. Kiest Park and Teni- 
son Park, both gifts to the city, are great 
recreational centers. Municipal swimming 
pools in Lake Cliff Park and Fair Park 
are summer Meccas for thousands. Tenni- 
son and Stevens parks’ golf courses are 
popular the year around. Highland Park 
and University Park both have municipal 
swimming pools also. Dallas has upwards 
of 100 municipal tennis courts, some 30 
wading pools in the playgrounds over the 
city, and 100 baseball diamonds. 


In addition to the municipal park sys- 
tem, Dallas has the golf courses, swim- 
ming pools, tennis courts and other recre- 
ational facilities of its country clubs and 


Athletic Club. There are three big sta- 
diums—Fair Park’s Cotton Bowl, seating 
47,500; Ownby Stadium, at Southern 
Methodist University, seating about 20,- 
000; and the new $500,000 high school 
stadium and athletic plant, seating 20,- 
000. At Steer Park, Dallas watches Texas 
League night baseball games. 


An equable climate, with mild winters, 
makes it possible for Dallasites to enjoy 
outdoor sports in all seasons. Long sum- 
mer evenings, when it does not begin to 
get dark until 7:30 to 8 p.m., permit the 
average man to enjoy some sport after 
working hours, even without benefit of 
daylight saving time. In the winter, when 
there is less daylight, there is still a high 
percentage of sunshine for Saturday aft- 
ernoon and Sunday sports. 


Dallas likes to play out of doors — 
swimming, boating, fishing, tennis, base- 
ball, softball, football, archery, badmin- 
ton, golf, hiking, picnicking, horseback 
riding. It is quite probable that a higher 
ratio of Dallas’ population participates in 
one or more outdoor sports than in any 
other American city. 


There is still another aspect of Dallas’ 
recreational facilities. Some 38 movie the- 
aters, two amateur dramatics organiza- 
tions housed in permanent buildings, 
several excellent night clubs which bring 
a procession of outstanding dance orches- 
tras to the city, an outstanding Sym- 
phony Orchestra —all fit into Dallas’ 

Continued on Page 42 





June, 1939 » Southwest Business 





— 


—_— 





There are many ways for Dallasites to have 
fun. Here are shown a few of the ways. Left io 
tight, reading down: Lake Cliff swimming pool, 
cne of three municipal swimming pools, is < 
miniature seashore resort; young Dallas makes 
good use of play equipment in municipal parks 
and playgrounds, the majority of which. have 
supervised recreational facilities: tennis en- 
thusiasts, spectators as well as participants, 
have a big time in Dallas in all seasons of the 
year, and Dallas is one of the centers of the 
sport in the Southwest; a Sunday afternoon 
crowd enjoys watching the animals in Marsalis 
Park Zoo, one of the finest in the country. 
Parker-Griffith Photos. 
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N good weather and bad, power- 

ful transmission lines suspended on 
towers of steel carry electric service 
from the new Mountain Creek Gen- 
erating Station of Dallas Power & 
Light Company to:supplement the 
facilities of the company's Griffin 
Street station and provide depend- 
able electric service with a total 
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ow 152.480 HORSEPOWER On Tap 


at the Touch of Your Electric Switch in Dallas 
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NTICIPATING the service needs of a Greater Dallas of a half-million elec- 
A trically-minded people, your electric service company has within the past year 
increased its generating capacity by approximately 38%. This abundance of cheap 
power is and will continue to be an important factor in making Dallas one of Amer- 


ica’s finest cities in which to live, to work and to operate a business. 


DALLAS POWER & LICHT COMPANY 
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People 
and 


Payrolls 


IXTY-NINE new concerns located in 

Dallas during May, including eight 
manufacturers, thirteen wholesalers, 
twenty-one retail establishments, three oil 
companies, twenty-four miscellaneous 
concerns and four branches of national 
concerns. Included in the list were the 
following: 


MANUFACTURING: 

Dallas Cast Marble Company, 2922 
Commerce Street. Manufacturers of arti- 
ficial building stone. 

Eaves Printing Company, 216 South 
Tyler Street. Commercial printers. 

Gar-Airco Engineering Co., 3137 Ross 
Avenue. Manufacturers of air condition- 
ing equipment. 

Jones-Warlick Refinishing & Uphol- 
stering Co., 4248 Maple Avenue. Furni- 
ture manufacturers and refinishers. 

National Pants Corporation, 907 Jack- 
son Street. Manufacturers of men’s and 
boys’ pants. New firm incorporated for 
$40,000, by J. Fred Wasoff, Horace E. 
Brown and Fred A. Kadane. 

Nuzon-Texas Corporation, 513 North 
Akard Street; incorporated by P. B. 
Frank, H. F. Cordray and Mrs. Jean 
Frank; capital stock, $10,000. Home of- 
fice of parent company, Columbus, Ohio. 

Superior Venetian Blind Co., 2701 
Idaho Street; J. E. Edwards, owner. Ve- 
netian blind manufacturers. 

Universal Manufacturing Company, 
2401 Hickory Street. Manufacturers of 
attic ventilating fans. 


WHOLESALE: 

Sig H. Badt Sales Agency, 507 Prae- 
torian Building. Manufacturers’ agents. 

Barada & Page, Inc., 2304 Summer 
Street. A. S. Barada, Jr., vice-president. 
Home office, Kansas City, Mo. Complete 
line of industrial and agricultural chemi- 
cals. 

E. N. Hanks & Son, 5126 Willis Ave. 
Machinery. 

Irwin Audiphone Company, Wilson 
Building. Western Electric hearing aid 
equipment. 

J. R. Linsky Company, 618 Santa Fe 
Building; Lawrence M. Davidson, man- 
ager. Wholesale furs. 

Lone Star Sales Company, 2002 Live 
Oak Street. 

Magazine Sales Agency, 2211 Cedar 
Springs Road. 


Continued on Page 61 
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Graphic Review of Dallas Business 
Business Indices, April, 1939, compared with April, 1938 













































































































































CONSTRUCTION CONTRACT AWARDS SLECTRIC METERS 
(TOTAL)* 1939 84.200 + 4.6% 
1939 $2,004,000 + 641%) BOaae 
$1221.00 HW 
1938 ii SLs mar ail 
NON-RESIDENTIAL CONSTRUCTION GAS METERS 
CONTRACT AWARDS‘ reg9 20.220 er 
t+} 
1939 $218,000 50.8% ese emt 
193g $443,000 MMM 
MMM _ ae ee 
RESIDENTIAL CONSTRUCTION ———— 
CONTRACT AWARDS‘ : 
1939  $1.434.000 1939 75.333 + 4.3% 
199g 72-184 
1938 tA MMM 
SANK CLEARINGS NEW CAR REGISTRATIONS 
1939 $208,809.00 + 3.4% 
1939 1.317 + 32.6% 
193g $201.878,000 
MIMI 1938 993 
. MM 
BANK DEBITS a 
1939 $227,487.00 — 1.6% 
3EAL ESTATE TRANSFERS (Number) 
MMMM 1999 1.158 + 0.17% 
ee ee ee rine 
ain deci lalatinttee 1938 mn 
1999 8.412.371 _—_—— 
5,299,389 
1938 ini VALUE OF REAL ESTATE TRANSFERS 
|| 93g $2.324,676 + 0.9% 
INDUSTRIAL CONSUMPTION OF 193g $2-309.118 
NATURAL GAS | NHN LHL 
1999 380,100,200 C.F. + 4.01%|- 
193  365.432.000 C.F. 
MMM aie deneainsacaiaaaiin 
1999 45.814 3.4% 
INDUSTRIAL CONSUMPTION OF =m 
ELECTRIC POWER 1998 yin 
1999 3.022.803 K.W.H. + 1.49% 
2,979,943 K.W.H. | 
1938 inn | 
AIR EXPRESS SHIPMENTS 
POSTAL RECEIPTS 1939 L851 + 99.8% 
1,181 
1939  $353.257 — 0.29%|) 1938 inn 
$354,304 
1938 itn 
—— QAIL EXPRESS SHIPMENTS (Number) 
1939 91,841 + 5.8% 1939 166,413 —4.5% 
86,730 173,365 
1938 nn 1938 yinmnunnu 
*From F. W. Dodge Reports. 
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NOW is the time 


to protect your estate 


and family 


OMEONE must settle your estate some day. Will 
your estate be safe, be settled without unnecessary 


expense, avoid payment of ‘debts’ you never owed, 


and excessive tax assessments? 


After your estate is settled, your family’s welfare will de- 
pend on the income it produces. Will your estate be pru- 
dently managed, investments carefully chosen and con- 


stantly watched? 


Don’t leave this important matter to chance, or postpone 
it longer. Make your will now, or revise your old will so 
that it will be a thoroughly modern plan for the adminis- 
tration and conservation of your estate. Have your own 
lawyer draw or revise your will to make your plan 


completely effective. 


Confer with one of our officers about the 





advantages of appointing this bank as ex- 


NATIONAL  ccutor and trustee. 


First Nationa Bank 
IN DALLAS = * *« #* # #8 »& 











No More “Jerry” Building 


Continued from Page 23 


material that he requires and pays for, 
and that the lumber will give satisfaction. 


Another important action taken by the 
Southern Pine Association is its efforts 
to promote sound construction practices 
and protect home-owners and financing 
agencies, was its development more than 
a decade ago, in collaboration with com- 
petent architectural authority, of a set 
of correct construction principles. These 
are now widely known and commended 
as the Southern Pine Association’s 
“Fifteen Cardinal Points of Correct 
Frame Construction.” 


Reduced to simple language, the “15 
Cardinal Points,” which provide safe and 
permanent frame construction, are de- 
scribed as follows: 


No. 1. The foundation must be of 
material adequate to carry the load. If 
of concrete, the proportion of Portland 
cement in the mix should be not less than 
1 to 3 of sand and 5 of stone. If a brick 
or native stone, the mortar should be 
mixed with enough Portland cement to 
provide a binder impervious to disinte- 
gration under moisture. The foundation, 
whether a continuous wall or of piers, 
should rest on concrete footings. For 
walls, footing should extend not less than 
6 inches beyond both sides of the wall, 
and be at least 8 inches deep. For piers, 
the extension should be from 4 to 6 inches 
beyond all four sides, and at least 8 inches 
deep. Bottom of footing should be per- 
fectly level, to insure an even distribution 
of weight of foundation wall and super- 
structure, and should be carried below the 
deepest frost line. Foundation should be 
carried to at least 12 inches above the 
grade line. (Fig. B.) 


Wherever footing passes over trenches 
holding service pipes, they should be en- 
larged or reinforced with steel. 


Bearing posts which carry the load in 
the center of the building should have 
footings 8 to 12 inches deep and from 
18 to 24 inches square. Footings shall be 
built up slightly larger than the post size 
and project 3 inches above the line of the 
finished basement floor. 


No. 2. The weight of a building is not 
sufficient to hold it firmly on the founda- 
tion in winds of high intensity. Therefore 
it is necessary that a sill of from 2 inches 
to 4 inches thick be bolted to the founda- 
tion. The anchor bolts should be three- 
quarter inch in diameter, placed at in- 
tervals of not less than 8 feet and made 
integral with the foundation itself by 
sinking them from 18 inches to 2 feet in 
the concrete at the time it is poured. 
(Fig. B.) Erection of the super-structure 
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F. B. Dunlap, President R. F. Wells, Secretary 
E. C. Muchmore, Vice-President 


National Title & Abstract 
Company 
301-305 PRAETORIAN BUILDING 
DALLAS, TEXAS 
Accurate and Dependable ABSTRACTS 
State-wide TITLE INSURANCE 
Title Insurance issued by Commercial 
Standard Insurance Company, with assets 
in excess of Three Million Dollars. 
Call us for prompt and efficient service. 
2-8775 








Greetings to the 


Dallas Real Estate Board 
and the 
Dallas Chamber of Commerce 


W. T. GRANT CO. 


Five Cent to One Dollar 
Department Store 


16 Years in Dallas 
1602 ELM ST. DALLAS, TEXAS 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 











VIC STAPPER 


Complete 
Landscape 


Development 


Unusual Planting 
Driveways — Masonry 
Grading — Sodding 


Maintenance 


Telephone 8-2006 
NORTHWEST HIGHWAY 
AT ABRAMS DRIVE 
DALLAS, TEXAS 








itself begins at the sill thus securely 
anchored to the foundation. 


No. 3. Floor joists support the floors 
and contents of a building. They should 
be placed 16 inches on centers, and have 
sufficient strength to carry the load 
without deflection; 1-inch by 4-inch 
cross bridging, double nailed at each end, 
should be placed at not less than 8-foot 
intervals in the length of the joists. This 
feature provides essential rigidity and 
eliminates vibration. (Fig. A.) 


No. 4. Studs in outside walls should 
be placed 16 inches on center and run 
continuous the full height of the wall. 
Where they support second-story joists, 
a continuous ribbon is notched into them 
which supports the second-floor joists at 
the exterior wall. (Fig. E.) These joists 
should be securely spiked to the sides of 
each stud so engaged. 


No. 5. First-floor joists and outside 
wall studs should be effectively tied to the 
sill by carrying the diagonal sheathing 
down to the foundation itself, securely 
nailing it to the studs, joist end and sill. 
(Fig. D.) Plates may be used, put in be- 
tween joists, and spiked to sill, joists and 
studs. 


No. 6. All corners should be reinforced 
by placing 1-inch by 4-inch braces 
notched into the studding at an angle of 
45 degrees, their direction to be reversed 
in the extreme corners of each side wall. 


No. 7. Sheathing (preferably 1-inch 
by 6-inch, dressed and matched) should 
be applied to all outside walls at an angle 
of 45 degrees. This distributes wind strain 
throughout the side wall, without dis- 
tortion of the building. (Fig. D.) 


No. 8. Heavy waterproof felt should 
be applied directly to the diagonal sheath- 
ing of all outside walls, tightly fitted 
around all openings, and securely nailed 
to the sheathing throughout the entire 
surface area with broad-headed roofing 
nails. This “blanket” covering permits 
full advantage to be gained of the un- 
surpassed insulating value in the lumber 
itself. 


No. 9. Sub-flooring (preferably 1-inch 
by 6-inch, dressed and matched) should 
be laid at an angle of 45 degrees from the 
line of the joists and carried in between 
studding to the outside wall sheathing. 
(Fig. A.) The direction of each sub-floor 
should be opposite, as between upper and 
lower floors. Sub-flooring should never be 
omitted nor carelessly laid, because it pro- 
vides lateral bracing to the building. 
Moreover, it furnishes a rigid nailing 
base, eliminating the possibility of squeak- 
ing in the finished floor. 

No. 10. Two or three joists should be 
placed under partitions which carry a 
load from the floor above. These should 
be separated by solid wood bridging so 


Continued on Page 49 
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Spend the Weekend 
at the BAKER in 
Mineral Wells... 


Less than two hours from 
Dallas . . . quiet, restful and 
cool... far from the hot city 
streets and din of traffic. 


Dancing every Saturday night. 
Attractive weekend rates. 


BAKER HOTEL 


Louis GAMBRELL, Manager 














make ’em 


THINK 


It isn’t what people know 
that makes them act . . it’s 


what they think! 


Good advertising persuades 
them to think in preparation 
for favorable action toward 
you! We plan, write and illus- 
trate the thought-provoking 
kind of advertising. Call us 


for a conference. 


Calder & Campbell 


Advertising and 
Commercial Art 


LINZ BUILDING ... DALLAS 
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Kee tue MI TLE: 
Gut-of, the 
LIVINGROOM! 





Modernize your kitchen with a 
Vent-A-Hood Kitchen Ventila- 
tor—remove tell-tale food odors, 
steam and greasy vapors from 
your kitchen BEFORE they have 
a chance to invade the living 
room and other parts of the 
house. Vent-A-Hood—equipped 
with a patented centrifugal ex- 
haust unit—traps cooking va- 
pors and forces them out of the 
house—prevents greasy de- 
posits on kitchen walls, ceiling 
and woodwork — prevents 
grease-laden air from circulat- 
ing through the house settling 
on draperies, rugs and fumi- 
ture. Saves cleaning and re- 
decorating costs. Adds beauty 
to your kitchen—makes cooking 
more pleasant. 


See Vent-A-Hood on display at 
department stores, range deal- 
ers, gas and electric utilities, or 
in our factory show room in 
Dallas. 


Send coupon below for free 
illustrated circular showing how 
Vent-A-Hood will add charm as 
well as comfort to your kitchen. 
Write today. 





THE VENT-A-HOOD CO. 
Dept. S, 2808 Commerce Street 


Dallas, Texas 
Please send illustrated circular and pricc 


list for Vent-A-Hood Kitchen Ventilator. 
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2808 COMMERCE STREET 
DALLAS le 10 29.4.05) 





Time Beer Goes on Market 


IME BEER will be placed on the 
market late in June to take its place 
as the latest product of Dallas industry. 
The new beer is the product of Time 
Brewing, Inc., 1026 Young Street, suc- 
cessor to the Schepps Brewing Corpora- 
tion. E. F. (Andy) Anderson was elected 
president and general manager of the 
Schepps Brewing Corporation in March, 
and has directed reorganization of the 
company and complete remodeling of the 
brewery. Announcement of the change in 
name of the company and the beer was 
made recently. 

Time Beer is a product of the brew- 
master’s art of Rudolph A. Bender. Mr. 
Bender has been brewmaster at several 
of the best known breweries in America, 
and was:employed by the Dallas firm after 
a survey to select the brewmaster con- 
sidered best fitted to direct the brewery. 
Mr. Bender supervised the reconstruction 
of the brewery as well as the production 
of the new beer. 

“The construction of the Time Brew- 
ery was primarily designed for mainte- 
nance of clean, sanitary conditions at all 
times,” Mr. Bender said. “The fermenting 
rooms and storage cellars are completely 
air-conditioned and all fresh air entering 
these cellars is filtered. As in all industrial 
plants where perishable food products are 





Rudolph A. Bender 


manufactured, it is of vital importance 
to their quality that the surroundings be 
sanitary. Beer is one of the most delicate 
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Continuously in business at the same 
location for more than twenty years, the 
Jno. E. Morriss Company is one of the 
oldest automobile agencies in Dallas in 
point of years of uninterrupted business. 


Choosing the growing Oak Cliff ter- 
ritory as a likely location for an auto- 
mobile firm, John E. Morriss erected a 
building at Ninth and Lancaster to house 
his firm. This has been expanded dur‘ng 
the past twenty-one years to provide serv- 
ice fully in line with the developments of 
automobile manufacture, and today the 
Jno. E. Morriss Company occupies 52,000 





square feet of space under its own roof. 

From the beginning, the company has 
enjoyed a city-wide business and for its 
repair department operates a pick up and 
delivery service covering all sections of 
Dallas. In addition, its Oak Cliff location 
has made the company convenient to a 
section of the city that has grown to a 
population of more than 100,000 people. 

Sales in most years have been almost 
phenomenal. It is estimated that more 
than 36,000 cars have been sold by the 
company during its long Oak Cliff resi- 
dence. 
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City 
is NO BETTER than its 
TRANSPORTATION SERVICE 





Perhaps you never thought of it that way PUK io IN PSX WAS 


before, but isn’t it true? Could the wheels of 
industry turn with the speed that modern 
city life requires if it were not for a depend- 
able way of getting people from here to there? 


i 
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Everyone suffers when public transporta- 
tion facilities aren’t up to standard. Traffic 
becomes congested; efficiency of industrial 
plants becomes impaired; merchants lose trade 
and, worst of all, citizens are robbed of 





precious time. 


Public transportation which is universal in 
character and takes a passenger from any part 
of a city to any other part of the city with 
speed, comfort and safety, is an indispensable 
factor in the development and progress of a 
metropolitan city such as Dallas. 





chance of a transportation system measuring 
up to everything expected of it. The best this 
or any other company can do is to freely 
Taking it all together, this business of get- | acknowledge that responsibility and make an 
ting people from here to there is a pretty honest effort to give the public what it has 
exacting job—so exacting that there is little the right to expect. We’re doing that. 


Dallas Railway & Terminal Company 
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You Will 
Save 
Dollars 





by investing in a good Tex- 
aco Roof. Let us explain our 
Service Guarantee. 


Willis L. Lea & Co. 


2908 LIVE OAK STREET 
Phones: Office 8-1647, Residence 5-7703 








The Nation’s 
Fifth Seaport 


Backed by the Southwest's Rich- 
est Marketing Area .. . Faced 
by the Seven Seas 


PORT TONNAGE 
U. S. Engineers’ Reports 


ere rer 16,074,056 
eer te 16,357,674 
rer rer 16,573,283 
ME Grakeverakset 18,071,751 
ee 20,467,642 
ME hidtiv mene sien 18,313,523 


“Decrease in oil shipments. 


374 Acres Industrial Sites on 
34 ft. Channel to the Sea 


rena: © FE 
BEAUMONT 


Oo. L. CAYWOOD 
Port Director 














NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P. O. Box 5151 Phone 2-4586 





Time Beer 
Continued from Page 46 


of food products. We have spared no ex- 
pense in remodeling the brewery to insure 
the quality of our product. 


“In the production of beer, there is a 
period when the boiling wort, as it comes 
out of the brew kettle, must be cooled to 
exacting temperatures. To do this, Time 
Brewery has built a separate air-condi- 
tioned cooling room. Fresh air is forced 
through filters to cleanse it thoroughly. 
Nothing is left to chance in this modern, 
scientifically planned method of cooling 
the wort, and regular periods of rigid in- 
spection are maintained by the brewery’s 
laboratories. In fact, there is unerring 
laboratory control at every point of pro- 
duction. Finest quality ingredients are 
used, on standards established by the lab- 
oratory.” 


The brewery has also established a com- 
pletely new refrigeration system to in- 
sure the quality of its beer. 


Mr. Anderson said the new beer, which 
has been thoroughly aged in the brew- 
ery’s tanks, “is exactly what we have 
wanted to place on the market.” 





$5,000 Softball Park 
Put in Operation 


Lion Field, a new $5,000 softball park 
on Industrial Boulevard north of the 
Lamar-McKinney viaduct, was recently 
completed for the exclusive use of church 
teams which are members of the Dallas 
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Lion Field 


Church Athletic Association. The plant 
was constructed by the North and East 
Dallas Lions Club, and costs of operating 
the field are paid from gate receipts, ad- 
vertising and concessions. 


The field is lighted for night games, the 
complete lighting system having been 
installed by the R. E. Libecap Electric 
Company. 


Forty-eight teams in the Dallas Church 
Athletic Association are using the softball 
parks, with games nightly except on 
Sundays and Wednesdays. 
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TERRY 
BROTHERS 


Real Estate and Loans 
1649 PACIFIC AVENUE 
DALLAS, TEXAS 


2-7687 














Lawyers I itle 
Of Texas, Inc. 


1107 MAIN ST. e DALLAS 


Protected “~~. 
Ownership | 





The policies of Lawyers Title 
Insurance Corporation are available 
throughout the State with offices of 


issue in the following cities: 


ABILENE, AMARILLO, AUSTIN, 
BELTON, BROWNSVILLE, CLE- 
BURNE, DALLAS, EDINBURG, FT. 
WORTH, GREENVILLE, HOUSTON, 
LONGVIEW, LUBBOCK, MARSHALL, 
SAN ANGELO, SAN ANTONIO, 
SHERMAN, SWEETWATER, TYLER 
and WICHITA FALLS 


The policies of Lawyers Title 
Insurance Corporation are accepted 
generally by the leading lending 


institutions throughout the nation. 
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No More 
“Jerry” Building 
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that any service pipes or wiring may 
enter the partition without the necessity 
of cutting the joists. (Fig. C.) 

No. 11. At least one partition, meeting 
each outside wall at its approximate cen- 
ter, should be braced and securely tied to 
the wall, thereby adding lateral stiffness 
to the center of the structure. 


No. 12. All partitions which carry a 
load from the floor above should be 
capped with a double plate; wherever 
possible bearing partition studs should be 
set directly over beams or other bearing 
partitions below. 


No. 13. It is important to double the 
studs at the sides, top and bottom of all 
window and door openings, to supply 
strength removed by cutting of one or 
more studs (Fig. D). In walls carrying 
floor loads above openings more than 
3 feet wide, it is necessary to provide the 
required strength by forming trusses over 
the openings. This prevents distortion of 
the opening with attendant cracks in 
plaster or causing doors and windows to 
stick. 


No. 14. Roof rafters should be an- 
chored to the walls by spiking them to 
2-inch plates fitted between the rafters 
and securely spiked to the wall plates 
(Fig. F). This will furnish an adequate 
anchorage of the roof framing to the side 
walls . . . often a point of weakness in 
improperly constructed houses. 


No. 15. Collar beam bracing of the 
same size as roof rafters should run from 
rafter to rafter at about the middle of 
the attic height at every second rafter. 
This bracing, together with diagonal 
braces nailed to the under side of roof 
rafters starting at the center of the ridge 
and extending to the corners will furnish 
the stiffness that will enable a roof to 
successfully weather the severe strains of 
unusual winds. 





Dallas Has Fun 
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recreational system. And in the Civic 
Center at Fair Park, the State of Texas 
Building, Aquarium and Museums of 
Natural History, Fine Arts and Natural 
Resources give Dallas the finest group of 
museums to be found in the Southwest. 


Good recreational facilities make for 
good citizenship, and good citizenship 
makes for pride in the home and home 
surroundings. Dallas’ traditional love of 
play is one of its most important assets, 
and Dallas’ recreational system is one rea- 
son for Dallas’ fine homes and sound real 
estate values. 
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Attention 
Contractors and Home Builders: 


Have you seen Happiness Homes in 
ELMWOOD? 


Have you inspected the unusually attrac- 
tive homesites available in this newest 
Dallas addition ... “built and budgeted 
for better living’’? 

See ELMWOOD today and then write, 
phone, or call for our attractive special 
offer to contractors and builders. 


Opportunity awaits YOU today! 


HOME PLANNERS’ ASSOCIATION 
McPEAK & MOORE 


Exclusive Sales Representatives 
GULF STATES BUILDING 
Phones—Office: 2-8031; Res.: 6-3393; Field House: 9-1515; Res.: 5-3245 








Store Interiors = rN qd 
Fixtures, Designed bY CfA stow cases 


Sales Engineers. At YOUR FIXTURE MANUFACTURING CO. 


SERVICE. NO OBLIGATION 
: 1907 CEDAR SPRINGS e DALLAS, TEXAS 











AMBASSADOR 
HOTEL 


Walking distance to business center 
and theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern 








Air Conditioned Grill . . . Excellent Food . . . Garage . . . Beauty 

Shop ... Valet . . . Full Hotel Service . . . Rooms Have Ceiling 

Fans . . . All Outside Exposure . . . The Ambassador Adjoins 
Beautiful Sullivan Park. 











WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 LAWRENCE G. RUSSELL, Manager 
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“East Side— 


West Side— 
















Youll Find Life Insurance Dollars Working 


O MATTER where you look or where you go... East, West, 

North, South . . . you'll find life insurance dollars—your 
dollars, if you please—working for the progress and advancement 
of Dallas as the capital of a greater and mightier empire of the 
Southwest. 

In downtown Dallas there are home office buildings—seven in 
all—rearing their skyscraper stories to the skies and providing. office 
space not only for employees of these companies, but many other 
thousands as well. You'll find other offices, stores, and buildings 
financed through money made available by YOUR premium dol- 
lars. You'll find the court house and city hall where these life insur- 
ance companies pay thousands of dollars in taxes each year. You'll 


Connecticut Mutual Life Insurance Company 
1004 Republic Bank Building 


Great Southern Life Insurance Company 
Kirby Building 


Guardian Life Insurance Company of Texas 
Guardian Life Building, 1307 Pacific 
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find municipal buildings and projects financed through bond issues, 
for which life insurance companies are large buyers. You'll find 
paving, sewers, electric lights, telephones, a water system,—all of 
which make up a part of modern life and in each of which life 
insurance dollars have played a part somewhere down the line. You'll 
find businesses safe and secure because the life of the guiding genius 
of that business is protected by life insurance. 


On your way out to suburban Dallas you'll see industrial plants, 
manufacturing businesses and the like. Many built their plants and 
buildings with life insurance dollars, made available by your invest- 
ment in premiums. The lives of workers and executives alike are 
made secure through life insurance. And the districts, themselves, 


Fidelity Union Life Insurance Company 
Wholesale Merchants Building 


The Praetorians 


Praetorian Building 


Rio Grande National Life Insurance Company 
Liberty Bank Building 
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are made possible through improvements—levees, viaducts, and other 
public works—all made possible through life insurance dollars. 

Then go East, North, West, or South—as you will—and you'll 
find thousands of homes, businesses, and projects made possible by 
finances available through life insurance companies. You'll find lives 
of those who live in those homes made secure through life insurance, 
mortgages which will be paid off if the makers of the mortgages 
fail to live to pay them. You'll find families secure in the knowledge 
that they can go through adjustment periods through the aid of 
life insurance. You'll find parks, public improvements, and a more 
beautiful and happy city—made so because of YOUR life insurance 
dollars. 


Republic National Life Insurance Company 
Republic National Life Building 


Southland Life Insurance Company 
Southland Life Building 


United Fidelity Life Insurance Company 


Elm and Griffin Streets 
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Go still farther out and you'll find farms and farm homes made 
possible to their owners through loans from life insurance companies. 
In the homes you'll find modern conveniences made possible be- 
cause life insurance dollars are available to utility financing—and 
because roads and schools are built through bond issues bought by 
life insurance dollars. 


There’s your picture! It could be elaborated on at endless length. 
But of one thing you may be certain—and that is that YOUR life 
insurance dollar works night and day for advantages for you and 
your neighbors of the City of Dallas and that investing in life in- 
surance you are not only saving, but actually benefitting in count- 
less ways from the works created through your life insurance dollars. 


Great National Life Insurance Company 
Great National Life Building 


Equitable Life Assurance Company of the U. S. 


Tower Petroleum Building 


General American Life Insurance Company 
409 North Akard 
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HIGHLAND PARK WEST 


The Crowning Achievement of Highland Park Development. 


The story of the South’s Finest Residence Section is a 
romance of a vision nearing fulfillment —a vision of a 
sparsely inhabited highland transformed into a community of 


happy homes where dwell contented people. 


Soon all sites will be sold and improved. 


“We Sell Happiness” 


FLIPPEN-PRATHER 
REALTY COMPANY 


Owners—Developers 
4600 PRESTON ROAD PHONE 5-2187 
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dlighland Park ... one ot 


the South's Most Beautiful 
Residential Sections 


The two pictures below illustrate graphically the growth of Highland Park from a stretch of open country to one of the South’s most beautiful 
residential sections. The one on the left is from the files of the Republic Insurance Company, taken in 1911, and the one on the right 


is a present-day view. Both pictures were taken from atop the water tower which stands near the M.-K.-T. Railway Station in Highland Park. 











outstanding city of fine homes, were built within 





These Highland Park residences, which are typical of hundreds that can be found in this 
the past year and are located in the beautiful home section of Armstrong Parkway. All are air-conditioned and possess a multitude of other 
modern conveniences. On the left is the home of Frank L. McNeny, 4422 Belfort Place; center picture shows the home of Charles Pettit, 


4231 Armstrong Parkway; right, home of A. J. Rife, 4400 Belfort Place. 
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‘50 Years in Dallas” 


J. W. LINDSLEY & CO. 
REALTORS 


Our 50 years experience in handling 

Real Estate in Dallas enables us to give 

cuick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone 2-4366 
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ABOUT WESTINGHOUSE 
AIR CONDITIONING 





PINES-NATKIN COMPANY 
209 Browder Street 
DALLAS DISTRIBUTORS 
Phone 7-6444 


Backed by the Name that means 
‘Everything in Electricity” 











WESTON 
Hardware Co. 


Hardware and Paints 


Gas Ranges, Barbed Wire 
American and Elmwood 
Fence, Mound City Ready 
Mixed Paints and 
Varnishes 
1021 Elm St. 1020 Pacific Ave. 
Phone 2-5126 and 2-5127 


DALLAS 








Smokeless City 
Continued from Page 34 


the sale of gas ranges and water heaters 
alone constituted $500,000.00 to Dallas 
retailers. 


Aside from the hundreds of people 
employed in the service field of the nat- 
ural gas industry in Dallas, employment 
for many types of craftsmen is provided 
in the appliance field. Two gas water 
heater manufacturers and one manufac- 
turer of gas house heating appliances, are 
located in Dallas. The industry also pro- 
vides a steady and profitable volume of 
business for plumbers in the city who not 
only install such equipment but maintain 
display stocks for the sale of automatic 
gas water heaters. It is estimated that 95 
per cent of the Dallas plumbing establish- 
ments sell this type of gas appliance and a 
few of them have begun to sell gas floor 
furnaces. 


With the early introduction of natural 
gas as a domestic fuel in Dallas, the clear, 
smokeless type of heat brought an era of 
chimneyless homes and throughout the 
city many of those built ten years ago 
are without venting facilities. However, 
development in the appliance industry, of 
equipment which has been scientifically 
designed for more healthful heating, has 
started the swing back to adequate venti- 
lation of house heating appliances. 


In fact, so tremendous and rapid has 
been the effect of healthful heating prin- 
ciples in the Southwest that contractors 
and builders have become aware of the 
need for providing original house plans 
with wall vents and flues for modern gas 
appliances. They are also adding at least 
two gas outlets in each room. 


Perhaps one of the greatest services tu 
new home builders is the inclusion of 
flues, and the rapid trend toward vented 
gas equipment promises a substantial im- 
provement in home air conditioning. 
Heating for health has been one of the 
major programs of the gas industry for 
several years, and the development of 
ventilated gas equipment is one of the 
outstanding results. Medical authorities 
are agreed that overheated homes cause 
many of the winter illnesses. Vented gas 
house heating appliances with the latest 
type of automatic control, have been of - 
fered home owners to completely elimi- 
nate guesswork in maintaining healthful 
room temperatures. 


Due to modern methods of tight con- 
struction designed for comfort, wall 
sweating and lack of ventilation had be- 
come a serious problem, now being cor- 
rected in many of the older homes built 
in the era of chimneyless construction. 
Vent pipes have been installed in many 
such homes in Dallas, as well as in new 
homes. The vents are usually of material 
that will not rust or deteriorate and of 
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Real Estate. Loans 


On Easy Monthly Payments to 


BUY @ BUILD @ REPAIR 
REFINANCE 


We Also Make F.H.A. Loans 


Guaranty Federal 
Savings & Loan 
Association 


1201 COMMERCE STREET 
Phone 7-6581 














DALLAS TRANSFER 


and Terminal Warehouse Co. 


(Established 1875) 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 


H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-7111 
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sufficient insulation to permit a high in- 
ternal stack temperature. In the case of 


floor furnace vents in cottages, a dis-- 


tance of twenty feet is the maximum 
allowed for horizontal sections. 


Modern living and room arrangement 
have long proved the necessity for more 
than one gas outlet in every room of the 
house. It is not uncommon to see rubber 
hose attachments extending from an in- 
visible gas cock under a bed to a gas 
space heater in the room. Two gas cocks 
make this hazardous practice unneces- 
sary. Two outlets enable the housewife to 
move furnishings about with one or the 
other outlet always accessible without 
crawling under a piece of furniture to 
make the connection. 


The installation of modern gas ranges 
in Dallas homes at the rate of some 800 
a year, has turned poorly-equipped 
kitchens into culinary workshops of ex- 
ceptional beauty and efficiency. And gas 
with its instant heat ready to start work 
the moment the valve is turned, has done 
more than any one thing to hasten the 
emancipation of women from kitchen 
drudgery. Modern gas ranges are clipping 
hours off the kitchen time of busy house- 
wives. With a flip of the valve, dozens 
of variations in top burner heat are ob- 
tainable, from a tiny simmering flame for 
keeping foods warm without overcook- 
ing them, to a full bodied flame for 
quick, intense cooking heat. Regular top 
burner heat efficiencies, according to 
American Gas Association engineers, 
have reached a new high almost 20 per 
cent above that of five years ago. 


Oven performance has been developed 
to include faster pre-heating time and 
lower temperature requirements for bak- 
ing. The automatic controls, timing de- 
vices and similar innovations have added 
their share to the leisure time of the 
housewife. 


It is quite a span of the memory to 
recall the days of wood and coal ranges 
when heat fluctuations made oven tem- 
peratures uncertain and undependable. 
Grandmother was a successful cook de- 
spite limitations of her equipment, but 
she had to work at it most of the day. 
Granddaughter should be an even more 
successful cook with her modern gas 
range .. . and a world of leisure time 
to spend as she pleases. 





Texas’ April Business 
Index Shoots Upward 


Texas business optimistically curved 
upward during April, in contrast to the 
persistent decline in the national business 
index, according to Dr. F. A. Buechel, 
University of Texas economist. 
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WE SOLICIT 


Commercial, Collateral, Real Estate, 


Personal and Automobile Loans... 


ON FAVORABLE TERMS 


THE NATIONAL BANK OF COMMERCE 


ELM AND POYDRAS STREETS 
DALLAS, TEXAS 


Member Federal Deposit Insurance Corporation 














Largest exclusive tire 
treading concern in 
the Southwest 


Not a Retread 
Not a Re-Cap 


Patented Method 
Patented Equipment 


Hawkinson 
Process 
Save 


Cut your tire costs 
in half 


We Give You 
New Tire Mileage 
On a Money-Back 

Guarantee 


Day and Night Service 


Messmore and Martin, Inc. 


ESTABLISHED 1937 — A TEXAS INSTITUTION 


2421 Main Exclusive Agents in Greater Dallas Phone 7-2614 
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GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 
BUILDERS 
Since 1889 


DALLAS, TEXAS 














Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 
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HEDGEQOCK once wi eco 
2827 COMMERCE ST DALLAS 
OUT WHERE YOU CAN PARK 








Today’s Luxury— 
Tomorrow's Necessity 
Continued from Page 35 


the same class that will soon be the prin- 
cipal consumer of air conditioning. Not 
so long ago the standard of living of these 
people began to demand a bathroom and 
in the last thirty years this demand has 
broadened to include running hot water, 
tile finish, and a shower. In spite of the 
fact that during all this time the cost 
of all these erstwhile luxuries decreased 
not at all, a six room house can now 
scarcely be sold if it does not contain two 


full baths. 


It therefore seems probable that both 
decreasing costs and more expensive tastes 
will go hand in hand in enlarging the 
demand for air conditioning, but irre- 
spective of which factor predominates, 
there is no doubt that the demand al- 
ready exists, that the industry is ready, 
and that the day is not far off when a 
residence without summer cooling will 
be as obsolete as one now is without two 
bathrooms. It therefore behooves builders 
and owners to give thought to how they 
will meet the situation. They should re- 
member the difficulties encountered in the 
modernization of last generation plumb- 
ing and the unsightly messes of piping 
that sometimes resulted, and should take 
steps to provide against similar obsoles- 
cence. 


If the ultimate consumer is not now 
ready to make the investment in full air 
conditioning, it is not a difficult matter 
nor a particularly expensive one to make 
such provisions in present construction 
that cooling apparatus can be added at 
a later date, thus leaving the door open 
till times catch up. The art of air con- 
ditioning lends itself admirably to just 
such a plan. Nor is there much chance 
that any such provisions would soon be- 
come useless through new methods of 
conditioning. The generally accepted 
practice in residential air conditioning, a 
practice that has not changed basically 
since the birth of the art, involves the 
treatment of air at a central point and 
the conveying of this air to the several 
rooms to be served through a system of 
ductwork. This ductwork is the major 
one of the several provisions against the 
future that should be made. It is impor- 
tant that the proper sizes be observed 
throughout to conduct the necessary 
quantities of air. It is imperative that in- 
lets and outlets be at the proper places 
and of the proper shapes and sizes. It is 
essential, to promote efficiency and to 
prevent damage from condensation, that 
proper insulation be applied to the duct 
surfaces. It is desirable that the distribu- 
tion system be divided between the sev- 
eral classes of rooms served so that in 
the interest of operating economy and 
temperature control certain parts of the 
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First In Dallas 


In Furniture Sales 
Such Popularity Must Be 


Deserved 


Hart Furniture Co. 


Elm at Harwood 











INSTITUTE OF 
EDUCATIONAL 
MUSIC 


& 
Music for Every Child 
& 
Studios 
in Most Communities 
of the 
Southwest 


Southwestern Headquarters 


4625 Bryan DALLAS, TEXAS 








Southwest Business 


house can be operated while other rooms 


or groups of rooms can be closed off and . 


idle. All these conditions can be satisfied 
with infinitely greater ease and economy 
during the original construction than at 
a later date. 


Such a duct system need not be in- 
stalled and left unproductive, a dormant 
investment. At the same time the trend 
is toward summer air conditioning, the 
desirability of central heating is being 
realized. Central heating with humidifi- 
cation, quite properly called winter air 
conditioning, brings about even room 
temperatures, gives positive ventilation, 
makes possible simple and effective tem- 
perature and humidity regulation, elim- 
inates sweating of walls and windows and 
decreases the fire hazard inherent in the 
open flame heaters which are the usual 
substitute. Quite fortunately it happens 
that the same air circulating and dis- 
tributing system required for one is 
ideally suited to the other, so that in in- 
suring against obsolescence with a duct 
system for future cooling a large part 
of the cost of ideal heating is automatic- 
ally provided. 

In addition to a means of circulating 
and distributing air certain facilities 
should be afforded for the handling of 
other phases of the problem. Space will 
be required in which to install the neces- 
sary machinery. Air inlets and outlets will 
be needed for supply and exhaust, as well 
as water, drains and energy supplies. In- 
formation by which to size and locate 
these facilities is available from a hundred 
sources. 


To sum up, there is nothing of a tech- 
nical nature in prospect which from the 
standpoint of the engineer will radically 
alter the art of residential air conditioning 
as practiced at the present time. The de- 
mand has already been established and the 
industry has the equipment. It remains 
therefore only for the public taste and 
purse to reach common ground with 
prices to make its use universal. This be- 
ing true, no residential construction 
should be undertaken without being in- 
sured against obsolescence in this respect 
with the same gesture that it is insured 
against physical damage. Particularly is 
this true since this type of insurance can, 
with relatively little additional cost, be 
made to pay dividends in the form of in- 
creased winter comfort and health. 





Texas Refines 79% 
Of Its Oil Production 


For every one hundred barrels of crude 
oil produced in Texas, refineries now 
process 79 barrels for the production of 
gasoline and other refined petroleum 
products, according to a report recently 
issued by the Texas Mid-Continent Oil 
and Gas Association. 
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IDEALLY LOCATED @ PERFECTLY APPOINTED 


HOTEL 


Air-Conditioned 
Guest Rooms _ 
Restaurant 
Barber Shop 
Lobby 









Rates 
Single Rooms 
from $2 
Double Rooms 
from $4 

















DALLAS 






























These are the measures of a 
bank’s strength—the experi- 
ence of its management . 

the loyalty of friends and cus- 
tomers through the years .. . 
the record of its sound growth. 


These, with unfailing courtesy 
and a real spirit of helpfulness, 
are behind this bank’s invita- 
tion to you to COME AND 
BANK WITH US. 
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Dallas National Bank 


DALLAS,TEXAS 
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WURTEM D. JONES WIRT R. JONES 


25 Years Selling Dallas Real Estate” 


WURTEM D. JONES 
Realtors 


We Specialize in Fine Residence Property and 
Preston Road Homes and Acreage 
MAIN OFFICE FIELD OFFICE 


701 REPUBLIC BANK BUILDING PRESTON ROAD AT PARK LANE 
PHONE 7-1021 PHONE 58-5030 











Over 80 Owner-Built and Occupied Highest 
Estate In Less Than 18 Months FHA 
Homes Rating 














Beautiful 


CASA LINDA ESTATES 
present-day demand Yor MORE ROOM 
City Conveniences, Country Freedom 


. and Casa Linda Estates, adjacent to White Rock Lake, affords all the 
recreational advantages of this great city park area . . . with paved streets. 


city tts. ALL ESTATES Toox't75 tet 9700 TERMS 


CARL M. BROWN, Owner-Developer 
Phones 8-9911 and 87-3368 


15 minutes from the Post Office . . . out Gaston Avenue and Garland Road to the intersection of 
Buckner Blyd., thence two blocks to the right to Hermoso Drive. 30-minute Street Railway Bus Sefvice. 








GREAT NATIONAL LIFE BUILDING 


Conveniently located 
Modern 


Highest type tenants 
Completely Air Conditioned 
SUMMER AND WINTER 


We now have available some very desirable suites 


PHONE 7-8861 1604-06 MAIN ST. 














Insured Ownership 


Continued from Page 31 


handling and closing the transaction is 
worth the cost of the policy. When the 
contract of sale is signed, the earnest 
money can be deposited by the buyer 
with the escrow department of the title 
company instead of being paid to the 
seller or the agent. If the seller was dis- 
honest, he might disappear with the 
money and the buyer would lose his 
earnest money and also not get title to 
the property. The money is safe in the 
hands of the title company and is held 
for the benefit of all parties in accord- 
ance with the terms of the contract of 
sale. The title company secures tax state- 
ments, information as to amount and ex- 
piration of fire and hazard insurance 
policies, and has the policies transferred 
to buyer’s name; sees that the premiums 
have been paid, secures information about 
rents, prepares all papers, examines the 
title, figures all prorations, secures execu- 
tion of papers and files all papers for 
record, disburses all money, closes the 
entire transaction, furnishing buyer and 
seller a detail statement of the sale, and 
then gives the purchaser a title policy 
guaranteeing the purchaser against all 
loss by reason of any errors in such work 
or defects in title. This service is invalu- 
able and should by all means be availed 
of by every home owner. 


Title companies have rendered this 
valuable service in hundreds of additions 
and subdivisions in and adjoining Dallas. 


The title companies are under the 
supervision of the Board of Insurance 
Commissioners of the State of Texas. The 
premiums are fixed by the Board, as is 
the form of policy. Each company must 
maintain on deposit with the state $100,- 
000 as a reserve to insure payment of 
any losses occurring under a title policy. 
In the past 25 years, the business has 
grown to a point where its services have 
become a practical public necessity. 


The home buyer should therefore take 
time to familiarize himself with the ad- 
vantages of title policies. A title policy 
protects the home buyer when he buys 
and helps him when he sells. It helps him 
in obtaining a loan, eliminates delays and 
technicalities in passing on his title, in- 
sures the return of his money if his title 
is defeated. The policy does not have to 
be renewed from year to year by the pay- 
ment of new premiums. The title com- 
pany fights all battles in the courts 
without expense to the home buyer, and 
assumes all the risk and worry. Why a 
title policy? These advantages and many 
others are the answer. 
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Wyatt Food Stores Show 


Rapid Growth 


N April, 1931, Earle Wyatt bought 

the twenty-five Clarence Saunders 
Food Stores. Since then he has built these 
small food stores into fourteen modern 
super food markets with several times the 
volume of the original twenty-five. 


The Wyatt Stores are entirely home- 
owned and home-operated. Earle Wyatt is 
president; E. W. Congleton, secretary and 
treasurer; Arthur S. Bird, vice-president; 
Lee Hall, buyer and assistant secretary; 





EARLE WYATT 


and W. L. Martin, store superintendent; 
Henry Zahn, market superintendent and 
Aubrey Martin, warehouseman. 


The Wyatt warehouse and office is at 
703 Young Street. The fourteen Wyatt 
super food stores are located in Dallas’ 
major neighborhood shopping districts 
and are outstanding in this community 
for their progressive methods for selling 
and merchandising foods. 


Shortly after the World War, Earle 
Wyatt, with an honorable discharge from 
the army in his hand and the desire to 
get a good start in life came to Dallas 
and started work at a grocery store as 
stock boy. The chain store idea in grocery 
merchandising was new, but Earle Wyatt 
was convinced that it would soon start 
throughout the country. For long years 
he packed and shelved merchandise and 


Southwest Business « 


the store manager recognized this stock 
boy had a personality that would stand 
him in good stead in dealing with the 
public so he was soon made store man- 
ager. 

Officials of the company found out 
quickly that he had the makings of a 
valuable executive. He was learning the 
business rapidly. His next position was 
that of buyer, an important one with 
such a large company. 

Wyatt had another quality for which 
he is well-known, too. He could handle 
men and get their cooperation. That was 
chiefly because they all liked him. It 
wasn’t long before he was made store 
superintendent, and within a few years 
he was chosen district manager for 43 
stores. 

By that time, Mr. Wyatt was conceded 
to be one of the best informed chain 
store men in the country, He had learned 
the business from its own beginning and 
envisioned its possibilities, and was soon 
to head a business of his own. 

In 1925, he organized a holding com- 
pany to operate the same chain of stores. 
In April, 1931, just twelve years after he 
was stock boy, Earle Wyatt bought that 
chain of stores and is now in the eighth 
year of doing business under his own 
name. 


At the present time, Mr. Wyatt is 
planning a great super food market for 
Dallas. This new store will embody the 
latest features of modern food merchan- 
dising gathered from every corner of the 
United States. Mr. Wyatt recently com- 
pleted a trip of inspection of California 
food stores. The store is being designed by 
Theodore Steuber well-known Dallas ar- 
chitect specializing in retail food store 
construction. ‘Dallas has given me every- 
thing I have,” Mr. Wyatt said, “and I 
am searching for the best in food stores 
to give to Dallas.” 





Commercial failures in Texas dropped 
18.9 per cent in number and 25.4 per 
cent in aggregate liabilities during April, 
in comparison with March, the Univer- 
sity of Texas Bureau of Business Research 
reported. Comparison with April of last 
year, however, showed a gain of 57.9 per 
cent in number and of 120.9 per cent in 
total liabilities. 
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Fourteen specialist and related osteo- 
pathic associations and societies will hold 
their annual conventions or clinics in 
Dallas during or just prior to the forty- 
third annual convention of the American 
Osteopathic Association in Dallas, June 
26-30. 


PAW 
Will Protect 


VourHome 


Like a knight in metal armour 
paint on your house stands 
guard protecting your property 
from rain, wind, and sun the de- 
stroyers. In our modern plant in 
Dallas we manufacture a com- 
plete line of high-grade paint- 
ing materials made especially 
to withstand Texas climate. 


Selling as we do direct from our 
own factories our materials are 
delivered fresh. Fresh paints 
will do better work. 


We also offer an additional 
service in that we are in posi- 
tion to recommend good reli- 
able Painters and Decorators 
many of whom have dealt with 
us for years. These men will 
apply our materials in accord- 
ance with our specifications. 
They will submit bids on any 
work large or small without cost 
or obligation. 


Wall Paper 


In our wallpaper department 
we carry a complete stock of 
high-grade wallpapers includ- 
ing many patterns from such 
well known lines as Birge, Ron- 
kon-ko-ma, United, and Ni- 
agara. Our staff includes men 
capable of giving competent 
advice in making selections. 


ROACH PAINT 
COMPANY 


417 N. HARWOOD 


DALLAS PHONE 2-6858 
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Transportation Aids 
Real Estate Values 


By W. R. Burns 


E MAY SAY at the outlet that in 

our opinion there is no other one 
factor which so vitally affects real estate 
values as does public transportation. 
Now, why do we say that? 


Because public transportation lines are 
the very arteries through which flows a 
large part of the life blood, of a commu- 
nity. Public transportation is the agency 
which moves many thousands of people 
each day from their homes to their jobs; 
from their homes to the shopping dis- 
tricts. And it is this mass movement of 
people which creates and sustains busi- 
ness, which in turn creates and sustains 
real estate values. 


The reason a lot on any prominent 
corner downtown is so valuable is because 
so many people pass the spot every day. 
If you stop the flow of pedestrian traffic 
past a given point its value will decrease 
rapidly. On the other hand, if you in- 
crease materially the number of persons 
passing a given point, you will find that 
the value of real estate at that location 
will increase. Now, where does public 
transportation come into this picture? 
Simply in this way: It is the one agency 
in our city which is responsible for bring- 
ing great masses of people to any given 
location. 


Without a smoothly functioning, well 
organized and efficient transportation sys- 
tem, the number of persons moving about 
our city would be greatly reduced, and 
this would in turn cause a material re- 
duction in real estate values. 


What has been said with respect to 
business property applies likewise in large 
measure to residence property. It is a 
generally recognized fact that dependable 
public transportation service adds ma- 
terially to the value of residence property, 
and, further, it is the agency that does 
more than any other to sustain such 
values. 

How often has each of us known of in- 
stances where the extension of public 
transportation service into an area has 
caused the value of lots to double or 


treble in value? The reason for this is | 


simply that when a section of the city 
has public transportation which links it 
with all other sections, it is then truly an 
integral part of the business, social and 
commercial life of the city as a whole. 
Without such transportation it is at best, 
even in this day of so many automobiles, 
to a certain extent isolated from the rest 
of the metropolitan area. 





Pedestrian Traffic Creates Real Estate Values 


June, 1939 » 


So, there is a definite relation between 
public transportation and real estate 
values, and we feel that every person who 
owns real estate, whether it be business or 
residence property, has a very real inter- 
est in the welfare and progress of his 
transportation system. 





Adequate Wiring 
Continued from Page 38 


mittee, certification that the wiring in 
this dwelling complies with the specifica- 
tions approved by the National Adequate 
Wiring Bureau.” 


Some conception of how broad the use 
of electrical appliances is in Dallas and 
what the sale of those appliances means 
to the business life of the city can be 
gained from the fact that in 1938, 
$3,910,557 worth of electrical appliances 
are estimated to have been sold here. Esti- 
mates on the sale of a few of the many 
types of appliances are: Refrigerators, 
$1,366,740; radios, $880,320; vacuum 
cleaners, $209,840; washers, $186,060; 
portable floor and table lamps, $168,273; 
lamp bulbs, $159,838; portable fans, 
$156,780; sewing machines, $156,600. 


More than 200 stores in Greater Dallas 
sell electrical appliances, and there are 
more than forty jobbers of electrical ap- 
pliances here. Add a sizeable number of 
local appliance manufacturing concerns 
to the list and you get a still clearer idea 
of the large contribution this industry is 
making toward keeping the wheels of 
commerce humming while it brings graci- 
ous living to many thousands of homes. 





Financing the Home 
Continued from Page 12 
ample opportunity to ‘‘shop” and secure 


the financing plan best suited to his in- 
dividual needs and circumstances. 


To detail these possibilities in limited 
space is impracticable. The prospective 
borrower must make his own study of the 
situation—and such study is made easy 
by the number of agencies in the field 
and their willingness to supply informa- 
tion and assistance. 





Face the New Frontier 
Continued from Page 10 

ligate distribution of public funds must 
be brought to an immediate and perma- 
nent end. 

Real estate is chafing at the bit to be 
away for a new record—and the cinch- 
strap is too tight! Let’s adjust the cinch 
properly, to the end that the ride may 
be orderly. 
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People and Payrolls 
Continued from Page 43 


Nolan Novelty Company, 3612 Ross 
Ave. Wholesale novelties. 


Pioneer Produce Co., 513 South Pearl 
Street. Wholesale produce. 


Security Piston Ring Co., 3207 Com- 
merce Street. Automotive equipment. 


Star Photographic Supply Co., 1609 
Pacific Ave. Photographic supplies. 


Texas Wholesale Novelty House, 2002 
Live Oak Street. Kirk Corack, manager. 
Wholesale novelties. 


Wolf Original Displays, Inc., Room 6, 
Santa Fe Bldg. Window displays. 


Zimmerman Dental Supply Co., 308 
Liggett Building. Dental supplies. 


PETROLEUM: 


Berry’s Tuff Oil Company of Texas, 
301 North Market Street. Marketers of 
petroleum products. 


Brumbaugh Oil Company, 1712 Laws 
Street. Lubricating oils. Home office, 
Bradford, Pa. 


Ryan Consolidated Petroleum Corp., 
First National Bank Bldg. Jerome K. 
Crossman, president. Oil producers with 
extensive holdings in Texas, Oklahoma 
and Kansas. General offices moved to Dal- 
las from Tulsa, Oklahoma. 


MISCELLANEOUS: 


Boedeker’s Bowling, Inc., 309 East Jef- 
ferson Ave. Bowling alleys. 


Caruth-Luther Insurance Co., South- 
western Boulevard and Coit Road. Insur- 
ance. 


Empire Construction Corp., 606 Gulf 
States Building; Fleming A. Waters. Con- 
tractors. 


Federal Housing & Siding Co., 111 
South Haskell Avenue; Calvin Dunn. 
Contractors. 


Mack’s Advertising Agency, 306 
North Akard Street; Nathaniel Weather- 
all. Advertising agency. 


Northwest Casualty Company, 606 
Great National Life Building. Casualty 
insurance. Home office, Seattle, Washing- 
ton. 


Northwestern Mutual Fire Association, 
606 Great National Life Building. Fire 
insurance. Home office, Seattle, Washing- 
ton. 


Waters Advertising Agency, 90714 
Commerce Street. Advertising agency. 





“Your wife is talking of going to 
France this summer. Have you any ob- 
jections?” 


“No, certainly not. Let her talk.” 
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Title Insurance + Escrows 4 Correct Abstracts 
Let Us Take Care of All Your Title Needs... at a 
Reasonable Price 


Title Policies Protected by Assets 
In Excess of One Million Dollars 


Guarantee Abstract & Title Company, Inc. 
‘Accuracy and Service” 
403 Great National Life Bldg. Phone 2-2641 


S. H. Post, President W. B. Post, Vice President and General Manager 
Dallas, Texas 








P. & F. CORBIN 


BUILDERS HARDWARE 


CROSLEY 


REFRIGERATORS 


ROUND OAK 


ESSICK 


AIR COOLERS 


GOLDSMITH 


SPORTING GOODS 


GAS RANGES L. C. N. 
MILLERS FALLS DOOR CLOSERS 
HAND TOOLS 


NORTH-BELL HARDWARE CO. 


The Hardware Department Store 


DALLAS 


1029 ELM ST. PHONE 7-9211 








For cool comfort 
wear 


DIXIE WEAVE 
SUITS 


$25 to $40 


tailored by 


Hart Schaffner & Marx 


JAS. KB. WILSON 


MAIN AT FIELD 


STETSON HATS ARROW SHIRTS 
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RENEWED OFFICE 
FURNITURE 


See Our Huge Display of Slightly 
Used Office Furniture and 
Typewriters 


I speak aos a 
Steno: You 
shouldsee 
GRAY’S slightly 
used recondi- 
tioned Type- 
writers. 


You will be sur- 
prised at the 
savings. 





CARLOADS OF 
USED OFFICE EQUIPMENT 


GRAY'S 


OFFICE FURNITURE CO. 
308 No. Akard Phone 2-854] 












‘ 
- AND IM 
CALLIN' HER 








Did you know that Dallas was named after 
a Vice-President of the U. S.? In 1841 a 
saddle-weary Tennessee emigrant threw 
his saddle down on the east bank of the 
Trinity River as the site for his one-room 
jog cabin. From one log cobin, Dallas has 
grown into a mighty city. ALSO DID YOU 
KNOW that SKINNIE & JIMMIE will give 
you a liberal trade-in allowance for your 
old tires? 


SKINNIE & JIMMIE 


ROSS AND HARWOOD STREETS 
PHONE 7-3177 
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New Clinic Is 
Air Conditioned 








We Salute... 


The Dallas Real Estate Board 
and the 
Dallas Chamber of Commerce 


S. H. KRESS & CO. 


1404 Elm St. Dallas 





Shown above is the recently completed 
clinic of Drs. J. Forest Buchanan and 
J. Leeper Hawley at 3535 Fairmount. The 
clinic contains 15 rooms and is of clay 
and glass brick construction. Its air-con- 
ditioning equipment was installed by the 
Consolidated Engineering Co., 1606-08 
North Haskell Avenue, distributor for 
Sno-Breze dry refrigerated air-condition- 
ing equipment. E. A. Moyle is general 
manager, J. B. Rodgers assistant manager, 
and Fred Hanel installation manager of 
the Consolidated Engineering Company. 


Mr. Rodgers said that Sno-Breze equip- 
ment will produce and distribute six tons 
of refrigeration cooling per one horse- 
power. He added that Sno-Breze equip- 
ment carries a 10-year guarantee service 
agreement. 





Tom Swift Manages 
Whitmore Hotel 


Tom Swift, Dallas hotel executive who 
has been in the business nearly all his 
adult life, has been named manager of the 
Whitmore Hotel. 


Mr. Swift was manager of the Clifton 
Hotel of Dallas for six years, and was 
manager of the Hillcrest Apartments in 
Dallas for five 
years. He has 
also been con- 
nected with 
the Stoneleigh 
Hotel of Dal- 
las, the Blue- 
bonnet Hotel 
of San An- 
tonio and the 
Ohio Hotel of 
Youngstown, 
Ohio. 





Tom Swift 


Thoroughly rebuilt, inside and out, the 
Whitmore Hotel was opened in May, 
1936, under the managership of Curtis F. 
Reach. For several months prior to this 
opening, the hotel property at Commerce 
and Martin was under repairs costing ap- 
proximately $125,000. The property is 
owned by B. F. Whittaker. 


Only the four bare walls and roof of 
the structure were retained. Inside walls, 
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In Dallas Visit 


F. W. Woolworth Stores 


1520 Elm St. 

129 W. Jefferson Ave. 
3214 Knox St. 
1917 Greenville Ave. 
3412 Oak Lawn Ave. 








We Salute... 
The Dallas Real Estate Board 


and 


DALLAS 
The City of Achievement 


Western Auto Stores 


‘Everything for the Automobile” 


2100 Commerce 1800 Greenville Ave. 
201 W. Jefferson 5503 E. Grand 
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Horsemanship — Gaited Horses 


Come Out and Ride 


Gaited saddle horses by the hour. Breed- 
ing, boarding and training, and selling of 
fine saddle horses. A capable riding in- 
structor in charge at all times. 


HILLTOP STABLES 


On Top of the Hill North of Vickery 
ARTHUR J. MUELLER, Proprietor 
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plumbing and lighting fixtures and in- 
terior wall coverings were torn out and 
replaced. 


The furniture and fixtures used in the 
old hotel were sold and it is, for all prac- 
tical purposes, a new hotel. Each room 
was decorated as a unit, entirely different 
from neighboring rooms, according to a 
plan that involves eight decorative 
schemes. In each room the furniture, bed 
covering, carpeting and wall paper are 
harmonized. Most of the furnishings were 
designed especially for the hotel. The fur- 
niture for each room cost approximately 
$370. 


A new plumbing system has been in- 
stalled with modern copper piping used 
throughout. New bath fxtures, including 
recessed bathtubs and showers, have been 
placed with each room, and every suite of 
two or more rooms contains two baths. 


More than sixty per cent of the build- 
ing is equipped with air conditioning 
units. 

The lobby of the hotel is modernistic 
in every detail, with especially designed 
lighting fxtures, formite office paneling, 
and walls are decorated in various shades 
of green, the different shades being separ- 
ated by horizontal aluminum stripes. This 
same color scheme is used in the hallways. 


The columns are also of Carrara with 
choromium strips. The upper part of the 
walls are in pastel green becoming lighter 
in color at the ceiling. New sidewalks 
have been built around the hotel, and 
parking facilities have been arranged for 
guests. 

The exterior of the ground floor has 
been rebuilt in Carrara glass, trimmed 
with aluminum. 





Equitable Makes Two 
Agency Appointments 


Announcement has been made by Lloyd 
W. Klingman, agency manager, of the 
appointment of Welcome J. Erbe as dis- 
trict manager in East Texas for the North 
Texas Agency of the Equitable Life As- 
surance Society. Mr. Erbe will make head- 
quarters in the Blackstone Building in 
Tyler, and ‘will have supervision of six- 
teen counties. 


Mr. Erbe has been with the Equitable 
for twelve years and has always been a 
substantial life insurance producer. While 
he was in Albuquerque, New Mexico, he 
built up that district to close to $2,000,- 
000 production each year, and had seven 
Agency Club Members in his organiza- 
tion. 


Mr. Klingman also announced the pro- 
motion of Richard W. Rogers to the post 
of district manager of the Fort Worth 
territory. 








TEXAS ABSTRACT & TITLE COMPANY 
‘ Of Dallas 
Correct Abstracts Title Insurance 
Protected by Assets in Excess of Three Million Dollars 


1106 MAIN STREET PHONE 2-1436 








NEXT MONTH 


We will move into our modern new air-conditioned 
Home Office Building now under construction at 
3415 Cedar Springs 


Republic Continues Its Steady Progress 


REPUBLIC INSURANCE CO. 


FIRE DALLAS, TEXAS ALLIED LINES 











DISPLAYS THAT ARE THE | 
PRIDE OF THE SOUTHWEST. 


Designers and Builders of 


SPECIAL DISPLAYS 
MUSEUM EXHIBITS 
PORTABLE DISPLAYS 
SIGNS AND POSTERS 
MECHANICAL DISPLAYS 
MURALS 
BOOTHS 
DIORAMAS 
MUSEUMS 





Consult Us on Your Advertising Problems 


SOUTHWESTERN ADVERTISING & DISPLAY SERVICE, INC. 


1005 Camp Street SERVING THE SOUTHWEST Phone 7-1914 








DALLAS , TEXAS 
FROM FACTORY TO CONSUMER 
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KITCHEN VENTILATION 
IS FINALLY SOLVED 


Architects, speculative builders and_ their 
clients everywhere approve of this modern 
kitchen ventilator. The Vent-A-Hood is man- 
ufactured by The Vent-A-Hood Company of 
Dallas, Texas, and is offered in standard sizes, 
also various other designs and sizes to fit into 
every kitchen scheme. The regular design and 
standard sizc, 27x44-in., shown below, are 
very popular and can be used in practically 
every kitchen plan. The special designs are 
constructed to fit in between various cabinet 
arrangements and match up with furring over 
head. Venting is a simple problem as fireproof 
materials are not necessary and simple sheet 
metal vents can be built in the wall or ex- 
tended directly through the ceiling and con- 
nected into a brick chimney or other vent in 
the attic. 


The Vent-A-Hood Kitchen Ventilator makes 
a beautiful addition to any kitchen as they are 
finished in pure white dulux or other colors in 
dulux to match ranges, refrigerators or the 
general kitchen color scheme. All trim, corner 
brackets, vent pipe, etc., are chromium ma- 
terial to match the trim of ranges, refrigera- 
tors and other kitchen appliances. Built into 
the dome of each Vent-A-Hood and entirely 
out of sight is a patented, centrifugal type, 
electricaly driven exhausting unit and grease 
trap arrangement which separates all greases 


The Most Important Room of the Home Can Now 
Be Kept Free of Excess Heat, Splashing Greases, 
Cooking Odors and Greasy Smoke Soot and Vapors. 


from vapors arising from the cooking surface 
of the range. This grease trap holds one-half 
pound and is easily removable for cleaning at 
regular intervals. Cooking greases do not pass 
through the vent pipe; therefore, venting di- 
rectly into the attic is very satisfactory. Tests 
show that about one-half pound of grease is 
removed every month where cooking for the 
average family of five. The Vent-A-Hood 
Kitchen Ventilator is a new invention and 
deserves the attention of every architect, con- 
tractor, home builder, etc. 


Today there is nothing as modern as the 
modern home with every conceivable conveni- 
ence, new finishes, etc., all of which are a 
pride to the builder and owner. The Vent-A- 
Hood is necessary to complete these modern 
interiors and keep them free of cooking odors 
and greasy vapors which circulate over the 
entire house every time a meal is prepared. 
The Vent-A-Hood attaches directly to the 
kitchen wall and usually the height is as 

















shown in the illustration, 63 to 68 inches 
(lower front rim from the floor). It is im- 
possible for excess heat, cooking odors, and 
greasy vapors to escape out into the kitchen. 
The Vent-A-Hood exhausting unit displaces 
325 C.F.M. through the 5-inch vent and 
when considered that it is only to ventilate 
and take care of the range, the air change is 
approximately 18 times every minute. If this 
same air change were demanded of the entire 
kitchen a 36-inch, high-speed exhaust fan 
placed in an outside wall would be required. 
The Vent-A-Hood Kitchen Ventilator cannot 
be compared with window vents, exhaust fans 
or built-in hoods depending on a natural draft 
ventilation. 


Housewives marvel at the beauty and efh- 
ciency of the Vent-A-Hood Kitchen Ventila- 
tor and are delighted to learn that it is possi- 
ble to clean the entire canopy or hood every 
day without even standing in a chair or using 
a step ladder. The every day or weekly clean- 
ing and scrubbing of ceilings, walls and wood- 
work are entirely eliminated by the Vent-A- 
Hood as just an occasional dusing will keep 
the interior fresh and clean when there is no 
deposit of grease to make scrubbing necessary. 
The built-in utility light is also appreciated 
by every housewife as it is concealed and casts 
a pleasing bright light over the entire cooking 
surface of the range because the hood or can- 
opy acts as a large reflector. The utility light 
is controlled by a separate pull cord switch, 
also the motor which operates the exhausting 
unit is controlled by a separate pull cord 
switch, each inside the hood. Each Vent-A- 
Hood comes equipped with an 8-foot cord 
and plug, and it is only necessary to plug into 
a convenient outlet. The installation of the 
complete Ventilator is a simple matter and 
is usually installed after the house is com- 
pletely finished. 


This new kitchen ventilator is being recog- 
nized as the only equipment that will solve 
the problem of ventilation in large apartment 
buildings. Occupants do not like to smell the 
cooking odors from other folk’s kitchens. 
During the summer months when doors, win- 
dows, etc., are left open, usually the entire 
building is just reaking with cooking odors 
unless there is some means of trapping and 
immediately expelling these odors and excess 
heat from each individual kitchen, a nice 
apartment building can only be considered as 
one large kitchen. It is necessary to expell 
these odors, etc., above the roof of the house 
and not just out the window as it will imme- 
diately pass into the window above or to 
either side. 
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Southwest Executives Among the Members 
of The DALLAS CHAMBER of COMMERCE 


HIS is the fourth of a series of pages appearing each month in SouTHWEST BusINEss, presenting members of the Dallas 

Chamber of Commerce. You will recognize these men as civic leaders as well as leaders in their businesses or professions. 
They are the men to whom much credit is due for unselfishly giving much of their time to the civic advancement of Dallas. 
It is men like these who find time in their busy days to serve on the many important committees carrying on the strong work 
of your Chamber of Commerce. We present the following for the month of June. 





EDWIN O. CARTWRIGHT EDWARD M. ELLIOTT SIDNEY F. GREEN HERMANN HAGEDORN WILLIAM R. HALLMARK 
District Manager Secretary Sidney F. Green & Company H. Hagedorn & Son, Inc. Hallmark Transfer Co. 
Fenner & Beane Terminal Building Corporation Insurance 404-6 North Lamar Street 2608 Canton 
211-17 Magnolia Bldg. Manager 510 Southwestern Life Insurance 
Santa Fe Building Building 


1115 Santa Fe Bldg. 





ALEX D. HUDSON WILLIS L. LEA LOUIS H. NOVIN RALPH J. POWERS A. C. PRENDERGAST 
Hudson & Hudson Manager Louis H. Novin Jewelers Insurance Department A. C. Prendergast & Company 
601 Great National Life Bldg. Willis L. Lea & Company 1108 Main Street Wright Titus Company General Insurance 
15th Floor Republic Bank Bldg. 


2308 Live Oak Street 





CLOYD H. READ D. L. SACKS L. J. SHARP H. ORAM SMITH DR. ROBERT L. SPANN 
Read, Lowrance & Bates S:andard Mailing Company L. J. Sharp Hardware Manager Spann Sanitarium 
1010-13 Kirby Bldg. Sacks Employers Service 4105 Oak Lawn Avenue Texas Inspection Bureau 4507 Gaston Avenue 
619 Santa Fe Bldg. 301 First National Bank Bldg. 





HARRY TURNER MARION A. TYNES JAMES O. WALTON FRANK N. WATSON JOS. ZIFF 
Manager Secretary-Treasurer City Wrecking & Trading Co. Frank N. Watson & Associates Manager 
Turner’s Clothing & Furnishing Tynes-Price & Company, Inc. 2121 McKinney Avenue Publicity Counsel and Service Dan Cohen Company 
Store 222-23 Santa Fe Bldg. , 311-12 Great National Life 1200-02 Elm Street 
Building 


1113-15 Main Street 
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Planned Beauty 


Continued from Page 18 


favorable that now thousands of trees 
bloom each spring and lend radiance and 
beauty to the city that is hardly excelled 
even by the marvelous azaleas of Mobile. 
Along Turtle Creek Boulevard and out 
Preston Road, the red bud trees in the 
spring form a brilliant crimson route for 
the tourist who may see Dallas in its 
most favorable light. 


A year ago the Iris Bowl at Reverchon 
Park was dedicated by the Garden Clubs 
of Dallas. This spring the Iris Bowl was 
one of the most outstanding features of 
its kind, with a wide variety of blossoms, 
blooming in a setting ideally suited for 
such an exhibit. This year the replica of 
“Arlington,” home of Robert E. Lee, 
erected at Robert E. Lee Park, was dedi- 
cated by the garden clubs with an ex- 
hibition of rare and interesting antiques 
gathered from the homes of garden club 
members. Jointly with this, a flower show 
was held, presenting a wide array of at- 
tractive and excellent plants grown in 
the open by members. 


The first State Fair Flower Show was 
held last fall during the fair, presenting 
the largest non-commercial flower show 
ever held in the Southwest. Hundreds of 
exhibits were presented by garden clubs 
and all available exhibit space was filled. 
The interest created by the first show 
brought promise of another, similar show 
this fall with indication that it will be 
larger than the first. 


But these shows, the attractive homes 
and gardens, the fine work of the women 
as well as the men who participate in 
these events could not achieve greatness 
without a planning program. This is 
cared for in the Spring Chautaqua held 
each year by the two garden clubs of the 
Dallas Woman’s Club, in which outstand- 
ing horticulturists of the nation are 
brought to Dallas for lectures on flower 
shows, flower judging and care and de- 
velopment of plants. While these sessions 
are limited to the membership of the club, 
all sessions are crowded and the members 
manifest an avid interest in learning more 
about the means by which the city may 
be made more beautiful. 





Department Store Sales 
Maintain Even Keel 


Texas department and specialty stores 
maintained an even keel in sales during 
April, University of Texas business statis- 
ticians reported. 
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Another Beautiful Garden 





Construction Center 
Continued from Page 11 


boasts of a great concentration of pipe 
line and drilling contractors. 


In addition to these major contractors, 
Dallas has scores and even hundreds of 
smaller contracting firms, and sub-con- 
tractors, capable of handling all types of 
projects. Skilled construction labor which 
is concentrated in the city is a source of 
supply for the entire Southwest. 


Because such a great volume of con- 
struction contracts is handled through 
Dallas, and because so many Dallas archi- 
tects and contractors are retained on proj- 
ects throughout the state and a dozen or 
so adjoining states, scores of building ma- 
terials manufacturers have their branch 
offices in Dallas. Every item required for 
any type of construction, from a one-car 
garage to a skyscraper or a dam, can be 
secured in Dallas. Much of the material 
is manufactured here. 


Dallas has three steel fabricating 
plants. There are two big cement plants 
and seven paint and varnish factories. 
Much of the mill work for the entire 
Southwest is done in Dallas. There are 
a number of venetian blinds manufac- 
turers here, and nearly a score of manu- 
facturers of heating and air conditioning 
equipment. There are several outstanding 
Dallas manufacturers of ornamental iron, 
light fixtures and lawn furniture. Ex- 
truded aluminum and steel windows are 
manufactured in Dallas and sold through- 
out the country. 
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Also manufactured in Dallas are in- 
sulating materials, imitation tile, cast 
stone, store fixtures and bank fixtures, 
hotel equipment, and furniture of all 
kinds. 


Within Dallas’ immediate trade terri- 
tory is a big concentration of brick plants 
which furnish the bulk of bricks for the 
entire Southwest. 


These Dallas manufacturers, plus the 
other building materials and supply firms 
which have sales offices and warehouses 
here to serve the Southwest, make this 
the supply center for the building trades 
in a region which is one of the most ac- 
tive construction areas in the entire na- 
tion. The materials dealers with head- 
quarters in Dallas have a “ringside seat” 
for construction activity in the South- 
west. 


Dallas’ importance as a construction 
industries center is attested by other as- 
sets also. The mere fact that F. W. Dodge 
Corporation, a construction activity re- 
porting agency operating on a national 
basis, has selected Dallas for its Texas 
headquarters is eloquent testimony to the 
city’s position in the industry. 


Dallas’ central location is a fundamen- 
tal reason for its growth as a building 
trades center. It is virtually the geo- 
graphic center of the Southwest—Texas, 
Oklahoma, Arkansas and Louisiana. It is 
centrally located to the Middle West, to 
Old South and to the West. A firm which 
makes Dallas its headquarters can operate 
more conveniently over a broader area of 
American than can his competitors in 
less centrally located cities. 


Other factors which have entered into 
Dallas’ importance as a construction in- 
dustries center are the city’s unexcelled 
banking facilities (large sources of sym- 
pathetic capital are required by the con- 
struction industry); the high buying 
power of Dallas’ trade territory; and the 
consistently big volume of construction 
in Dallas County proper. Dallas’ own 
construction record provides a good 
nucleus of business for a big construction 
industries center. 





Today's Realty Dollar 
Continued from Page 21 


to remember here is this: There is good 
hope that Congress will amend the pres- 
ent law to continue for two years more 
the FHA plan in its full application, in- 
cluding the insurance of mortgages on 
used houses, which at all times make up 
the bulk of our shelter and the bulk of 
our real estate market. A bill to provide 
for this has passed the House and is now 
under discussion in a Senate committee. 
But unless Congress does so act, mortgage 


Continued on Page 72 
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Texas Employers Insurance 
Association 25 Years Old 


Maintaining home offices in Dallas and 
operating branch offices in seventeen prin- 
cipal cities of Texas, the Texas Employers 
Insurance Association—the largest writer 
of workmen’s compensation insurance in 
Texas—celebrated its twenty-fifth anni- 
versary May 15. A feature of the state- 
wide observance of this anniversary was 
a drive for new business, with all busi- 
ness secured during the month of May 
being dedicated to two officials, Homer 
R. Mitchell, chairman of the board, and 
A. F. Allen, president, both residents of 
Dallas who have been with the Texas 
Employers Insurance Association since it 
began operations May 15, 1914. Also 
given special recognition during the an- 
niversary celebration were the nineteen 
concerns which have been policyholders 
of the Association continuously for the 
quarter-century. Among the original 
policyholders were five Dallas concerns. 


The Texas Employers Insurance Asso- 
ciation was created by the Texas Legisla- 
ture in 1913 as an integral part of the 
Employers Liability Act. Although the 
past quarter-century has been a difficult 
period of business, economic, and social 
disturbances, including the World War 
and a major business depression, the Asso- 
ciation has come through to achieve and 
maintain a place of leadership in its field. 
Today the Association writes approx- 
imately 25 per cent of the workmen’s 
compensation insurance being written in 
Texas. 


From a premium income of $70,087.51 
the first year to a premium income of 
$4,002,920.88 during 1938; from assets 
of $59,347.78 to assets of $4,716,761.79; 
from a surplus of $18,113.36 to a sur- 
plus of $1,358,167.84; from five em- 
ployees to 450— is the record of the Texas 
Employers Insurance Association. 


Established to provide workmen’s com- 
pensation at cost for employers of labor 
in Texas, the Association has returned 
$7,269,109.03 in dividends to its policy- 
holders after paying $33,953,157.81 in 
benefits to employees and their depend- 
ents for injuries in the course of employ- 
ment. This makes a total of $41,222,- 
366.84 returned out of premium collec- 
tions of $51,174,083.43. Dividends paid 
to policyholders in 1938 alone amounted 
to $866,037.78. 


The general offices of the Texas Em- 
ployers Insurance Association are located 
in the Interurban Building, Dallas. Ap- 
proximately 300 of the Associations 450 
employees reside in Dallas. 


Officers of the Association, in addition 
to those named, are L. W. Groves, exec- 
utive vice-president; E. E. Watts, vice- 
president and treasurer; C. G. Weakley, 
vice-president in charge of sales; Ben H. 
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OVER 300 SYSTEMS 
IN OPERATION 


USED AND PREFERRED BY DOCTORS’ 
CLINICS 


SN 0 BREZ, Sno-Breze initial cost is less 


than half that of any other 

practical engineered cooling 

eee system of the same tonnage 

, DRY REFRIGERATED of refrigeration. This means 

Air Conditioning a smaller investment with 
less interest. 


“ 





Consolidated Engineering Co. 
1606 NO. HASKELL PHONE 8-2870 


Showing Sno-Breze Unit Installed in 
Basement of a Telephone Building 








TEXAS 


has a great record of growth and possibilities. 


Equally great is the record of growth and possibilities 
displayed by one of Texas’ well known companies. 


M. ALLEN ANDERSON 
Agency Vice-Pres. 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


HOME OF FIC £ 


THEO. P. BEASLEY 
Pres. & Gen. Mar. 


R. K. DuVALL 
Vice-Pres. & Treas. 
THOMAS M. MOTT 

Secretary-Actuary 


DALLAS. TEXAS 








“IDEAL” 
CONCRETE 
PRODUCTS 


ERPROOF 





Manufacturers of: 
Concrete Hollow Tile, Brick, Precast 
Joists, Drain Tile, Etc. 





Contractors of: 
Armstrong Floor Coverings and 
Acousticals. Waterproofing. 


Dealers in: 


Building Materials. 


NOLAN BROWNE COMPANY 


1000-06 Eagle Ford Road P. O. Box 575 Phone 7-6622 
DALLAS, TEXAS 
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Mitchell, secretary; A. H. Plyer, assist- 
ant secretary and assistant treasurer; L. 
A. Guthrie and G. M. Crowson, assistant 
secretaries. Branch offices of the associa- 
tion are located in Abilene, Amarillo, 
Austin, Beaumont, Corpus Christi, El 
Paso, Fort Worth, Galveston, Harlingen, 
Houston, Midland, San Antonio, Sher- 
man, Tyler, Waco, and Wichita Falls. 





Texas Pupils Play In 
Mass Concert 


Texas pupils of the Institute of Edu- 
cational Music, which has its Texas divi- 
sion headquarters in Dallas at 4625 Bryan 
Street, were selected to help form an 
orchestra of 10,000 young musicians for 
a mass concert at the Golden Gate Inter- 
national Exposition in San Francisco, 
June 25. 

Young Texans selected to participate 
in the concert came from the 70 Texas 
cities in which the Institute has studios. 
The Texas delegation numbered about 
350. 

The unusual concert resulted from an 
invitation which the San Francisco Fair 
extended a year ago to the Institute of 
Educational Music and the National In- 
stitute of Music and Arts, to prepare for 
“Junior Musicians of America Day” at 
the World’s Fair. The 10,000 outstanding 
students were selected from the studics 





HOME LOANS... 
INVESTMENTS 


We maintain departments for 


both regular and FHA home 
loans. Low Interest with no 


brokerage charged. 


Investments up to $5,000 are 
insured by an agency of the 


Federal Government. 


Information freely given 


without obligation. 


DALLAS BUILDING & 
LOAN ASSOCIATION 


1411 MAIN STREET, PHONE 2-9377 








Swimming Pool Builders 
Open Dallas Regional Office 


MONG recent additions to the grow- 

ing number of business enterprises 

in Dallas and Texas is that of the Paddock 

Engineering Company, which specializes 

in the construction of swimming pools 
and tennis courts. 


Established sixteen years ago on the 
West Coast, this firm has developed a 
nation-wide specialty in the design and 
construction of unit-built pools with 
semi-automatic filtration and cleansing 
facilities. 

Headquarters are maintained for the 
Paddock Engineering Company of Texas 
in the Gulf States Building in Dallas with 
branch offices in Houston and San An- 
tonio. Other southern offices of the com- 
pany as far east as Atlanta report to the 
Dallas general office. 


Pools designed and constructed by 
Paddock are poured in one solid piece of 
concrete without the expansion joints 





of the two organizations. The uniform 
teaching and unusual facilities enabled 
the training of 10,000 boys and girls to 
play at the Fair under direction of Franko 
Goldman, who is considered one of the 
country’s outstanding conductors. 


formerly considered necessary. In the 
number of pools built, those for indi- 
viduals on residential property are the 
most numerous, but in addition, the 
Texas organization has built several club 
and municipal pools since coming to 
Texas in 1938. 


One of the most interesting possibilities 
for swimming pools through the South 
and the Southwest is for industrial plants, 
according to Al Eisenman, Southern man- 
ager. 

“Factories and mills are discovering the 
advantages of low cost property lying out 
from congested cities from the standpoint 
of their relations with their employees as 
well as from the standpoint of operating 
economy,” he said. 


“The long spring and summer season 
in the South and Southwest has its ad- 
vantages from many angles, but it also 
has the disadvantage of being uncom- 
fortably hot for many weeks at a time. 


“With the opportunity to swim at any 
time, it is natural for people to cool off 
emotionaly as well as physically with such 
recreational facilities available. It is an 
active and intelligent substitute for the 
‘siesta’ employed in many hot climates for 
defeating the heat,” Mr. Eisenman said. 





TRUCK TANKS — made to your order and 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


BUTANE 
TANKS 


Built to 
A.S.M.E. Code 






special needs 





DALLAS TANK & WELDING COMPANY 


203 West Commerce Street 


W. W. BANKS, President 


Dallas—Phone 2-5513 








P. O. BOX 1134 


PRATT PAINT 


BRYAN AT ERVAY 








FACTORY .. Wholesale Only 


PRATT PAINT & VARNISH CO. 


DALLAS 
DOWNTOWN GENERAL STORE 


PRATT'S 


‘Proven Quality” 


PAINTS 
VARNISHES 


Climatically Correct for Every Month 
in the Year 


TELEPHONE 5-9906 


co. 


TELEPHONE 2-4893 


& PAPER 
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Among the Manufacturers 


“If Dallas is to grow it must develop .industrially.” You have heard this said until it has no meaning; until it is so trite 
that you pass it by as you do a corner that you pass each day. This slogan, for so it has become, should be recast. As it stands it 


> 


is misleading and it would be more accurate to say: “If Dallas is to grow it must keep on developing industrially.” Every 
new month finds Dallas building new factories, new buildings, increasing its manufacturing output, and local capital seeking 
investment in Dallas industry. Each month SourHwest Business brings to the attention of local people and the Nation as a 


whole industries in Dallas as pictured on this page. 








Manufacturers of Truck 


Saltine Soda and Bus Bodies, 
Cracker, Standard of the 
Candy and Southwest 


Bakery Products 

















AMERICAN BODY & EQUIPMENT CO. 


Fort Worth-Dallas Pike Opposite Hensley Field 


BROWN CRACKER & CANDY CO. 


603 Munger 7-8222 














mm .| Atlas KEYSTONE 
Culvert... other 
metal goods. Cor- 


Waxed Paper, 
Folding Paper 


Boxes, rugated Tanks... 
Setup Paper Dr. Pepper 
Boxes Coolers 


























POLLOCK PAPER & BOX CO. ATLAS METAL WORKS 
2236 S. Lamar 4-4161 P.O. Box 5208  2-5354 











Custom Built 
Inlaid Linoleum 
Corrugated and Floors... Made-to- d 
Solid Fibre Order Shades. DALLAS FLOOR 
Boxes Guaranteed ... Best = LINDLE OLEU Mo 
Prices in Town 


E. D. Herold, Prop. 











GAYLORD CONTAINER CORPORATION DALLAS FLOOR SURFACING CO. 


Succeeding Texas Corrugated Box Co., Inc. ' 
Factory St. -4105 Phone 3-8829 











Pipe Coils . . Gear Cut- 
ting . . Steam Hammer 
Heavy Forging. . 

Electric and Acetylene 
Welding 


Dallas Museum of 
Natural History 
Cream, Shell and 
Gray Texas 
Limestone 

















ROBINSON MACHINE AND FORGE WORKS TEXAS CUT STONE COMPANY 


1910 Magnolia St. 2-4264 5219 Maple Avenue  5-1773 
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English Antiques 
Wilson Bros. Period Furniture 
Fine Porcelain Objects d'Art 


WILSON BROTHERS 
1645 Pacific Phone 7-4982 
322 King’s Road London S. W. 3 England 




















WHITE PLAZA 


Hotel 


JACK CHANEY, Manager 
Popular Place for Sales Confer- 
ences —and the Home of Good 

Food in Dallas. 





MAIN AND HARWOOD STREET 











How Many Phone 
Numbers Can You 
Remember? 





Thousands in Dallas Remember to Call 
Every Week 


3-2141 


Now is the Time to Call Us About 


Garment Storage 


All Winter Fabrics Should Be Protected 
Against Moths, Heat, Dust, Dampness 
and Thieves .. . Small Cost 


IDEAL LAUNDRY 
& CLEANING CO. 


3616 Ross Phone 3-214] 
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Building Nears 
Record Level 


Continued from Page 17 


firm’s seven regional plants, was recently 
completed and put into operation. 


The $250,000 furniture factory of the 
Kroehler Manufacturing Co. is beginning 
to take shape. When placed in operation, 
it will double the payroll and capacity of 
the furniture plant the firm has operated 
in Dallas for several years. 


Construction is well advanced on the 
new Dallas plant and office building of 
the Link-Belt Manufacturing Co., which 
will represent an investment of more than 
$150,000. 


The Republic Insurance Co. home 
office building on Cedar Springs Road is 
nearing completion. The $1,750,000 first 
unit of the new United States Prison for 
Women, 15 miles southeast of Dallas near 
Seagoville, is 60 to 75 per cent complete 
and the $1,200,000 hospital which the 
United States Veterans Administration is 
building on the Lancaster Road, adjoin- 
ing the southern City limits, is about 40 
per cent complete. A $250,000 expansion 
program at Vanette Hosiery Mills is 
nearly completed. 


Work is well advanced on the $450,000 
Fondren Library at Southern Methodist 
University. Safeway Stores, Inc. of Texas 
is building a large bakery near its ware- 
house, coffee roasting plant, and produce 
plant in East Dallas, back of the Ford as- 
sembly plant. 


Scheduled for awarding contracts 
within the near future is the two-story 
addition to the Terminal Post Office 
Building, for which a $500,000 appropri- 
ation has already been made. 


In addition to these and numerous 
other major construction projects, Dallas 
and Highland Park school systems have 
big building programs under way. The 
Dallas Independent School District has 
under construction 6 elementary schools 
and 2 junior high schools, at a total cost 
of $1,300,000. When these projects are 
completed, $800,000 will remain of the 
$2,350,000 bond issue voted for new 
schools and remodeling of old buildings. 


A large volume of engineering con- 
struction, chiefly highways, is also as- 
sured. Dallas County recently voted 
$750,000 bonds for the purchase of right 
of way, assuring a $7,500,000 to $10,- 
000,000 Federal-State highway construc- 
tion program in Dallas County. Highway 
construction involving several millions of 
dollars is expected to be placed under con- 
tract this year. 
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Don’t Miss 


Texas’ 
Most Popular 
Hotels 








Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 

. rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels . . . to make 
every customer want to 


come back. 


The 
HILTON HOTELS 
C. N. HILTON, President 


El Paso » # Longview » Lubbock 
Abilene » Plainview 
Long Beach, Calif. 


Hotel Sir Francis Drake, San Francisco 


The New Hilton Hotel, Albuquerque 











Our Foundation 
Has Always Been 
On the Best Selected 
Quality Marble 


BRANCHES AND SALES OFFICES: 


Albany, 75 State St. 
Boston, 44 School St. 
Chicago, 5535 No. Wolcott Ave. 
Cleveland, 4300 Euclid Ave. 
Dallas, 1513 Wall St. 
Houston, 310 Bringhurst St. 
Los Angeles, 727 West 7th St. 
New York, 101 Park Ave. 
Philadelphia, 22nd & Westmoreland Sts. 
San Francisco, 525 Market St. 
Tacoma, 1120 East “‘D” St. 
Canada, Ontario Marble Co., Ltd., 
403 Manning Chambers, Toronto 


VERMONT MARBLE 
COMPANY 


PROCTOR, VERMONT 
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We Salute 


DALLAS REAL ESTATE BOARD 


and 


DALLAS 
CHAMBER OF COMMERCE 


Qa 


METROPOLITAN BUILDING & LOAN 
ASSOCIATION 


A. C. BIGGER, President 
1400 Main Street Phone 7-5103 








Modern Home Financing 


Some of the level payment amortized plans are For example: $33 paid each month 
ted as follows: ‘ re 
— for 20 years will completely liqui- 


A $1,000 of | t Will liquidat ° * ° 
eS es pring date both principal and interest 
$6.60 per month or $19.85 per quarter 20 years under a $5,000 loan. 
6.81 ” wo eS gee “ o ” 
ee 7 a Liberal prepayment options and 
78" " " 2280" ” 16 other plans are available. 
wm 7! Be” 7 Bb * 
—e + + oe 4” 
a7 |” “ " fae ~ ” 3 ” e 
ed ow Ge” i wz * i 
—m 8 eg Wo” Have you considered your mortgage 
los) "3938 -* financing in relation to your ex- 


including interest at the rate of 5% per annum. | pected income after retirement? 


E. H. DAVIS, Loan Agent 


Gohn. Hancock Mutual Life Ins. Co. 


1506-A MAIN ST. TELEPHONE 2-9066 
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PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. Se. Paul Se. Phone 2-8067 Dallas 


WHERE A NATION 
SHOPS AND SAVES 


J.C. PENNY CO. 


221 W. JEFFERSON AVE. 
DALLAS, TEXAS 














21 Years of Continuous Service 


Through more than two decades, the Jno. 
E. Morriss Company has maintained its 
leadership in the low cost automobile 
field. Since 1918 it has offered constantly 
modernized shop service and complete 
authorized repair facilities. 





See the 8no. E. Morriss Company for new Chevrolets, used cars and trucks and for 
wrecker service. 


Jno. E. Morriss Co. 


NINTH AT LANCASTER?®>>>PHONE 9-116] 








33 YEARS IN 
DALLAS 


Wholesale Leather Findings and Shoe 
Store Supplies 


Call or write for information as to your 
leather needs 


MODERN brick building, business district, railroad trackage, suitable stores or warehouve; now divided 3100 
and 3500 square feet with basement. Will lease together or separately. Write 406 North Lamar St., Dallas, Texas. 
HAGEDORN’S INCORPORATED 
Formerly 


H. HAGEDORN & SON, Inc. 
406 NORTH LAMAR STREET 





PHONE 2-3549 








MONEY TO LOAN 


We are seeking loans on improved real 
estate ... especially homes of modern 
design and construction. 


Loans Made Only to Owners 
Low Interest Rates 


No Brokerage .. . Prompt 
Service 


UNITED FIDELITY 


Life Insurance Company 
ELM AND GRIFFIN STREETS 


DALLAS, TEXAS 


D. EASLEY WAGGONER 
Vice-Pres. and Gen. Mgr. 


W. H. PAINTER 


D. E. WAGGONER 
Secy-Treas. 


President 











Gambrell Named Manager 
Of Mineral Wells Hotel 


Louis Gambrell has been appointed 
manager of the Baker Hotel in Mineral 
Wells, succeeding the late Jos. D. Farr. 
Fred Brown is assistant manager, Mrs. 
Helen Nix of San Antonio is hostess and 
Constance Plemons, formerly of Dallas, 
is handling the public relations and sales 
promotion work for the hotel. 


The Baker has added many facilities 
for entertainment of summer guests, ac- 
cording to Mr. Gambrell. Each Saturday 
night there is a dance on the roof and in- 
formal parties are held during the week. 





16 Insurance Salesmen Win 
Trips to Convention 


Sixteen members of the E. F. White 
Agency of the Connecticut Mutual Life 
Insurance Company have qualified for 
attendance at that company’s national 
convention at Spring Lake, N. J. Qualifi- 
cation was based upon a record volume 
of life insurance and annuities for the 
past year. 

Salesmen qualifying for the convention 
were: T. L. Bond, Sabel Bruce, H. P. 
Carlisle, R. H. Dooley, W. R. Meredith, 
Guy F. Radley, Lloyd Silberberger, E. C. 
Stradley, and E. F. White of Dallas; E. 
Y. Brown, Ralph Beal, Jack Fenton, and 
A. W. Hawkes of Fort Worth; R. M. 
Boyd of Abilene; Perry A. Duncan of 
Waco; and W. R. Irvin of Wichita 
Falls. 





Today’‘s Realty Dollar 


Continued from Page 66 


insurance on all houses built before Janu- 
ary, 1937, will cease on July 1 of this 
year. And in any case there is clearly the 
possibility that two more years may see 
the end of mortgage insurance on older 
houses. 


The buyer whose needs or taste lie in 
the direction of the purchase of a house 
no longer new should hold this most 
definitely in mind. 

In estimating the outlook for real 
estate investment much has been said— 
and much should be said—about the 
likelihood that population increases in 
our country may level off by about 1975. 
The latest estimate of the National Re- 
sources Board here is for an increase in 
population of about a million a year 
during the next 37 years. What is more, 
the number of families is expected to in- 
crease in greater proportion for the years 
immediately ahead. The greatest increases 
continue to be in the largest communities, 
and the most intense increase of all in 
the suburban regions of metropolitan 
communities. 
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EADERS 
N METAL WIN 
STABLISHED ON 


90% of Public Buildings 
in the Southwest 
Costing Over $200,000.00 


During the past fifteen years this company furnished 
windows for 90% of the public buildings costing over 
$200,000.00 in the entire Southwest. 


50% of Monumental Type 
Institutional Buildings and 
Office Buildings 
Over this same period of time we furnished windows for 
50% to 75% of the monumental type institutional build- 


ings and office buildings costing over $300,000.00 in the 
Southwest. 


— on 
wi 


Leadership Is Not An Accident 


Upon request you will be furnished complete product information and a list of 
prominent installations. 


UNIVERSAL BUILDING PRODUCTS CO. 


°*A Southwest Institution’’ 
J. P. TRAVIS, President 
MANUFACTURERS AND EXCLUSIVE DISTRIBUTORS 
DALLAS 
SHREVEPORT HOUSTON FORT WORTH 


DISTRIBUTORS: Browne Folding Type Casement Windows in solid rolled steel, extruded aluminum and extruded bronze. 
MANUFACTURERS: Sealuxe Windows in extruded aluminum and extruded bronze. Architectural Non-Ferrous Metals: 


elevator doors, store fronts, awnings, marquises, stairways, railings, coping and trim, etc. 


We maintain a complete organization specifically trained to help you with your window problems. Write us or call us. Let us tell you the complete 
story of our products and our service. Visit our factory and display room. 
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Complete Real Estate and Insurance Service 


HENRY S. MILLER company 


Realtors and Insurance 


Sales and 
Residential Property Rentals and 


Business and Industrial Property 
Leases 


Sales : Appraisals : Loans Insurance 
Property Management 
SOUTHLAND LIFE BLDG. DALLAS, TEXAS 














Title Insurance Abstracts 


HEXTER 
Title & Abstract Co. 


INCORPORATED 


Exclusive Title -Agents for 


EMPLOYERS CASUALTY COMPANY OF DALLAS 


Louis J. Hexter 
W. W. Fair, Jr. 


Victor H. Hexter 
Fred L. Buchanan 


1213 MAIN STREET TELEPHONE 2-8013 





Rely On Us and Relax” 











Republic National Life's 
General Agents Meet 


As part of the present agency expan- 
sion program of the company, and in 
order to receive complete instructions, 
general agents from the seven states in 
which the Republic National Life Insur- 
ance Company operates, assembled at the 
home office in Dallas May 8-9, for a two- 
day business meeting. The program of the 
meeting for the thirty general agents was 
arranged and directed by M. Allen An- 
derson, agency vice-president, assisted by 
R. K. DuVall, vice-president and treas- 
urer. 


The three sessions were conducted as 
round table discussions. Mr. Anderson 
opened each session with the explanation 
of one of the new sales programs he has 
adopted as part of the company’s kit, 
following which was a thorough discus- 
sion by those in attendance. 


President Theo. P. Beasley in his wel- 
coming address talked enthusiastically of 
the importance of the general agent. He 
particularly stressed the value of loyalty. 
In making an illustration he quoted a 
statement of one of the leading pro- 
ducers, who said: “I can never remember 
the exact commission my company pays 
me on the plans I sell.” ‘‘That, my 
friends,” said Mr. Beasley, “is true loy- 
alty through service. Loyalty first of all 
to the needs and wants of our policy- 
holders and company, by placing the per- 
sonal and financial gain in second place. 
We will all profit greatly if we do like- 
wise.” 

Agents of the company, according to 
Mr. Anderson, will be provided with the 
new Republic National Datagraph. This 
latest life insurance visual selling aid has 
just been created by Ralph Ross of Dal- 
las, and the Republic National Life is 
one of the first companies in the country 
to adopt it as a part of its agency kit. 
Operation of this innovation was ex- 
plained in detail at the meeting. 


Those who attended the session and 
participated in the discussions were: 
Albert Ayre, Springfield, Mo.; John Bo- 
land, Goldzhwaite, Texas; William Bu- 
kove, Oklahoma City, Okla.; E. J. Druke, 
Phoenix, Ariz.; W. W. Gruenig, Hous- 
ton, Texas; C. P. Hilton, Albuquerque, 
New Mexico; V. K. Howard, Lubbock, 
Texas; Paul Huber, Monahans, Texas; C. 
G. Jennings, San Angelo, Texas; G. O. 
Johnson, Tyler, Texas; C. B. Loe, Abi- 
lene, Texas; G. D. McAda, Brownwood, 
Texas; O. R. McAtee, San Antonio, 
Texas; W. L. McNeil, Clyde, Texas; W. 
G. Proctor, Noel, Mo.; O. C. Rogers, 
Center, Texas; A. V. Satterstrom, Ama- 
rillo, Texas; A. Neil Somerville, Dallas, 
and Olen Turner, Vernon, Texas. 

It was announced then that the An- 
nual Convention of the Company will be 
held in August at Dallas. 
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We Serve 
Millions! 


PIG STANDS 


Incorporated 











Metropolitan 


BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates. Write, call or phone 7-8514 for informa- 
tion. 











In & Outdoor Sales 
Bulletin Rental 
Window Service 


Neon Tube Lite Sign Co. 


H. H. Ray 4-4700 Willie Flashour 








GILL & BENNETT 


eArchitects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 
Great National Life Building, Dallas 








While in Dallas 
Visit 


F. & W. Grand Silver 


Stores 
1623 MAIN ST. DALLAS, TEXAS 











AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P.O. Box 1018 Dallas, Texas Tel. 7-1966 








COZZENS - ROBERTSON 
SECRETARIAL SCHOOL 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secre- 
taries in small, semi-private classes. 


419-22 Wilson Building Phone 7-9958 
DALLAS, TEXAS 











Nolan Browne Co. 
Grows Rapidly 


The Nolan Browne Company was 
founded in Dallas in April, 1935, with 
about $4,000 worth of equipment set up 
on rented property. Today, the company 
has its own plant and has expanded its 
manufacturing facilities with additional 
modern machinery, representing an in- 
vestment of more than $15,000. 


Nolan Browne is sole owner of the 
firm, whose principal manufactured prod- 
uct is “Ideal” concrete hollow structural 
wall tile. This product has been used in 
more than 450 buildings throughout 
Texas, including churches, schools, hos- 
pitals, government buildings of all kinds, 
factories and residences. Mr. Browne said 
that use of “Ideal” concrete structural 
tile is gaining in the residential field, 
since it is fireproof and termite-proof. 


The company also manufactures 
“Ideal” concrete brick and precast re- 
inforced concrete joists. It carries a com- 
plete line of general building materials, 
including water-proofing, damp-proofing 
and concrete floor hardeners and colors. 
A contracting department is maintained 
for the installation of the Armstrong 
Cork Company’s acoustical materials and 
floor coverings. The plant at 1000 Eagle 
Ford Road is open to visitors at all times, 
Mr. Browne said. 





“Texas Facts” Broadcast 


Station WFAA, Dallas, is seeking to 
promote the industries, natural resources, 
scenic wonders and historical spots of in- 
terest in the State of Texas by broadcast- 
ing “Texas Facts” announcements twice 
nightly, three nights weekly. Compiled 
from data contained in The Texas Al- 
manac, the announcements are designed 
to attract industries and visitors to the 
state. ; 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 N. Field Street 7-5179 Dallas 











Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


Vic Frankfurt J. E. Earnest John Nance 
President Vice-President Treasurer 








Southwestern Blue Print Co. 


PHOTOSTAT PRINTS 





405 S. Akard St. PHONE 2-8084 Construction Bidg. 












PATENT THAT IDEA 


» Jno. M. Spellman 
4 ish PATENT 
LAWYER 


30 ARS RELIABILITY 
Gulf States Bldg. _2-4781 











Typewriters 
Adding Machines 
Repairs and 
Supplies 





1606 Commerce Street Dallas, Texas 











Fe 


SamRossMcElreathy §P2y!a: 


Ft. Worth 








Bolanz & Bolanz 


Real Estate .. Insurance 


Industrial, Business and Residence 
Sales and Leases 


Phone 2-1243 


Insurance Coverage for All Needs 


Chas. M. Bolanz, Realtor 
216 S. Akard Dallas, Texas 
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BUSINESS f 


Salutes Life ; 


Underwriters SY"Y 
aes NA” 
, perhaps more fully than > Ee 


the average business man, the im- 


portant place Dallas occupies in the 
insurance world ... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. 

































J. N. (JIM) 
MILLARD 
Midland Life 
Insurance Co, 

allas . 
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MRS. MURIEL. F. 
BRIGGS 
Southland Life 
Insurance Co. “ 


Dallas 
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MY JOB! 


From The Weekly Underwriter 
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“My job as a life underwriter is 
to study, read and observe life that 
I may absorb a deep and sympa- 
thetic understanding of the prob- 
lems which are major in most lives. 
It is also my job to study the per- 
formance of various types of in- 
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A. J. BETTWY 
Republic National 
Life Insurance Co. 

Dallas 
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vestment that my knowledge may SNS LA WALDMAN. 
> > pita . ray £ > Y ‘ “2 State Mutual Life_=> 
lead my clients away from the —= 4 : 7 hoc. 
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financial pitfalls into which so many Dallas 


have fallen. 
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“Having developed an abiding 
faith in life insurance as the only 
answer to the problems of the aver- 
age man, it is my job to enthusiasti- 
cally present my product to as 
many people as possible, friends, 
neighbors, relatives and strangers, 
that through my efforts financial 
suffering may be alleviated. 


MRS. EMANUEL 
7 LEVY 
John Hancock Mutual 
e Life Insurance Co. 
Dallas 
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JERRY 
WERTHEIMER 
ndianapolis t+ 
Insurance Co: 
. Dallas 











“It is also my job to so conduct 
my own life and affairs that my 
program of action may be an ex- 
ample and inspiration to those who 
know me.” 
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SOUTHWEsT Business salutes the 
life underwriters whose pictures ap- 
pear on this page. Obviously they 
fulfill the requirements of the IN- 
SURANCE FieExp in that they “rep- 
resent their business and their com- 
panies in the way so richly deserved 
on the basis of performance.” We 
feel sure that their prospects and 
clients are bound to become imbued 
with a clear and sympathetic un- 
derstanding of life insurance. \ af 
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Agents As 
Builders 


Companies can talk and adver- 
tise until they are blue in the face 
about the fine services and sterling 
security they offer, but if their rep- 
resentatives fail to make those serv- 
ices and security real to their as- 
sureds, especially the little fellows, 
all the grandiose talk will be put 
down as braggadocio or a pleasing 


bit of hooey. 


The only way the little-fellow 
assured can be sure that he is get- 
ting what he pays for is by receiv- 
ing it, and he naturally looks to the 
agent to give it. He may dimly ap- 
preciate the generic services and 
soundness of the companies insuring 
him, but the memory of the normal 
little fellow is short and he has some 
difficulty in telling companies apart 
from one sunset to the next. He 
generally gives his business to the 
agent and not to the company, and 
by the same reasoning he looks to 
the agent as the ambassador of good- 
will. And it should be remembered, 
too, that the little fellow’s business, 
while small in amount, is mighty 
big and important to him although 
it may be small to both the agent 


and company. 


The agent’s job, then, is to build 
good-will and public opinion among 
the millions of little fellows, and no 
company or group of companies can 
supplant him in that activity. It is 
a big job numerically, and yet it 
must be done since the mass opinion 
of these little assureds is public 


opinion regarding insurance. 


More power to the life insurance 


agent and his work! 





—T he Insurance Field. 












THE Spearhead OF TEXAS’ 


FORWARD INDUSTRIALIZATION DRIVE 






Low Cost 


Gas Service ror 
| 7 CHEAP FUEL AND POWER 









NDUSTRY is decentralizing. It is plan- 
ning ahead for more profitable op- 
4 erating conditions. It is looking toward Texas as the land of oppor- 

tunity. And little wonder! Producing an enormous variety of raw 
materials amounting to around 8% of nation's total, Texas offers 
profit possibilities to enterprising manufacturers for processing these 
materials into finished products. 

\ 


Of first importance to a manufacturer in planning a move is what 
price fuel? And again, Texas has much to offer! It is the world's 
largest producer of natural gas. Already this clean, flexible fuel is 
used in hundreds of different ways in Texas manufacturing plants 
from processing rock into insulating material to driving giant cotton 
mills. It is the one fuel, when its supply is made dependable through 





Wr the facilities of such a company as Lone Star Gas System, adaptable 
S to any manufacturing process where heat is required. 


Lone Star Industrial Engineers make it their business to keep up 

. x with the latest developments in the application of gas in manufac- 

| a x turing processes. They stand ready to assist any manufacturer with 
Wy i his fuel and power problems without charge. 


LONE STAR GAS SYSTEM — alias 


PRODUCING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 
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Dallas Has 
Fine 
Educational 
Facilities 


S.M.U., North Dallas High School, 
Hockaday School for Girls, Terrill 
Preparatory School for Boys and 
Woodrow Wilson High School, pic- 
tured in the layout at the left, are 
a few of the many beautiful, well- 
equipped educational institutions of 
Dallas. The schools are among Dal- 
las’ chief sources of pride. 





This clear, snappy layout is an- 
other excellent reproduction by the 
Harper Standard Engraving Co., 
makers of fine zinc and copper half- 
tones, zinc etchings, drawings and 
color plates. For sharper and more 
contrasty engravings, it’s Harper 
Standard in Dallas. 


HARPER STANDARD ENGRAVING CO. 


JACK HARPER, Manager Phone 7-5385 @ 1611-15 Royal Street P. O. Box 1016 DALLAS, TEXAS 
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A POOL OF YOUR OWN 


...at a cost you can afford! 


Combining the services of designers, engineers, con- 
tractors and manufacturers, PADDOCK offers you a 
unique, nation-wide swimming pool construction 
service. 

Sixteen years of specialization has answered the 
problems of swimming pool construction for PAD- 
DOCK—and PADDOCK pools are poured in one solid 


piece of concrete, without expansion joints. Many of 


PADDOCK: 


ENGINEERING CO. of TEXAS 


DALLAS—GULF STATES BUILDING 
HOUSTON *- SAN ANTONIO 





these pools cost less than $4,000, including complete 
filtration and sterilization facilities. 

Throughout Texas there are PADDOCK pools built 
for individuals, industrial plants, clubs and communi- 
ties giving trouble-free performance—and with but one 
filling of water. Write the nearest PADDOCK office 
for information. An interesting, briefly worded folder 
brings you full details of PADDOCK Swimming Pogls. 





Heads or Tails? 


You can distinguish heads from 
tails on a dime lying nine feet 
under water in any PADDOCK 


Swimming Pool. 


We Guarantee It! 




















